














* * * hee * * a. * _ 


13 STARS 


....each a Snow Zop Si erviling Center 








Tau about your five star extras and 
four star movies—here’s a picture with a 
baker’s dozen @ Each shows where a stock 
of Snow Top Chalk is carried @ Wherever 
you are located you can be sure of Snow 
Top WHEN you want it—as well as AS 
you want it @ The individual formula of 
each Snow Top customer is kept on file 
and each order is filled to the customer’s 
precise specifications as to density, ab- 
sorptive power and particle size @ Equally 
important—it is filled promptly and 
shipped over an economical route to its 


destination @ If you manufacture denti- 


frice, cream or powder, you should make * 1. Boston, Mass. 
; ——- ; * 2. Bridgeport, Conn. 
the acquaintance of this better American phases ness 
* 3. New York, N. Y. 
Chalk which is used in famous American * 4. Newark, N. J. 
* 5. Covington, Va. 
dentifrices @ Just write ““We're interested : _ 
* 6. Charlotte, N. C. 
e _ —_ ry ’ 4 > ate : 
in Snow Top” We'll do the rest. Cincinnati, Ohio 
* 8. Chicago, III. 


+ 


9. Indianapolis, Ind. 


INDUSTRIAL CHEMICAL 
SALES COMPANY, Inc. 


*10. St. Louis, Mo. 


k *11. Memphis, Tenn. 
230 Park Avenue New 
: York *12. Kansas City, Mo. 


*13. San Francisco, Cal. 


PRECIPITATED CHALK 


CRETA PRAECIP. U. S. P. 
* * * * * * * * * 
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PHOENIX FLAME, a monthly publication 


having to do with the packaging of foods, drugs, 





cosmetics, chemicals, wines and liquors. In- 





formative, instructive, entertaining, helpful. Edited by Hig. 
Contributing editors: Dr. A. W. Bitting, Dart Smith, Prof. Dexter 
Williams and An Amateur Researchist. Cover designs by 
Dale Nichols. Photographic illustrations by Heetfield-Tillou. A 
beautiful example of modern design, photographic illustration, 
engraving, typography and printing. Mailed without charge, 
without obligation, to users and prospective users of Phoenix 


Metal Caps and Cone Top Cans. Use your letterhead, please. 


PHOENIX METAL CAP CO. 


2444 W. SIXTEENTH ST., CHICAGO :: 3720 FOURTEENTH AVE., BROOKLYN 
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A Frank Answer to Criticism 
of Harrison’s ISO-BEESWAX 


In previous advertisements, we have stated as clearly and emphatically as 
we could the specific use and value of ISO-BEESWAX in creams. We now want 
to answer with frankness the criticisms which we know have arisen in the minds 
of cosmetic chemists or have been inspired in the trade. 


1. ISO-BEESWAX can not be used in a cream without changing the formula. 
It is true the formula must often be adjusted. But where ISO-BEESWAX should be used, i. e., in 


place of pure beeswax in the soft or medium cream, the adjustment, where necessary, results in a 


finer, more stable cream. 


2. Harrison’s formula is a simple one, known to all. 
This formula was given as a guide in the use of ISO-BEESWAX. It was purposely made a 
simple one so that the trade could see how easily ISO-BEESWAX makes a perfect emulsion. 


3. ISO-BEESWAX works only with Harrison's formula. 


Several nationally known cosmetic manufacturers now use ISO-BEESWAX as an ingredient in 
their own formulae, developed in their own laboratories. ISO-BEESWAX simply takes the place 
of pure beeswax in the soft cream where it is the ideal emulsifier, just as pure beeswax is the ideal 
emulsifier in the heavy cream. A wide range of formulae development is possible with ISO- 


BEESWAX. 


4. ISO-BEESWAX gives a creamy tinge to creams. 


This is true. It gives a rich, mellow appearance, slightly cream color which has been favorably 
received and has helped the sale of soft creams so made. 


5. There is only one source for ISO-BEESWAX. 


It has been repeatedly stated in our advertising that the price of ISO-BEESWAX will always be 
below the price of pure beeswax. 


6. The acids and esters added to pure beeswax to make ISO-BEESWAX should be 


published. 

Harrison’s ISO-BEESWAX was developed after a great deal of research and at considerable ex- 
pense. We have stated repeatedly, and analysis will show, that ISO-BEESWAX is chemically the 
same as pure beeswax. With these facts in mind we state that we do not intend to reveal the 
results and rewards of our research. 


As producers of Harrison’s Pure Beeswax, we realize that many of these 
criticisms have always applied with equal force to beeswax. As every cream 
maker knows, a formula once established using a specific brand of beeswax is 
nearly always restricted and limited to that brand and that source of supply, 
unless the formula is adjusted. But since the object of the cream maker is to 
make as fine a cream as possible of the type desired, we have never considered a 
formula adjustment to improve the cream a disadvantage. 


HARRISON REFINING eg eon Inc. 


Producers of Harrison's Pure, US. P: Flaked, W hite Beeswax 


€ 


Harrison’s Flaked Cristina 


350 Madison Avenue, New York City 


Plant: Belleville, N. J. : Stocks carried in 14 principal ities and Canada 
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Buyers’ Guide 





The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I. Malmstrom & Co. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 

Abbott Laboratories 

. T. Baker Chemical Co. 

. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Aromatic Chemicals, Essential Oils, 
Flavors 
Aromatic Products, Inc. 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E, I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A.M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 


Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 


Adhesives 
National Adhesives Corp. 
Applicators and Droppers 
Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
W.C. Ritchie & Co. 
Karl Voss Corp. 
Cans 
Continental Can Co. 
Cartons 
American Coating Mills, Inc. 


Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co, 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp, 
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Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
Peerless White Lime Co. 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
Gums 
T. M. Duche & Sons, Inc. 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
August Giese & Son 
J.B. Gruman Co. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 
Medicinal Chemicals 
Abbott Laboratories 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard ery & Tube Co, 
Sun Tube Corp. 
White Metal Mfg. Co. 

Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 

Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 

Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 

Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 

Machinery (Packaging) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Miller Wrapping & Sealing Machine Co. 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 

& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 

Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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J. T. Baker Chemical Co. 

Benzol Products Co. 

Calco Chemical Co. 

California Fruit Growers Exchange 

Dow Chemical Co. 

Heyden Chemical Corp. 

Chas. L. Huisking & Eo. 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

Monsanto Chemical Co. 

N. Y. Quinine & Chemical Works 

Norwich Pharmacal Co. 

Chas. Pfizer & Co., Inc. 

Schofield-Donald Co. 

Seydel Chemical Co. 

Wilson Laboratories 
Mineral Oil 

Atlantic Refining Co. 

M. W. Parsons, Imports 

S. Schwabacher & Co. 

L. Sonneborn Sons, Inc. 

Sherwood Petroleum Co., Inc. 

Stanco Distributors, Inc. 

Standard Oil Co. of Indiana 
Neutral White Soap 

J. L. Hopkins & Co. 

S. B. Penick & Co. 

John Powell & Co. 
Private Label 

Ehrmann-Strauss Co., Inc. 

Kolmar Laboratories 

Paris Cosmetics, Inc. 

Solo Laboratories, Inc. 
Stearates 

Franks Chemical Products Co. 

Mallinckrodt Chemical Works 

Merck & Co. 

Orbis Products Corp. 

M. W. Parsons, Imports 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Talc 

Innis, Speiden & Co. 

Chas. Mathieu, Inc. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 
Zinc Oxide 

Innis, Speiden & Co. 

New Jersey Zinc Co. 

Orbis Products Corp. 

R. F. Revson Co. 

Whittaker, Clark & Daniels, Inc. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Barnstead Still & Sterilizer Co. 
The J. H. Day Co. 
Dyestuffs Corp. of America 
Ertel Engineering Corp. 
Highest Grade Machinists,” Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
F. J. Stokes Machine Co. 
U. S. Stoneware Co. 
Vol-U-Meter Co. Inc. 
Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 
Packing Material 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 


Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


Vials 
Kimble Glass Co. 
Nov. 735: 37, 5 

















NEEDS YOUR 
TOOLS AND 
OURS 


/ | ‘HE doctor of medicine needs two kinds of 


tools: drugs and ideas. 


As a pharmaceutical manufacturer, it is your 
business to supply the drugs. 


As medical publishers, it is our responsibility 
to see that he gets new ideas. 


The fact that MODERN MEDICINE is to- 
day the best-read and most talked about 
medical journal in the country, has one of the 
largest circulations of any scientific medical 
journal in the world (105,000 copies monthly), 
and is actually read from cover to cover by 
more doctors than ever see most other medical 
publications, is sufficient proof that 
MODERN MEDICINE is purveying the 
latest, liveliest medical ideas to the entire 
American medical market. 





MEMBER CONTROLLED CIRCULATION AUDIT 


In other words, we have proof that we are 
doing our job. 


If you want to do your job of selling drugs in 
the most profitable and effective way, why not 
place your sales messages in the same spot 
where the doctor is getting his new ideas? Ad- 


vertise in MODERN MEDICINE. 


The cost? It’s low—lower than direct mail 
in producing inquiries. The basic rate is $250 
a page which means that you can reach the 
entire U. S. 
than !4c per doctor per month. 


medical market at a cost of less 


Write us a letter to call and show you how 
you can make money and save money by ad- 


vertising in MODERN MEDICINE—now! 


Write to the nearest office 


11 West 42np Street, NEW YORK CITY 
949 MapLe Avenue, LOS ANGELES 


180 Norty Micuican AvenuE, CHICAGO 
681 Market Street, SAN FRANCISCO 


84 SoutH 10TH Street, MINNEAPOLIS (Main Office) 


MODERN MEDICINE 


The Newsmagazine of Medicine — Minneapolis 
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Can You Remember... 
Miladys favorite 
FRAGRANCE 


When “Bicycles were 
built for Two?” 










HE sweet fragrance of 
delicate gardenias, the alluring 
scent of jasmine, the unmistak- 
able odour of fresh cut roses 
... they were milady’s choice in the romantic days of the ‘“Gay Nineties’’! 


oe Ne 


And today, feminine whimsy returns the fragrance of flowers to popular 
favor to take the coveted place of blends as the “high fashion” in per- 
fumes, powder, and toilet water scents. 


And now, too, the character and true fragrance of MM&R Perfume Oils 
make them the first choice of the drug and cosmetic industry. 


Prices and testing samples will be furnished on request. 


... Loday 


particular attention 1s being paid to... 


*GARDENIA G.H. e GARDENO MM&R e GARDENIA S e JASMINE “N” 
ROSE BLUE e LOCUST BLOSSOM No. 2 e@ CARNATION FLEURS 
TONQUIN MUSK e FIXATIVE EY MM&R e DELMAREO 











ire =F) Vy 
*These are but a few of the many products produced under the dependable seal) r= 
R 


Magnus, Mabee &§ Reynard, Inc. 








ESSENTIAL OILS, BALSAMS, AROMATIC CHEMICALS, (As) BASIC PERFUMING PRODUCTS .. . . SINCE 1895 
32 CLIFF STREET \G’ NEW YORK, N. Y. 


CHICAGO PHILADELPHIA BOSTON MEXICO, D. F. 
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D&O OSA LE UMOL ea 


and Kindred Products 


“VW Pe a. 


AMBREINE SAMUELSON’S 
the original Opoponax note 


@ Many imitations of this most valuable and indispensable fixative 























and perfume blending material are being offered. It is the natural 


result from the success achieved by this fine product. 


Use it in all modern perfumes 


Its particular note is wanted—you cannot go wrong. 


(SS ee en 
The “'D & O” Compounded Perfume Bases 


@® are consistently in demand because of their originality, uniform 


quality and wide range of odors represented. 


@ The many years of experience and the products, not only of our 


house but of our collaborators 


Messrs. Fabriques de Laire 
and 
Messrs. Mero & Boyveau 


@ have placed the D & O line of Perfume Compounds into the front 


rank of quality products. 


WE INVITE INQUIRIES AND TRIAL ORDERS 


DODGE AND OLCOTT COMPANY 


180 Varick Street New York City 


‘Branches: Philadelphia—Boston—Chicago—St. Louis—Los Angeles 





“The integrity of the house is reflected in the quality of its products.” 
Copyright 1930 
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Merck Quinine Sulphate 


1822 »* 1935 


This picture of the old Powers & Weightman plant in 
Philadelphia will be recognized immediately by all 
those who use subdivisions of Quinine Sulphate U.S.P., 
because the '’P. & W. Smokestack” brand was the first 
“Made in America’ Quinine. 

It is logical that, through the years, leading phar- 
maceutical manufacturers should have standardized 
on this brand of Quinine Sulphate, for they have found 
by experience that they can depend upon the un- 
varying quality of this product now available under 
the Merck label. 

Rigid control of manufacturing processes, unvarying 
physical characteristics of color and density, uniform 


MERCK & CO. Inc. 


NEW YORK PHILADELPHIA ST. LOUIS 


Manufacturing Chemists 


purity and efficacy—these are the principal reasons 
why so many discriminating houses insist upon Merck 
Quinine Sulphate U.S.P. 

As time goes on and new processing requirements 
are recognized, the House of Merck is ever ready to 
cooperate in meeting the needs of the day. For ex- 
ample, Merck Quinine Sulphate is now supplied in 
several different densities, all standardized, for cap- 
sulating. This refinement in manufacturing is evidence 
of the advantages to be gained by purchasing chem- 
icals from a manufacturer who adheres to traditional 
ideals of quality and conforms to modern requirements 
of service. 


RAHWAY, New Jersey 


In Canada: Merck & Co. Ltd. MONTREAL and TORONTO 
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for warm, 


is invaluable as a 
blender and fixative 


Its smooth Opopanax tone gives especially fine results in combination with such of 


our products as Cedromal, Chypre, and Erolia. Smaller quantities are extremely use 


ful in floral types. It is also a most interesting product for use in perfume for powders 


.. Liberal working sample of this typical Albert Verley creation sent gladly on request 


ALBERT VERLEY, INCORPORATED, Manufacturers— Importers — Compounders. Chicago: 11 East 


Austin Avenue; New York: 114 East 25th Street; Los Angeles: Mefford Chemical Company. 


Exclusive Representatives for Albert Verley, Paris, France —Tombarel Freres, Grasse, France. 


ALBERTI VEELEs 
aromatics 
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AN ESTABLISHED FACTORY 
IN OPERATION BASED ON 
YEARS OF EXPERIENCE 
AND DEVELOPMENT 
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Michael Lemmermeyer, Presi- 
dent of Aromatic 


Products, Ine., 





Arthur W. 


Mudge, Treasurer of 
Aromatie Products, Ine., a graduate 
of Massachusetts Institute of Tech- fumers, has been connected with 











Edwin T. Booth, Secretary, is a 
member of a family famous as per- 


has had 2S years’ experience in the 
essential oil and aromatic chemical 
business. As sales manager of a lead- 
ing aromatic manufacturer for the 
past 10 years, he has made a na- 
tional reputation in the industry. 
He brings to Aromatic Products, 
Inc. a wide experience and a large 
acquaintance throughout the trade. 


nology, has been associated with the 
essential oil and aromatic industry 
since 1919, both in sales and in 
manufacturing. As founder and 
President of Organic Products, 
operating a plant at Mamaroneck, 
New York, he brings to Aromatic 
Products, Ine. an Intimate e@x- 


several cosmetic Companies as per- 
fumer and since 1922 has been 
perfumer for one of the leading com- 
panies in the industry. With him 
as associate, Aromatic Products, 
Inc. takes its place, with the many 
who know Mr. Booth personally and 
by reputation, as one of the leaders 





1S EAST 30th STREET 


LHERE 





ES NO 


perience with every 


business. 





FE. J. Cardarelli, director of re- 
search, is a graduate in chemistry of 
Harvard. His research in organic 
chemistry has associated him with 
such companies as Monsanto, Mal- 
linckrodt, New York Quinine and 
Chemical Works and Calco Chemical 
Company. 


phase of the 


MUrray Hill 4-3432 


in the production of perfume special- 


ties. 








Charles A. Swan, for many years 
superintendent of the Antoine 
Chiris plant, later president and 
general manager of Antoine Chiris 
Co., and during the last three years 
associated with Arthur W. Mudge 
in Organic Products of Mamaroneck, 
is superintendent of the factory of 
Aromatic Products, Inc. at Stam- 
ford, Conn. 


NEW YORK CITY 


FACTORY: STAMFORD, CONN. 


SUBSTITUTE FOR 


EXPERIENCE 




















For more than 50 years, Sturge’s Standard Pre- 
cipitated Chalk has been accepted with con- 
fidence and used by leading dentifrice manufac- 
turers. 


The Standard in quality and uniformity, as 
well as in the grade and weight according to a 
specific formula, this absolute assurance of the 
right chalk for a specific purpose, has been worth 
many thousands of dollars in the laboratory, pur- 
chasing department and executive offices of 
tooth paste and tooth powder manufacturers. 
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JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND . 


Hi. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 
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_)) MICRONIZED ROUGE 


NO TRACE OF GRIT 


ess has been acclaimed, from 
every standpoint, for setting 
a new standard in rouge and 
powder compacts. 


@ Micronized Rouge and 
Powder Compacts blend per- 
fectly with the skin, because 
their substance is more like 
cream than powder. 


@ The fine particles will not 
stick in the pores, and cannot 
scratch, for you will find no 
trace of grit. 


@ Everywhere this new proc- 


ULTRA FINE PRODUCTS EXCLUSIVELY 
UNDER PRIVATE LABEL 


Micronized Rouge and Powder Compacts 


Face Powder 
Cream Lip Rouge 
Cosmetique 


Face Creams 


@ We are the only private 
label house having the ex- 
clusive rights from the in- 
ventor in the use of this most 
revolutionary manufacturing 
method. 


PRODUCTS LIABILITY 


PARIS COMICS, nc 
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OF MICRONIZING'S 


FLUID-LIKE TEXTURE 





Eb Palen, 


Yes...exploding and bombarding! The 
old-fashioned sifting process, no matter 
how well done, has never resulted in truly 
fine rouge and powder. Those large par- 
ticles shown in the photomicrograph can 
easily cause enlarged pores, blackheads, 
and cosmetic skin. 


To reach real perfection the ingredients 
in MICRONIZED rouge and powder com- 
pacts are whirled, bombarded, and ex- 
ploded in pure air. They attain that fine- 
ness seen in the other photomicrograph 
... those minute particles can easily pass 
through a 1,000 mesh screen! 


This results in a texture that is ftuid-like 

. color that is uniform from surface to 
bottom ... and soft, vibrant shades never 
seen before! Protect your reputation by 
using the new patented MICRONIZED 
rouge and powder compacts . . . samples 
for testing are yours for the asking! 


INSURANCE CARRIED 











Lipsticks 
Eye Shadow ome: U6FL GL MhUCCOUSMETI 
Cream Cheek Rouge - 
ye 116 WEST ens Ma fd 
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Double Speeds — Double Economies 
with this Twin Bond Weigher and Filler 


Ideal for the speedy and economical packaging of cos- 
metics, food products, and similar merchandise is ‘this 
Model M H Twin Semi-Automatic Bond Filling and 
Weighing Machine. 

Used for either free-flowing or sticky material, requiring 
auger feeding, this machine can handle cans, canisters, 
bags, bottles and powder pouches, having small or large 
openings. It permits of the operator handling two pack- 
ages simultaneously. It may be used as a gross weigher, as 
a volumetric weigher (measuring the material by the 
volume of the container) or as a packer-weigher (where 
the material is to be packed from the bottom of the con- 
tainer). It can handle practically any kind of material in 
any quantity of from 1 oz. to 10 lbs. 


It permits of decided economies in plant layout. Con- 
veyors may be arranged so that both run from one side or 
from opposing sides of the machine, as desired. 

Like all United States Automatic Box machines, the 
Model M H embodies every modern improvement which 
sound engineering practice can devise. In speed, in qual- 
ity of work, in accuracy, it provides the utmost that may 
be desired. In original cost and the cost of operation it 
provides economies heretofore thought impossible. 

For further information about the Model M H and other 
U. S. filling and weighing machines—including production 
cost estimates for your own product—write to us. 





National Model MH Bond 
Gross Weigher 


NOTE: 
We believe this to be the most 





economical weigher and filler avail- 
able today. Let us check our facts 
against your production require- 
ments. Send us samples and in- 
formation regarding the materials 
you wish to pack and we will cal- 
culate the operating costs—for 
your product—on this machine. 
You will be surprised to find how 
much lower they will be than your 
present operating cost figures. 


NATIONAL PACKAGING MACHINERY COMPANY 


Owned and Operated by 





NOTICE TO THE TRADE and users of ‘‘NATIONAL’’ machines and 
machines made by United States Automatic Box Machinery Co., 
Inc.—Bond Weighers, Scott Scales and Feeders. T U Transfers, 
Liners, Wrappers, Carton Sealers, made by United States Automa- 
tic Box Machinery Co., Inc. and Cartoning Machines made by 
United States Automatic Box Machinery Co., Inc., bearing PACK- 
OMATIC nameplates: When servicing and repair parts are needed, 
contact our home or branch offices as we always have been the only 
manufacturer and are now the sole manufacturer and distributor 
of these machines. Write for our latest folders. 








U. $. AUTOMATIC BOX MACHINERY COMPANY, INC. 
PACKAGING MACHINERY @ PAPER BOX MACHINERY 


459 WATERTOWN STREET, NEWTONVILLE, BOSTON, MASS. 


‘NEW YORK CLEVELAND 
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A BUSINESS 


a its very inception, S. B. Penick & Company has devoted as much attention to 
the scientific aspect of botanical drugs as to the commercial phase. For only by 
intense devotion to conditions affecting our products, only by skilled laboratory con- 


trol, could we hope to sell drugs of unquestioned purity and strength. 


Because we have made it a Creed as well as a Business, we rank today as leaders in 


our chosen field . . . leaders in the fullest sense of the word. 


To deal with S. B. Penick & Company, whether in the purchase of rare drugs, or standard 


articles, is to be assured of the highest quality, the quickest possible service. 


SB. P ENICK, & CoM 
\ AN . 

\°, \ 

” A ‘X © ree WW 9 


\Y 
Oo WHO \ ann RA \ RA Aw A \ \\ \\ \\ Yaak An 


132 NASSAU STREET, NEW YORK 
BEekman 3-9745 


va 


AN 


Z 


" AN YAW w 
N \. X Ww 
PAN Ys 
\" 4 BN X 
AK 


W xX SS \S 


Vttild 





> THE yw @O Eb ies LARGEST BOTANICAL ORUG HOUSE < 








563 


Nov. ’35: 37, 5 The Drug and Cosmetic Industry 














YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 


BULK PHARMACEUTICALS 
Cinchophen, U.S. P. Neocinchophen 


Saligenin 
Methylene Blue, U.S. P. 
Methylene Blue, U.S. P. Crystals 





INTERMEDIATES --- DYES 


Eosin Fluorescein 

Sulphanilic Acid Aniline Oil 

Aniline Salt Aluminum Chloride Anhydrous, C. P. 
Sulphur Dioxide 


Beta Naphthol---Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 


o>! Samples and Prices Will be Submitted on Request 








THE CALCO CHEMICAL COMPANY, 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 
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Tue Atlantic Refining Company presents a high- _ technical department, with its broad experience 
grade line of white mineral oils for the manufac- _ in the manufacture and use of white oils, is always 
ture of pharmaceutical, industrial and cosmetic _at your service to assist you with your problems. 


specialties. These oils are produced in one of the 














country’s most modern refineries, and every care 


is taken to ensure their purity. ATLANTIC RUSSIAN MINERAL OIL 


Atlantic Mineral White Oils, U. S. P., are com- This oil is completely refined in this country 
by The Atlantic Refining Company from crude 


letely refined from selected crudes. They are 
iting ) Russian distillate. It is unsurpassed for phar- 


tasteless, odorless, and more transparent than maceutical purposes. Atlantic Russian Mineral 
water. They are not fluorescent. Viscosities range Oil is absolutely clear and limpid, and has no 
from 80 to 345 sec., S. U. at 100° F. Atlantic Petro- taste or odor. It exceeds all U.S. P. require- 


ments. The viscosity is 335 to 345 sec., S.U. 
at 100° F. 


latum Liquidum exceeds all U.S. P. requirements. 





Atlantic also manufactures Ultrols for certain 





pharmaceutical and cosmetic uses. These oils are 


refined from American crudes and have no odor, EXCLUSIVE DISTRIBUTORS OF ATLANTIC 


taste, color, or bloom. They are low-viscosity oils WHITE OILS 
ranging from 50 to 90 sec., S. U. at 100° F. A.C. DRURY & CO., Inc. . . . . . 219 East North Water Street, Chicago, Ill. 
r . : : 7 . EXLENT OIL COMPANY - « « + « 1227 Essex Avenue, Columbus, Ohio 
Why j 3? y ; 
ay not test Atlantic White Oils? We will be owcemmsonce . . . .. Seenaeninen en 
glad to send you generous experimental samples, _teyTie CHEMICAL PRODUCTS CO. . . P. 0. Box No. 368, Greensboro, N. C. 


and any further information upon request. Our THE UNION OIL COMPANY . Jefferson Ave. and West 3rd St., Cleveland, Ohio 


THE ATLANTIC REFINING COMPANY 


Specialty Sales Department 
260 SOUTH BROAD STREET PHILADELPHIA, PA. 
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MADE FROM AMERICAN LEMONS | 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 






Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 


on kegs, barrels or carloads, write nearest office. 





Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 Madison Street ae 99 Hudson Street 
Chicago, Illinois eh, Se New York, N. Y. 
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An ever increas- 
ing number of wo- 

men are seeking a com- 
plete collection of toilet 
preparations,all with a single 
fragrance. With their perfume 
emanating its own particular 
scent, their face powder another 

and their lipstick still another, they 

find the general result an unpleasant 
confusion of odors. @ The Fritzsche or- 
ganization, always alert to the changing 
demands of the consumer and with its un- 
matched experimental and research facili- 
ties,has developed special processes by which 
widely different products can be given the 
same basic fragrance. ® With a Fritzsche Contin- 
vity Perfume, your powder, lipstick, extract, toilet 
water and cold cream can all have the same love- 

ly odor. This enables you to sell a whole family of pro- 
ducts to the woman who formerly bought but one or 
two of them. @ Let the Fritzsche chemists show you the 
way to increased sales by designing a continuity perfume 


“~ j for your preparations. Write for further information .. . 


“FRAGRANCE CREATES SALES APPEAL” 


F RITZSCHE (Brothers, ine. 


816 WEST 8TH STREET LOS ANGELES, CAL. PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL. 
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KIMBLE GLASS VIALS possess that “visible” sales 
appeal so necessary in these modern competitive mar- 
kets. These lustrous, sparkling vials display their con- 
tents always to best advantage—they inspire con- 
fidenceand the desire to buy —they call instant attention 
to their sanitary, air-tight and leak-proof qualities. 

Kimble Vials are light in weight and high in 
shock-resistance. They minimize shipping costs. Con- 
venient to carry in vest pocket or handbag, their 
adaptability to many different types of caps or closure 
makes them an ideal container for powders, liquids, 
capsules, tablets, salts and many other products. There 
are Kimble Vials for Droppers, Applicators, Shaker 
Tops, Goldy Seals, Re-Seal-It Caps, Slip Caps, Screw 
Caps of metal or Bakelite, and specially designed 
vials for special purposes. Consult with Kimble to 
save time and money in packaging and sampling. 
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KIMBLE AMPOULES are strong and sturdy— 
thoroughly retempered to carry safely their life-saving 
contents of serums and other vitally important fluids. 
They are made only of Kimble NC (non-corrosive) 
glass, and are light in weight and extremely uniform 
in both capacity and design. Available in both the 
regular pulled neck and constricted neck types — in 
all standard sizes. 


KIMBLE SERUM VIALS are especially designed for 
serums and pharmaceuticals. Built of heavy- walled 
machine-made tubing and retempered for maximum 
strength. Necks are very uniform so as to accommodate 
the standard “pull-over’’ sleeve stopper. Where the 
nature of the serum or drug is such that the slightest 
reaction would be harmful, Kimble NC (non-cor- 
rosive) glass is recommended. 


For safety, assurance and sales appeal—standard- 
ize on Kimble Vials and small glass containers. 











_KIMBLE GLASS COMPANY: -- VINELAND, N. J. 


NEW YORK 





BOSTON 
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INCORPORATED 


Preerorn CHEMICAL COMPANY 








EXECUTIVE OFFICES AND FACTORY: 603 JOHNSON AVENUE, BROOKLYN, N. Y. 


Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, Ill. 


80 Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 


St. Louis, Mo. New Orleans, La. Los Angeles, Cal. 
245 Union Blvd. Balter Bldg. 515 So. Fairfax Ave. - 


Stocks carried in principal cities 
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All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth paste, Mouth washes, Nail gloss, 
After shaving lotigs er; gas shaving creams, Face 


a : 
powders, Eva” s, Cream powders, Nail 






















whites, s, Acne lotions, Eczema 


ointmerfage ee nent waving fluids, Lubri- 
cating Coimetes ; Y p ointments, Skin toning 


lotions, x creams, Nail polish re- 
d_ softeners, Deodorants, 
Freckle lotions, Baby 
s, Cream rouges, Taleum 
tions, Preventive creams, 


Sunburt owders, Foot powders 
P P , 


Muscle Shampoo liquids, Hand 
soaps, epellents, Liquid creams, 
Bleachir Brilliantines, Hair tonics, 
Alopee otions, Bath perfumes, 
Dandru Shaving creams, Epilating 


waxes, 





Modern Cosmetics 


Formulation and Production 


THE DRUG AND COSMETIC INDUSTRY | BY FRANCIS CHILSON 
101 West 31st St., New York City 


Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 
authoritative, the result of more than a year’s work 


Please send me at once “Modern Cosmetics” for which I enclose | 
Name.. "a carefully compiling and checking information. This 


six dollars. 


is the first practical manual for the manufacturer, 
covering every phase of cosmetic manufacturing. 
A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 


City. State 


RSM RAN ENG inc sss ooh Beate cles .. Title. 


l If after 24 hours examination | wish to return “Modern Cos. 


metics’’ it is understood that my money ($6.00) will be refunded | manufacturer with limited technical training. 
| at once, on publisher’s receipt of the book, 


a a ee eee Neate oe as es ig Price $6.00 




















SNOWTEX BASE has all the advantages of SNOWTEX, and 
is recommended as an ingredient which will improve your present 
face powder. 


You can mix varying percentages with your present formula. 
You can use it as a color base. 


You can use it as a complete face powder base by diluting it 
with talc up to 50%. 


As a basic powder ingredient it provides, when diluted with 
talc, excellent covering power, great adhesiveness, and excellent 
slip. It also gives to the finished powder a property that makes 
a shineless, yet soft, lustrous finish when applied. As an in- 
gredient of your present formula it enhances each of these qual- 


ities. 


T. GOSTAGE LEEK 


ROSEDALE, COVINGTON, VIRGINIA 





-o A complete 
list, with helpful data, 


Mensants Caaiiesd Gampany is available on request. 


Sr. Louirs,U.S.A. 
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FOR PERFUMES 


wth 
ASTRO IFONIE 
the ficalive —Juprome! : 


Glorious stars bursting in the heavens shower the 
world with their beauty and radiance, but in an instant 
they vanish leaving no trace of their once overpower- 
ing splendor. There is no way to control the beauty of 
shooting stars, but there is a sure way to make the 
loveliness and warmth of perfumes linger. It is with 
**Astrotone,”’ the fixative supreme! No longer does the 
secret of long life in perfumes belong to a chosen few. 


s 


With the advent of ‘‘Astrotone,’’ the perfume world 
was given the most outstanding fixative ever developed. 
The character of ‘‘Astrotone”’ is to impart a unique 
charm that bestows new life, allure, warmth and 
lasting qualities to perfumes. It will give to your own 
blend an individuality that cannot be achieved with 


any other fixative. 


**Astrotone”’ is water-white and free from discoloration. 
Therefore, it may be used in many preparations other 
than perfume. A light, flowery perfume can _ be 
rounded out by adding 2 to 3 ounces of ‘‘Astrotone”’ in 
1% alcoholic solution to | gallon of the finished extract. 


Heavy odors may require | or 2 ounces of a 10% solution. 
) s 0 


“ASTROTONE” PURE 8200.—LB. 
IN 10% SOLUTION 820.—LB. 


When writing for samples be sure to use your firm’s letterhead 


E. I. DU PONT DE NEMOURS & CO., INC. 








The remarkable fixative properties of **Astrotone’’ 
limited to use in de luxe perfumes. It will also 
medium-priced extracts more warmth, vivacity and excep- 
tional lingering qualities. Delightful handkerchief extracts 


may be prepared from the Aromatics listed on this page. 


AROMATICS 


DE NEMOURS 


Fine Chemicals Division 


& COMPANY, 


Wilmington, Delaware 





FLEURS DE FORET sli 
An intriguing Chypre of a decided! 


modern cast. 


ZITKA No. I sit 
4 popular Oriental which has prove 


successful here and abroad. 


* * L4 
TOUTES LES FLEURS 8b 
{ bouquet which responds to the tast 
of those who like a_ typically Fren¢h 


floral scent. 


use yout 


When writing for samples be sure to 


firm’s letterhead 














THE destiny of your product is fixed long before it leaves your 
plant—by the care with which it is produced. 


That’s why Pfaudler Glass-Lined Equipment is used to prevent 
product contamination in such widely differing products as ex- 
tracts, drugs, chemicals, foods and milk—to mention only a few. 


Easy to cleanse thoroughly, resistant to all acids (Except HF), 
Pfaudler Glass stops contamination—reduces corrosion to an ab- 
solute minimum. Pfaudler Equipment pays handsome dividends 
on these advantages alone. Operating economies due to Pfaudler 
engineering are plus factors. 


Pfaudler Equipment has back of it research and engineering 
departments with more than a half century of experience—man- 
ufacturing to industries’ needs—your guarantee of intelligent ser- 
vice and satisfactory performance. THE PFAUDLER CO., 1509 
GAS & ELECTRIC BLDG., ROCHESTER, N. Y. Branch 
Offices: New York City, Chicago, Philadelphia, Elyria, O., San 
Francisco (Pfaudler Sales Co.) 


PFAUOLER 











Only 


/ Uniform Ingredients can give you 


Product Control 


\\ OU can control your products—you 

can make them exactly according to 
your formulas—only if the ingredients are 
always uniform. Impure or adulterated ingredients 
affect your products. And you can’t always tell in 
what way or to what degree they may be changed. 























































This is why Will & Baumer takes, and has always 
taken, such painstaking care to make every tablet 
of Beehive Brand Beeswax uniformly pure. Noth- 
ing else ever bears this famous brand name. When 
you use Beehive Brand Beeswax, you have no un- 
known factors to contend with. It is always uni- 
form—GUARANTEED PURE. 


By test, our own buyers select the finest grade of 
crude beeswax. It is again tested for purity by our 
own skilled chemists. Then it is sun-and-air 
bleached in our own modern bleachery. The result 
is not only pure beeswax but also PURE WHITE 
COLOR. This is the reason why Beehive Brand 
Beeswax has long been the basis of many fine creams. 


If you are interested in improving the quality, 
and the sale, of your products, write for further 
information. 


Beehive 
BEE 


Will & Baumer Candle Co., Inc. 


Established 1855 












Spring Street, Syracuse, New York 


Spermaceti Ceresine Yellow Beeswax 
Composition Waxes Red Oil Hydistear 
Stearic Acid 


is eats ; scores er Pangea 
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for that line that’s going to be big this Fall 


van Ameringen-Haebler, Inc. 


180 North Wacker Drive, Chicago 
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A sertes of “different” odors 


On the page—just a list of names; but in the 
hand, it’s one of the finest series of distin- 
guished perfume oils. France itself would be 
proud of them. 


They’re all good for perfumes, toilet waters, 
and liquids. Most of them are good for pow- 
der. Many can also be used in cream. State 
your needs. 


Perfume is the essence of success. 


Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 
Bouquet 


BE 
AG 
AB 
AV 
AH 
AA 


SEND FOR SAMPLES 


(3 grades) 


(2 grades) 
(3 grades) 
(2 grades) 
(3 grades) 


AM (3 grades) 


AC 
AP 
BC 
AQ 
BF 
AE 


(3 grades) 
(2 grades) 
(2 grades) 
(2 grades) 
(2 grades) 
(2 grades) 


$60.00 |b. 
24.00 Ib. 
60.00 Ib. 
64.00 |b. 
48.00 lb. 
48.00 lb. 
54.00 lb. 
60.00 |b. 
40.00 lb. 
48.00 lb. 
50.00 lb. 
24.00 lb. 
32.00 Ib. 


$36.00 lb. $16.00 lb. 
20.00 |b. 
40.00 |b. 
24.00 |b. 
24.00 |b. 
36.00 Ib. 
28.00 Ib. 
20.00 |b. 
32.00 Ib. 
24.00 |b. 
10.00 lb. 
16.00 Ib. 


16.00 Ib. 


12.00 lb. 
10,00 Ib. 
12.00 lb. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 


438 W. 48th St., Los Angeles 


42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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chemicals 












CREOSOTE GUAIACOL 
CREOSOTE CARBONATE GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULPHONATE 


Acetyl Salicylic Acid : Formaldehyde Benzoate of Soda 
Salicylic Acid Para Formaldehyde Benzoic Acid 
Sodium Salicylate Hexamethylenetetramine Benzyl Chloride 
Methyl Salicylate Silver Proteins Benzaldehyde 
Minor Salicylates Bromides Glycerophosphates 













—/siad lay 


CHEMICAL es 
CORPORATION GARFIELD,N.J. 
50 UNION SQUARE PERE AMEE. 
NEW YORK 7 ad 
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AMERINE 








— 
— 








Chicago Office 


325 W. Huron St. 


Los Angeles Office 


685 Antonia Ave. 


FACE POWDER 
ROUGE — LIPSTICK 
PERFUME CREAM 


AMERINE will give a certain 
note which means repeat orders, 
when used in your formula for 
these cosmetics. 


It is perfectly fixed and particu- 
larly suited for these preparations. 


Write for samples and 


information. 


N\orda 


ESSENTIAL OIL 
& CHEMICAL CoO, INC. 








601 West 26th Street, New York City St. Paul Office 
LAckawanna 4-4700 Pine and E. 3rd St. 
Canadian Office Southern Office 


119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta, Ga. 
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GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 














WHITE OILS 


Specific Gravities: 860 to 900 Viscosities 80 to 345 


Viscosity at 100° F. 
| Grade Specific Gravity Saybolt 














Extra Heavy 885/890 335/345 
Special Heavy 880/885 910/290 
Heavy 875/880 175/185 
Medium 875/880 145/155 
Light ‘Medium 870/875 120/130 
Light 870 110/115 
Extra Light 860/865 80/90 





TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


B 8 8 
NAPHTHENIC ACID SLUDGE 


Stocks carried in New York and other cities 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 


New York 
Cable Address: Oiltanker Telephone: HAnover 9-9538- 9539 
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PSOM SALT U.S.P 


RECRYSTALLIZED 


Li unvarying, high purity of Dow Used as an ingredient in medicinals, 





Epsom Salt U. S. P. Recrystallized = or packaged for resale, these qualities 
is apparent in these sparkling, white, offer a distinct advantage. Let us 


uniform needle crystals. quote on your requirements. 


DOW PHARMACEUTICAL CHEMICALS INCLUDE: 


Acetphenetidin, U. S. P. @ Antipyrine, U. S. P. @ Benzoic Acid, U. S$. P. @ Minor Bromides @ Carbon Tetrachloride, C. P. @ Chloroform, 
U.S.P. ©@ Epsom Salt, U.S. P. Recrystallized @ Ferric Chloride, U.S. P. (Solution or Crystals) ¢ Glycine @ Magnesium Sulphate, Desiccated 


@ Phenol, U.S. P. © Acetyl Salicylic Acid, Granulation, 10% starch (White, Pink, Green) also 15% and 20% Starch (White) @ Acetyl 
Salicylic Acid, U. S. P. (Powder or Crystals) @ Methyl Salicylate, U. S. P. @ Salicylic Acid, U.S. P. © Sodium Salicylate, U.S. P. @ Minor 


Salicylates @ Sodium Benzoate, U. S. P. @ Strontium Bromide, U. S. P., IX. @ Tetrachlorethylene, Purified © Trichloracetic Acid, U. S. P. 


THE DOW CHEMICAL COMPANY ¢e MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and Madison Streets, Saint Louis 


TRADE 
_— 








MARK 
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Cruchona Pack 


a is a tradition that the Indians of _ the introduction of Peruvian Bark to Europe. 
Peru were acquainted with the curative Cinchona Bark, and the alkaloids which 
properties of Cinchona Bark, the story be- are obtained from it are most valuable as a 
ing that an Indian was cured of an ague remedy for fevers and as a general tonic. 
after drinking water in which Cinchonatrees _The alkaloids obtained from the bark such as 


SIR CLEMENTS MARKHAM 
English Scientist and Explorer 








had fallen, owing to an earthquake. quinine, quinidine, cinchonine and cinchon- 
» The Countess of Cinchon, who had beena _ idine have largely replaced the bark itself. 
famous beauty at the The story of Cinchona 
Court of Philip IIT, was MANUFACTURERS OF Bark is best told “a Sir 

seized with tertian fever 5;..,uth Subecarbonate Todoform Clements Markham’s his- 

while residing in Lima sate aeneetnse eet ” tory of his life’s work en- 

. ismuth Subnitrate and orphine Alkaloid ° ° 

in the year of 1638. The © otherBismuth Salts | Morphine Sulphate titled, “Peruvian Bark” 

administration of Peru- Brucine Alkaloid Opium Gum which, 50 years after 
2 Z Brucine Sulphate (Gran.and Powd.) , 2 ‘ 

vian Bark cured the dis- jj Salts of Diinindiaans Raita its publication, still 
* ° = Cinchona Alkaloids (Cryst. Gran. and Powd.) : 

tinguished patient. The oe eee on ee remains the paramount 

news of the cure was Codeine Phosphate and other Quinine Salts standard work on this 

. . Codeine Sulphate Strychnine Alkaloid * 
mainly responsible for Iodine Resublimed Strychnine Sulphate subject. 


Thymol Iodide 
Specify N. Y. Q. on your orders 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 














ST. LOUIS DEPOT 
403 North First Street, St. Louis, Mo. 
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Only once in a blue moon does an artificial musk appear that has the qualities it takes to 


survive. 


M 0 S K E | E is one of the "Once in a Blue Moon" type. It is here to stay... 


a permanent addition to the perfumer's list of indispensables. 


M 0 S K E N E resembles the high-priced and elusive Ambrette Seed in character 


. ..and possesses the further advantages of low cost and extreme tenacity. 


M 0 S A E N F is now being manufactured at our Delawanna, N. J., factory in 


addition to the already popular Musk Ambrette, Musk Ketone and Musk Xylol. 








THE CURTAIN RISES 


; 





A NEW GIVAUDAN CREATION 








Givaudan Chemists in Switzerland have recently developed two new basic materials 
with which you can enhance the beauty and intensify the character of a wide variety 


of floral odors. 


ANTHURIA possesses a fresh ''flowery" note that will add charm and distinction 


to Lilac, Sweet Pea, Muguet, Jasmin... and many other compositions. 


ANTHURIA S. L. is less expensive and provides a new and attractive 
"flowery" note for use in lotions, colognes, creams and soaps. It is guaranteed not 


to discolor any preparation for which it is recommended. 


ANTHURIA and ANTHURIA S. L. are exceptionally well adapted to modern perfume 
composition. We urge you to send for samples, prices and full details. 


GiV<A U DA N 


DELAWANNA, INC. 


80 FIFTH AVENUE, NEW YORK, N. Y. 
BRANCHES: Philadelphia, Los Angeles, Atlanta, Cincinnati, Detroit, Dallas 
Baltimore, New Orleans, Chicago, San Francisco, Seattle, Montreal, Havana 
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THIS N BAL PROTECTS PROFITS 
AND YOUR REPUTATION 


Inside is a double shell 
C. T, Aluminum Cap. 


The unbroken metal seal 9 It is torn down to 


guarantees genuineness. get at the Cap. 


*The OVERSEAL shown above 


can also be applied over a stand- 
». ard screw cap or over an R-O Seal. 


@ The public and the profession are impressed when 
you protect your product against tampering, sampling, 
contamination and substitution on its journey from 
your laboratories into their hands. In this way an 
Alseco Anti-Counterfeit Seal builds confidence in 
your brand, encourages asking for it every time. 
Thus it increases sales; and also insures against pos- 
sibility of some masquerading imitation taking sales 
and profits that belong to you. 

There are also several other types of Alseco Anti- 


Counterfeit Seals, most of them ROLLED-ON, giving 


absolute protection against leaking and breathing. We 
challenge any other to equal or exceed them in protect- 
ing product quality. These metal seals can be applied 
ONLY in your own plant. Meddling leaves its telltale 
evidence. For some products, many houses are now 
using economical Alseco Foil Capsules, as illustrated 
below,to guard against tampering and toaddeye-appeal. 

We will be glad to give you complete information 
and quote on economical Alseco Seals best adapted 
to your use. Write ALUMINUM SEAL COMPANY, New 
Kensington, Pa. 


KEES? )) REG. U.S. PAT. OFF. 


SEALS AND SEALING MACHINES 


Abo 


ALSO ANTI-COUNTERFEIT MANY TYPES 


SEALS OF 


Pilfer-Proof Tamper-Proof 
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Behind Your Products 


The successful bidding for preference in one of the most highly competitive 
of all markets—cosmetics and toilet preparations—taxes the skill and inge- 
nuity of the most astute merchandising minds; even when given quality of 
the highest order. The slightest lapse in product quality imposes a sales handi- 
cap that is speedily reflected in sales volume. 
Without appreciable cost penalty you can assure to your products the back- 
ground of Mallinckrodt Quality—standard for over sixty-eight years. 
Rigid control of processes, from basic materials to finished product, unvarying 
physical characteristics, uniform purity and stability, are some of the reasons 
why so many manufacturers of quality products employ Mallinckrodt prod- 
ucts in their manufacturing processes. 
Many of the Mallinckrodt chemicals have been especially developed to meet 
your own particular processing requirements. 
For the production of face creams of highest quality, for example, Mal- 
linckrodt offers :— 
Stearic Acid (Mallinckrodt) 
Potassium Hydroxide (Mallinckrodt) 
Borax U. S. P. (Mallinckrodt) 
Lanolin U. S. P. (Mallinckrodt) 


Correspondence is invited on the subject of your specific requirements. 


CHEMICAL WORKS 


CHICAGO ° PHILADELPHIA ° NEW YORK 


ST. LOUIS : 











THE MAIL BAG 


In the last two or three batches of our per- 
manent wave solution, there seems to be a 
dark sediment. We strain this solution 
through three or four folds of fine silk ma 
terial, but the sediment still remains. We 
are sending you a sample of the solution con- 
shall appreciate 


taining sediment and 


hearing from you. 


The sediment in the bottle of solution 
has been identified as mostly fibres, 
with considerable oil or fatty acid of 
some kind. It is possible that the silk 
material used as a filter is giving off 
more fibres than it is removing, and it 
may be that the silk is loaded with some 
fatty acid bodying agent. We recom 
mend the use of either paper or linen 
cloth as a filter as experiments show 
that a brilliantly clear solution can be 
obtained. If linen is selected, it should 
be thoroughly washed before using to 
remove any size. 


M. C. W. 


Potassium Sulphite has recently been 
the subject of a study by our laboratory, 
and we have a development of real 
interest to all users. A post card in- 
quiry will bring you all the details. 


M. C. W. 


I am manufacturing a product containing 
Albumen and Dextrin and have run into a 
little trouble with its keeping quality. Can 
you suggest an odorless, harmless preserva- 


tive that would prevent this trouble? 


We believe that Ammonium Benzoate 
will be a satisfactory preservative for 
your purpose. Both the Ammonia and 
Benzoate radicles have a preservative 
action, and the chemical is odorless and 
relatively harmless. Quantities from 
1% to .5% should be used. 


M. CW. 


Sodium Hyposulphite Technical (Hypo) 
is now being manufactured in the form 
of uniform, clear, rice-shaped crystals. 
Hyporice (Trade-mark Registered) is 
offered at the same price as Pea Crystals, 
and samples are available if you are 
interested. 








MONTREAL ° 
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Find a Way 


NFORTUNATELY this industry Is of such a nature that the 
medical profession is considered by the public as the 
one group which should be able to regulate it. For as physi- 
cians are believed to possess complete knowledge of all 
phases of health, they are thought by the average layman to 
give nothing but unbiased opinions regarding the use of 
medicines and cosmetics. Doubtless members of the medical 
profession generally do believe that they are giving unbiased 
information based upon what they believe complete infor- 
mation. 


uT the fact of the matter is that, generally speaking, the 
medical profession is not in possession of all the facts 
regarding drugs and cosmetics and their use by the average 
person throughout the country. Furthermore, physicians 
cannot help but be biased in the direction of their own work 
and their own interests. A sincere physician is certain to be 
of the firm opinion that a physician’s examination and 
advice is necessary in practically any type of illness or dis- 
comfort. And we well know that physicians who are not 
sincere do not hesitate to do everything that they can to 
build up their practices. 


HIS unfortunate state of affairs is causing this industry 
untold damage every day of every year. Repeatedly is 
the industry subject to all sorts of attacks which make the 
manufacturers in the industry appear worse than the lowest 
quacks and charlatans. Unjust as these attacks are, when 
one knows and understands the true motives and ideals of 
the large majority of manufacturers, they cannot help but 
impress the public in a manner which is distinctly harmful 
to the welfare of the industry. 


A™= minds of the industry should be engaged in devising 
some method of presenting this industry to the public 
in its true light. There must be some way in which the part 
which this industry plays in serving legitimately the preser- 
vation of public health and beauty can be brought before 
the people of the country. 
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NEW AND NON-OFFICIAL 


Campbell's Latest 


Food and Drug Enforcement Chief 
Walter G. Campbell is still up to his old 
tricks of pulling new ones out of the bag to 
shock the drug manufacturers. His latest 
is evident from the following letter which 
went forward under date of October 15: 

“On January 28, 1907, the Department 
of Agriculture issued Food Inspection 
Decision 53, stating in part: “The formula 
on the label is very desirable, but this in- 
formation is not required by the law. If 
the formula is given it must be the correct 
and complete formula. It is held that, in 
addition to those substances required by 
the Act to be named, if only a part of the 
active medicinal agents used in the man- 
ufacture of a drug product are set forth 
on the label, such a procedure is mislead- 
ing and therefore forbidden by law.’ 

“It has come to the attention of the 
Food and Drug Administration that cer- 
tain manufacturers are disclosing on their 
labels portions of the formulas in such a 
manner as to create the impression that 
the complete composition is given. For 
example, ampuls and cartridges containing 
solutions of local anesthetics are labeled to 
show the quantities of the anesthetic, the 
vaso constrictor and the solvent, if other 
than pure water. These articles often 
contain in addition, compounds to pre- 
serve or stabilize the solution, a fact 
which is not disclosed on the label. Such 
a method of labeling is misleading in that 
it appears to disclose the whole formula 
and may readily deceive the physician or 
dentist. 

“Also it has come to the attention of 
this Administration that a number of 
manufacturers are misnaming certain of 
the ingredients in their products. The 
careless use of such terms as quinine, 
morphine, procaine, epinephrin, et cetera, 
for the salts of these compounds, should 
be avoided.” 

Well the old maestro has gone clear 
back to 1907 to find a ruling to be applied 
today to ethical products used by the 
physician. And to the unwary, the de- 
cision might at first glance appear to be a 
decision handed down by a court instead 
of just a decision issued by the department 
itself. In other words, this so-called 
decision might not mean anything, since 
it might be just another instance of the 
department interpreting the law in any 
way it sees fit. 

We sincerely welcome action by the de- 
partment to prevent deception and fraud 
when they do exist, and there is no doubt 
that there are still in existence many 
abuses of the law upon which they could 
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act. But when the department digs way 
into the past and then does nothing but 
try to harass those manufacturers who are 
honestly and properly trying to satisfy 
the medical profession itself, we are not a 
little bit disgusted with all the useless 
motions that they make. 


A Wise Merger 


With the merger of the United Medicine 
Manufacturers of America with the Insti- 
tute of Medicine Manufacturers, the asso- 


ciations representing the manufacturers of 


proprietary medicines is narrowed down 
to two main associations. The Proprietary 








Association remains as the major associa- 
tion in this branch of the industry, having 
as its members the larger manufacturing 
interests, and claiming that it repre- 
sents eighty per cent. of the industry from 
the point of volume at least. Now the 
new association becomes a real sister or- 
ganization to the Proprietary Association. 

The merger is generally thought to be a 
good thing since there never seemed to be 
much sense to having a large number of 
small associations in this or any other 
branch of the industry. The proprietary 
division of the industry should at least 
stand as more a unit than it has in the 
past. Certainly there is no good reason 
why proprietary manufacturers cannot see 
one another’s problems pretty much alike. 


Consternation at the Studio—O. Zilch, Tenor on the Blotz Bicarb Hour, 
burps on a high note. 
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If, however, there are certain functions 
which a large group of manufacturers be- 
lieve should be carried on cooperatively 
and an existing association will not carry 
on these functions, then there is no reason 
why certain manufacturers should not 
band together to do what they believe is 
essential to the welfare of the industry. 


& 
They Flatter Us 


Bi Believe it or not we're flattered. And 
the reason why we’re flattered is that 
someone has started a rumor about us. 
The rumor is that the articles that we have 
written giving our views of the price 
maintenance situation from the manufac- 
turers’ viewpoint were written for us by 


the attorney for R. H. Macy & Company. 
And as we think of it further, we’re 
flattered in two different ways. First we 
are flattered to know that anyone would 
think sufficiently start a 
whispering campaign; and secondly we are 


about us to 


flattered that anyone would think that we 


are so versatile as to write our own 
thoughts in such a manner that they 


would appear to have been written by a 
man who has given much more study to 
the question than we have, and who is 
legally trained, while we are not. 

No, we do not even know the name of 
Macy’s recall 
attacking some of his statements during 
the NRA days, and that time we did men- 
tion his name. As a matter of fact we are 
very poorly acquainted with the Macy 


attorney, although we 


organization, having some slight  ac- 
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quaintance in their manufacturing labora- 
tories, but none in their store or executive 
offices. We are sorry that we have to 
spike the rumor and thus stop people from 
talking about us, for we appreciate the 
publicity. But we are sticklers for the 
truth, so spike it we must. 


® 
Will Cosmetics Move? 
With Mr. Hearst’s decision to leave 


California because of the high taxes being 
echoed by none less than Mary Pickford 
and other movie people who are advocat- 
ing that the movie industry be moved to 
New York, we must give a thought to 
On page 610 of this issue we 
publish a story about “Hollywood and 


, 


cosmetics. 


which gives some 
idea of size and scope of the industry that 
has sprung up in that part of the country 
due to the fact that the movie industry is 
What will the Hollywood 
cosmetic industry do if the movie industry 
moves? The answer probably is that this 
industry will move in large part both for 
the reason that they will not want to stay 
and pay the high taxes anymore than 
anyone else, and because they will want 
to be close to the movie center of the coun- 
try if this is at all possible. 


Its Cosmetic Industry’ 


located there. 


The N. W. D. A. Book 


For those who want information regard- 
ing the retail and wholesale drug trade of 
this country, we do not believe that there 
is anything better than the book recently 
issued by the National Wholesale Drug- 
gists’ Association entitled, “Distribution 
through Drug Channels in the 84 Whole- 
sale Trading Areas.”’ While the book is 
restricted to the wholesalers who are mem- 
bers of the N. W. D. A., and therefore does 
not include the chain and department 
store business in toto, nor does it include 
the distribution t h ro u gh cooperative 
wholesalers, it does cover the major part 
of the industry, and it does do a more 
complete job on a very large part of the 
industry than has ever been done before. 

The task undertaken in the compilation 
of this book was a Herculean one prefaced 
by conferences with Harvard Bureau of 
Business Research and Babson Institute, 
and the International Tabulating Ma- 
chine Company, schools of business of 


several large universities and other 
agencies. 

A standard account card was devised 
as a result of these conferences. It was 


necessary to print 160,000 cards to send 
to the wholesale druggists to obtain the 
data. Ninety-seven per cent. of the 214 
wholesale members of the association co- 
Truly here is a 
for facts 


operated in the survey. 
book that looking 
should have. 


everyone 
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DR. JOHN L. RICE 


Health Commissioner 


F. H. LA GUARDIA 
Reform Mayor 


PAUL BLANCHARD 


Commissioner of Accounts 


THE NEW YORK CITY THREAT 


New York City threatens to make every 
drug and cosmetic manufacturer pay 
$25 for mandatory registration of every 
product sold in the city, as well as 
forcing revelation of formulas, censor- 
ship of advertising, and a lot of other 
nasty things that are more drastic than 
Tugwell and make the issue national. 


Three months ago, in our August issue, we sounded a 
warning regarding the proposed activities of the New 
York City Board of Health in drawing up regulations 
which would require a twenty-five dollar registration 
fee to be paid for each drug and cosmetic preparation 
which is sold in New York City. At that time we warned 
of the fact that many proposals which start in New York 
City often spread to other cities and to states through- 
out the country. 

The most difficult part of this proposal—which was 
finally sprung upon the industry in definite form by a 
newspaper release early in October—is that the fee of 
twenty-five dollars for the first year, and ten dollars 
annual renewal fee is not the only part of the picture. 
Further than this are proposed regulation of the sale of 
drugs and cosmetics which out-Tugwell Tugwell. Com- 
plete formula disclosure to the Board of Health to be 
available to the Federal government or any state gov- 
ernment that asks for it is only a small part of these re- 


strictions. But more of that later. 
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We told before of the unlimited authority which the 
New York City Board of Health possesses under the 
charter granted to the City of New York by the State 
of New York. We told also that this Board of Health 
consists of five members, four of which are physicians. 
Pharmacy is not represented on the board in any way. 
And since the board is empowered to do anything it 
deems proper in the interest of public health, the health 
of the people of the City of New York will be regulated 
as the medical profession would have it regulated, un- 
less something is done to change the basic situation. 

The fact that the City Board of Health has complete 
power to do as it pleases resulted in no notice being 
given to the industry as to the plans under way. The 
first real information that a definite plan had been 
formulated was given in a newspaper release a week be- 
fore hearings were to be held. These hearings were to 
start with a day of attacks upon medicines and cos- 
metics by leading physicians of New York. In the an- 
nouncement of these hearings, the Board of Health told 
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of the classes of preparations which were to be at- 
tacked, and even told of certain meritorious and justly 
popular proprietaries which were to be particularly 
attacked and which were cited as horrible examples to 
illustrate the types of products which the board con- 
sidered dangerous. 

With a week in which to work, the drug and cos- 
metic manufacturers moved swiftly. A meeting was 
called under the auspices of the Drug, Chemical and 
Allied Trades Section of the New York Board of Trade; 
manufacturers throughout the country were notified of 
the attacks to be made on their products in New York; 
and generally the industry swung into action to meet 
this latest attack. Committees then called on 
Mayor La Guardia, and finally on the day on which the 
hearings were to open, a hearing was had before the 
Board of Health. Testimony from various manufac- 
turers, associations of drug and cosmetic manufacturers, 
retail pharmacists, publishers of newspapers and mag- 
azines, resulted in the hearings being postponed from 
October 14 to December 2, with the request that briefs 
be filed with the Board of Health ten days prior to the 
date of the hearing. 

While the registration fee in itself is only a small part 
of the proposed plan, it is a most important part for 
several reasons. Registration of products has been re- 
quired in New York City for some years back, but until 
the present proposal, no fee was required for registra- 
tion. With such a fee netting a revenue of at least 
$800,000 to New York City, it would not be long before 
other cities would look upon this scheme as a most 
favorable source of revenue, with the result that the 
fees alone would cost manufacturers very large sums of 
money. Under the plan U.S. P. and N. F. preparations 
are exempt from registration, but even at that the cost 
to large ethical manufacturers with a long list of prod- 
ucts is estimated $50,000 for the first year. If like 
amounts are to be demanded by many cities, the effect 
upon the activities of manufacturers will be seriously 
felt. 

The regulations to be complied with for continuance 
of the permit to sell a drug or cosmetic within the limits 
of New York City include complete control by the 
Board of Health of all advertising statements made in 
all types of publications as well as over the air. This 
means that the Board of Health of New York City 
would have complete control over all advertising 
throughout the entire country of products which are 
sold in New York City for the reason that every publi- 
cation and newspaper circulates to some extent. in New 
York City, and the ordinary radio will pick up pro- 
grams from almost any part of the country. Therefore, 
manufacturers who register their products in New York 
City would have to make all their advertising for the 
entire country suitable to the Board of Health of New 
York City for the reason that it will certainly reach the 
City, and if not in accordance with the dictates of the 
New York City Board of Health, the permit to sell the 
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product in New York City will be revoked. Adver- 
tising copy must be submitted three months in advance, 
a condition which would greatly handicap advertising 
in its effectiveness. 

The many restrictions which are thrown around the 
sale of drugs and cosmetics are such that the industry 
would be most severely curtailed, and it is doubtful that 
there would be much of a sale for any proprietary prep- 
arations in New York City if this proposal were adopted 
and carried out to the letter. 

Fortunately for the industry, the drug trade from top 
to bottom is solidly united against the proposal. One 
reason why the trade is solidly opposed is that if the 
ordinance were adopted, the decrease in sales of prod- 
ucts would affect all branches of the trade including 
manufacturers, wholesalers, and retailers. But a far 
more effective reason for bringing the wholesalers and 
retailers to the support of the manufacturers is the fact 
that every retailer would have to pay a twenty-five 
dollar fee on every preparation which he puts up under 
his own label. Wholesalers likewise will have to pay the 
fee for all items marketed under their own names. 

It is estimated that every retailer carries from ten to 
one hundred items which he puts up under his own label, 
and this means that the retailers would be taxed any- 
where from $250 to $2,500, an amount that the average 
retailer is quite incapable of paying without seriously 
feeling it. Many of the preparations which some re- 
tailers sell under their own label do not sell to the ex- 
tent of twenty-five dollars per year. It has been re- 
ported that retailers were assured by the Board of 
Health that they would be exempt from the registration 
fee, but everyone knows this would be discrimination 
and would be illegal. Therefore, the retailers of the 
city are being called upon to fight the proposal and are 
responding in large numbers. 

Another misleading statement in the proposal is that 
U.S. P. and N. F. preparations are exempt from regis- 
tration and therefore from the restrictions. This is mis- 
leading for the reason that if any therapeutic claims are 
made for an official preparation it must come under the 
restrictions and must therefore be registered. The 
reason why U. S. P. and N. F. must be registered if 
therapeutic claims are made for them is that there are 
no therapeutic claims made for these products in the 
official compendia. Therefore, if Milk of Magnesia is 
claimed on the label or in the advertising to be an 
antacid or a laxative, it must be registered. The Board 
of Health could not do otherwise than cause these 
preparations to be registered when therapeutic claims 
are made for them, for otherwise any wild claims could 
be made for them without restriction on the part of 
the City. And the Board of Health could not allow 
anyone to sell Brown Mixture with the claims that it is 
an effective therapeutic agent for cancer or tuberculosis. 

Aspirin tablets would have to be registered for the 
reason that only the powder, and not the tablets are 
listed in the official compendia. Tablets of sodium bi- 
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carbonate will have to be registered for that the method 
of manufacture given in the N. F. is impractical and 
manufacturers are unable to comply with the specifica- 
tions given and therefore do not make them in this way. 

Dangerous as the entire proposal is to the pro- 
prietary and cosmetic manufacturers from the angle of 
increased restrictions thrown around the compounding 
and advertising of products and the claims made for 
them, the proposal is frightfully dangerous to the 
ethical manufacturers from the point of view of the 
amount of the registration fee. One large ethical manu- 
facturer of the highest possible reputation with the 
medical profession states that upon examining his list 
he finds that he manufactures 1,900 non-official prepa- 
rations in addition to a practically complete line of 
official preparations. This means that this one manu- 
facturer alone faces a certain tax for the first year of no 
less than $47,500. There are a large number of smaller 
manufacturers of ethical preparations which are sold 
through the cooperation of doctor. Practically all of 
these houses have a very large number of specialties 
marketed under fanciful names. As a matter of fact 
these houses exist mainly through their ability to create 
and market through the physician a long list of ethical 
specialties. Such houses will face a very high cost from 
registration fees. 

The spearhead of the attack against the proposal is 
the Drug, Chemical, and Allied Trades Section of the 
New York Board of Trade. Ray C. Schlotterer, secre- 
tary of the section, is the clearing house for information 
concerning the proposal which must be defeated if the 
industry is to continue to function in a proper manner. 
All other associations and all firms affected by the pro- 
posal should communicate with Mr. Schlotterer. 

Plans are under way to attack the proposal both from 
the scientific angle and from the legal angle. The plan 
as set up is not enforceable. It does not have due re- 
gard for maintenance of the public health in any other 
way than that which the medical profession deems 
proper. It would increase the cost of those medicines 
which would be used, and it would deny to the people 
of New York City proper information regarding many 
proper and meritorious products. It is certain that the 
money to be raised will not all be used to increase the 
number of inspectors in the city and to create a scien- 
tific staff and laboratory. Therefore, the great bulk of 
the money would either be used by the City for other 
purposes or would be used by the Board of Health to 
restrict products other than drugs and cosmetics such 
as milk and other foods. 

From the legal angle it is said that the proposal is 
unconstitutional for several reasons. Also there is a 
distinct possibility of the unlimited power given to the 
Board of Health by the City Charter being an offense to 
the state constitution. To legal minds it does not seem 
that the power to tax and to create laws can be given to 
such a body as the Board of Health. After all, the City 
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Charter is merely a statute enacted by the legislature of 
the State of New York and approved by the Governor 
of the State. If provisions in the charter are not in 
agreement with state constitution, they are not legal. 
In many instances in the past, provisions in the city 
charter have been found to offend the state constitu- 
tion, and where this was the case the courts decided 
that the constitution overruled the city charter. 

The proposal is understood to have originated in the 
office of the Commissioner of Accounts of the City, 
The Commissioner of Accounts is the investigator for 
the Mayor. His job consists of prying into all the other 
city departments and reporting the conditions to the 
Mayor. With PWA workers, the Commissioner of Ac- 
counts investigated the conditions surrounding drugs 
and cosmetics throughout the city and drew up a report 
of some five or six hundred pages. This report is said to 
have indicated that the four inspectors in the city are 
not sufficient. Consequently, the Board of Health, 
headed by the Commissioner of Health drew up these 
proposals to correct the conditions reported. In order 
that the necessary number of inspectors might be en- 
gaged without taking any additional money from an 
already strained city treasury, the registration fee was 
included to make the system self-supporting, and evi- 
dently to give the city a large sum of money for other 


purposes. 





The Ergot Market 


In our recent article calling attention to the strength- 
ening market for ergot, we stated that since the former 
speculative control was broken, “pharmaceutical man- 
ufacturers generally bought ergot only for direct ship- 
ment from abroad due to their insistence on getting 
fresh goods from producing centers.” We find upon 
further investigation that this has not been the case, 
and that practically all manufacturers, both large and 
small, have been obtaining supplies from importers in 
this country during recent years at least. 

The reason for this is obvious. Pharmaceutical man- 
ufacturers are not able to keep their eyes on all the 
markets for all the raw materials which they use; 
neither are they able accurately to guage their consump- 
tion in advance. It is much easier for them to use the 
services of the reputable botanical importing houses 
than to try to obtain their supplies direct. 

Since we published the article in our September issue, 
ergot has advanced very sharply, now being quoted at 
$2.25 per pound. The speculative control abroad 
seems to be well directed and thus far no break has 
appeared in it. There are no indications that the con- 
dition will change radically in the near future, and one 
large consumer puts it, “It certainly looks as though we 
manufacturers will have to pay much more money for 
our ergot than we have been accustomed to paying 
within recent years at least.” 
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ECZEMA-DERMATITIS 


By A. Richard Bliss, Jr., Phm.D., M.D., LL. D. 


In this article, Dr. Bliss gives an 
excellent discussion of this type of 
affliction and names the prepara- 
tions which should be prepared for 
relief of the conditions which occur. 


The most important factor in treating skin diseases is 
to distinguish between ectogenous and endogenous der- 
matoses. The application of an infection-destroying 
irritative preparation to a non-infectious dermatosis is 
just as great an error as to neglect destruction of the 
cause in a skin infection or infestation. Soothing salves 
cannot be expected to cure a dermatosis as long as the 
cause is still active. 

It is now rather generally agreed that the same 
process of spongiosis characterizes both eczema and 
dermatitis venenata, i.e., a dermatitis due to the local 
action of some chemical or external poison. The se- 
quence of events includes erythema, intercellular epi- 
dermal edema, first microscopical and then macro- 
scopical vesiculation, with or without small subvesicular 
papules. When the vesicules rupture, the lesion ““weeps.”” 
Encrustation occurs when the high-fibrin exudate co- 
agulates. Scaling takes place when the keratinization 
process is greatly interfered with. Continued inflamma- 
tion results in a thickening of the skin, exaggeration of 
the normal lines, and loss of elasticity. When these con- 
ditions are produced by endogenous and undiscernible 
causes, one group of clinicians calls it “‘eezema,” and all 
cases caused by demonstrable and exogenous sources, 
Le., pollen, cosmetics, ivy, etc., are termed ‘‘derma- 
titis.” Another group of clinicians makes no distinction 
and considers the terms synonymous. This is the reason 
for entitling this article ‘““Eezema-Dermatitis.”’ 

The literature contains voluminous discussions and 
reviews concerning the treatment of eczema-derma- 
titis. The metabolic, endocrine, neurogenic, hereditary, 
allergic, dietary, focal injection, and pyogenic and my- 
cotic factors fall without the realm of this article, and 
discussion, therefore, will be limited to local treatment. 

Persons with excessively dry skin, predisposed to 
eczema-dermatitis, usually find the following a good 
ointment for use afier bathing. 
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Gilycerite of Boroghyveerite « ...<56 ce.23a Suan eae 60% 
REVGECHSU WOON BEG 5055 3505s Joc ctw et ease ae 20% 
WC Grea oo hose ea a ee 40% 


In the early or vesicular stage, wet dressings, consist- 
ing of solutions of Potassium Permanganate (1:10,000 
to 1:15,000), Boric Acid (saturated), Lead and Alumi- 
num Acetates, are the usual methods of choice, but the 
last two are not infrequently too irritating for acutely 
inflamed tissue. Many patients do not react well to wet 
dressings, and they must be provided with coating lo- 
tions or with powders. One of the most used coating 
lotions is the N. F. Calamine Lotion: 

40 parts 
10 parts 
10 parts 
500 parts 


Prepared: © alaunivies .:2 3.605 ews Lek rs aeons 
PAIS ORR Fosse 8S a ee eh A RO, 
CUGCCNNNG oo. ossruon sch aveeee toad wee eoy ee. 
Solution of Calcium Hydroxide, to make........... 


When the inert powdered contents of this lotion is too 
drying and irritating, a mixture of this lotion and 
Olive Oil, equal parts, is very soothing. 

A simple dusting powder for wet or dry lesions con- 


sists of: 

REY ROADS. 0 255 2.'slansendiasiea ie Meher e : 8% 
Zinc Oxide........ xbdethiawe Rie oe eee ee 10°; 
MMMM Mss 02s x si-c's. a 3 ewer ve sie wee 72% 


4 combination which is usually surprisingly anti- 
pruritic consists of: 
NEGRO: foie.) Co entow hy ca baany wake aaa 2.5 Gm. 
sfaient Herne 60.0 Gm. 
Purified Tale enough to make................... 120.0 Gm. 

White’s Crude Coal-Tar Ointment may be used in 
some acute cases from the very beginning, especially in 
infantile eezema—dermatitis, IF the correct formula is 
employed and properly prepared Tar is used: 
Cmte COGb Paes. «. 5g ds ese Ras eee 6 parts 
BUNA ORRIN oc o5 96s SUS ticneom Maree REE Ca ee 
Patrotatns CMR ass cess: cook, cp eens Merete 

In the subacute stage, ointments and creamy pastes 
Becker’s, Boeck’s, 


6 parts 
90 parts 


may be spread over the lesions. 
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Lassar’s and Unna’s Soft Zinc Pastes are the most 
common applications used. The formulas follow: 


Becker's Salve 
TOTO 6 NS Ee ear dacs ah Uo ry ae 7 a 4 parts 
Zinc Oxide. 2 08 eh shdscinapeens 30 parts 
Petrolatum, to make....... oo Sins Sei are a. ees ae ODES 
Boeck's Paste 
PRIN crete ce Sie Fe Ge SES Aw ho ant eoeakes 24 parts 
Purified Talc. . 24 parts 
Ce 2 re 12 parts 
Sol. of Lead Subacetate, to > make 120 parts 
Lassar's Paste 
OE OS CT ES 5.0 parts 
Zinc Oxide. . 60.0 parts 
Starch........ 60.0 parts 
POND | oso aces 120.0 parts 


Lassar’s Paste may be made softer by using 25 per 
cent less of the Starch and Zinc Oxide and increasing 
the amount of Petrolatum. If equal parts of Hydrous 
Wool Fat and Petrolatum are used as the vehicle, the 


paste is made more tenacious. 


Unna’s Soft Zinc Paste 


PARC RONIOG 5650 idee Gea ons Lae ed a ne ee 30 parts 
Precipitated Calcium Carbonate... . 30 parts 
TCC era 30 parts 
Sol. of Calcium Hydroxide . 30 parts 


In the chronic stage, if the sensitiveness 5 of ae skin is 
not great, the following preparations have been found 
useful in many cases: 


AEACIN BRIS CMU ein i ooo fo (ie ahps, bcos exellent SEAS 0.45 parts 


Pine Tar (or Coal-Tar, or Oil of Cade)........ 0.45 parts 
TTS CCT (i i rh re at 24.00 parts 
PRON, TOMGKE. 6k aah sna can eid sce 90.00 parts 


If tolerance has been established, the Salicylic Acid 
may be increased to 1, 1.5 or 2°% by doubling, tripling, 
or quadrupling the amount c lon for in the formula. 

Ammoniated Mercury Ointment alone is often found 


useful, or it may be combined with Liquid Tar as 
follows: 

Ammoniated Mercury. . 6 parts 
Sol. of Coal-Tar..... 24 parts 
Hydrous Wool Fat. 60 parts 
Petrolatum, to make. 120 parts 


Others have used to sidiniannaiac mee parts of Am- 
Zine 


moniated Mercury Ointment and Ointment of 


Oxide. 
In the seborrheic greasy cases Sulfur has been found, 

at times, beneficial. The following combination has been 

reported of value: 

Precipitated Sulfur 

Salicylic Acid 

White Wax 

Hydrous Wool Fat 

Petrolatum, to make 


4.0 parts 
1.2 parts 
8.0 parts 
40.0 parts 
120.0 parts 
Others prefer Resorcinol as in the followimg mixture: 
6 parts 

8 parts 
40 parts 
120 parts 


Resorcinol 

White Wax 

Hydrous Wool Fat 

Petrolatum, to make. . 
In most cases it would be wise in the case of Resor- 

cinol to begin with about 1/5 of the concentration of 





Resorcinol in the formula, and increase to the amount 
called for (5%), or even up to 20% as tolerance de- 
velopes. 

Some writers state that Gelatin Films are useful in 
treating obstinate cases of ulcers or eczema of varicose 
legs. These preparations afford protection of the lesion 
and support of the varicose veins at one and the same 
time. The films also relieve itching. 

In about 1880, Unna introduced Gelatin Films, which 
are mixtures of Glycerin, Gelatin and Water. They are 
used to sooth, protect, and support, while permitting 
evaporation of sweat, as well as prolonged medication. 
For most purposes the following N. F. formulas are 
adequate: 


Firm Zinc Glycerogelatin 





NCEA, OO): a rr, ae ee Ree RA aia oe ae 10 Gm. 
talycormated: Gelatin: < ..o..0o.. 6 .c. he oe tls op ee 30 Gm. 
CGINRORI Bere coe ea cheese nek ence ena .... 25 Gm, 
PSSA NRBER x on 500s satis a steassd aces camecake aetna ime 35 ce. 
POR IMIORO la 05. acictal, SEAL ed ee Ee 100 Gm. 
Soft Zinc Glycerogelatin 
PARC MOMEG 8s EOP Nap yes TA MUO yee 10 Gm. 
Giycarmated (Gelatin: «6-05.06 ion cas ene ses 20 Gm 
OREM QUID 7 ad.e corn «clu eee eerK Se AO OT 35 Gm. 
SUN W LOR 2 ores cotds haters ser ttseyeh States hadeh Pe 35 cc 
TTS | Cae A ia Mey IR ee ty ate, Boe ee 100 Gm. 


Other N. F. formulas call for 10% of lodoform and 
10% of Salicylic Acid. Sulfur, Ammoniated Mercury 
and Chrysarobin may be put up in similar form. 

To apply a film, the jelly is liquefied by warming ona 
water-bath, and while still liquid, but not hot, it is 
painted over the affected leg by means of a paint brush. 
A gauze roller bandage is run up the leg, cut in such a 
fashion that the surface of the gauze is nalothe even 
and smooth. Another application of the jelly is made, 
and another roller bandage added. This is repeated 
until the cast is of the desired thickness. As soon as 
secretion shows through the cast, a ‘‘window”’ 
thus exposing the lesion and permitting direct applica- 
tion of appropriate dressings as desired. The cast may 
be left in place for two weeks or longer. The cast is best 
put on before the patient arises in the morning, since 
the horizontal position has effected necessary depletion 
of the leg and reduction of the swelling. 


is cut, 


As already intimated, clinical experiences have dis- 
closed differences in the reactions of different eczema- 
dermatitis patients to the same salve or skin lotion. 
Such results are, at times, baffling. A salve may in one 
case aggravate the inflammation it is intended to heal, 
whereas in another case the same salve may produce 
the desired effect. 

Some investigators have shown that the pH of the 
blood serum of eczema patients varies from between 
8.0 and 7 
7.8 to 6. 
classify eczemas as 
have warned against the treatment of an 


.0, while that of local eczema serum runs from 

Some, consequently, have attempted to 
“acid” and ‘‘alkaline’’ eezemas, and 
“acid’’ eczema 


(Continued on page 600) 
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DISTILLING CEDAR LEAF OIL 


By Frederick W. Brown* 


Production of American essential oils is almost an 
unillustrated industry and one which if pictured would 
be of great interest to the users of these products. 
Feeling that a service would be done for the essential oil 
industry, I decided that my vacation would be spent in 
an endeavor to secure some photographs of places and 
materials used in producing one of the typical American 
oils. 

Selecting the section of New York State in which 
these distillations are carried on, I felt that Canton, 
New York would be a convenient place to stop. 

Canton is located east and slightly south of Ogdens- 
burg and is about fifteen miles from the St. Lawrence 
River. It marks the southwestern corner of the heav- 
iest producing center in New York State. About five 
miles distant from Canton we interviewed a farmer who 
conducts, in addition to a farm, a cedar leaf oil distil- 
lation plant, which could be seen from his front porch. 

The plant was on the opposite bank of the river, so 
we had to return to the town to make the crossing. Then 
a short ride took us to a barn which marked the path 
down to the river bank where the plant was located. 
A few minutes walk brought us to the scene of opera- 
tions and there, spread to our view was one of the most 
modern and best cedar leaf oil distilleries in that part of 
the State. Since I have operated stills in a fairly 
modern plant, it seemed to me a very primitive set-up, 
but my host’s and guide’s assurance of its superiority 
over the other stills and plants in the vicinity led me to 
expect far more in- 
teresting things for 
the following days. 

A horizontal steam 
boiler of about 20 to 
25 horsepower capac- . & 
ity was protected 
with a metal roof and 
two metal sides, the 
ends of this shed be- 
ing open. The boiler 
was mounted on 
metal wheels and 
built to operate 
under steam _pres- 
Sures up to 100 
pounds, but in order 
to eliminate the test- 





*The laboratory of the 
D.W. Hutchinson & Co., 


New York. 
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Cedar Leef still near Brasher Falls, N. Y. 


ing and licensing, as required by law, these boilers are 
operated at pressures not exceeding 10 pounds. This 
operating pressure is apparently universal throughout 
the district. 

Under the roof with the boiler, was housed the pump 
and gasoline engine used to operate it, for supplying 
water to the condenser. The still was a steel tank 
about 5’ high and 4’ in diameter, fitted with a false 
bottom to support the charge of leaves and to permit 
the steam to spread for more even penetration of the 
contents. From the side and near the top a piece of 
3” corrugated galvanized iron leader pipe was fastened 
to conduct the vapors from the still to the condenser, 
which was a series of 3” corrugated, galvanized iron 
leader pipe set in an iron trough about 10’ long, 4’ wide 
and about 1’ deep. The pipes were so pitched as to 
permit an unrestrained flow of condensate. The joints 
in the pipes were luted with putty and then wrapped in 
sheet rubber obtained from old inner tubes of auto 
tires. It was in all a carefully done piece of work, with 
such materials as were at hand or not costly, for money 
is almost a stranger in those parts. 

The stills are usually operated by several persons who 
divide the work of cutting, hauling and preparing the 
material for the still charge. The cutting of the cedar 
tree is generally at such locations as to make the hauling 
of the cut brush a necessity. The small trees are per- 
mitted to obtain a height of 4 to 5 feet, when they are 
considered to be in 
prime condition to 
yield the best quan- 
tity and quality of 
oil. Older trees are 
not considered to be 
worth cutting for oil. 

After the brush 
has been delivered to 
the site of the still it 
is prepared for dis- 
tillation by removing 
or cutting from the 
stem the foliage in 
pieces of such size as 
is illustrated. These 
pieces are placed in 
the still on top of the 
false bottom and 
steam slowly admit- 
ted to the still, while 
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one of the men tramples 
on the leafy charge to 
pack it as firmly as pos- 
sible, thus lessening the 
chance of the steam 
channeling in its pas- 
sage through the mass 
and leaving part of the 
charge not exhausted. 
The steam is admitted 
in small amounts to 
permit the heat and 
moisture to break down 
the springiness of the 
stems. A man working 
alone requires six days 
to charge a still, which, 
when properly done holds about 2000 pounds of leafy 
matter. The tools used to separate the foliage from the 
branches are modified machettes. Any piece of steel 
that is bladelike in shape and which can be sharpened is 
used to make one of these homely strippers, which are 
completed by wrapping one end in such manner as to 
form a handle. They are apparently rather wicked to 
use, for the hands of the men operating the still are cut 
and scarred. 

After the still is filled and tramped down, a layer of 
clayey mud is placed around the top of the still and the 
cover set in place. In the plant ilustrated, a derrick 
handles the still cover, which is a 4’ circle of 2’’ White 
Pine planking reinforced by cross members of the same 
material. Once this is in place, more mud is used to lute 
the cover; then the chains seen attached to the body 
of the still are fastened to the cover and steam ad- 
mitted through the bottom. This travels upward 
through the mass saturating itself with the vapors of 
the oil. After the mass in the still has become heated, 
the vapors pass through the side pipe and are then con- 
ducted down and through the submerged pipes in the 
condenser which deprives the steam of its heat and de- 
livers at its exit a mixture of water and oil, together 
with considerable dirt, dust and colloidal matter car- 


ried over by the steam. 





Another view of still near Lisbon. N. Y. 
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Cedar Leef still near Lisbon, N. Y. 


The receiving vessel is a can of about 5 gallons 
capacity, fitted with an exit tube attached to the bot- 
tom and bent upward to almost level with the top. This 
arrangement permits separation of the oil from the 
water. The latter, being heaviest, sinks and is carried 
off through the drainage tube. 

After the finish of the distillation, which requires 
about 8 hours to complete, the oil is removed from the 
receiver and for protection placed in cans capable of 
being covered or sealed. From each charge of 2000 
pounds of leafy matter, about 30 pounds of oil are 
obtained. . 

During the time of distillation a continuous supply of 
cold water is required for the condenser. In this plant 
it is furnished with the aid of the gasoline engine housed 
under the boiler shed. 

When the oil has been removed to a safe place, the 
cover of the still is raised to permit the escape of steam, 
which facilitates the cooling. When cool enough to 
permit handling, the exhausted still contents are forked 
out with pitchforks or grabbed in a set of hayforks 
operated from the derrick. These exhausted leaves are 
sometimes burned for fuel or as rubbish. Other opera- 
tors just pile up the exhausted material and permit it to 
rot. 

In the accompanying illustration the entire equip- 
ment of the plant is 
shown. At the left isa 
pile of dry roots and 
stumps for fuel, also the 
shed for housing the 
boiler, gasoline engine 
and pump with its pipe 
connections to the con- 
denser. Connections for 
steam to the still are 
underground and enter 
the still in the center 
of the bottom. The 
still is shown witli its 
cover raised and offset 
to permit cooling. The 
chains to hold cover in 
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place are shown attached to the side of the still. The 
galvanized iron pipe with its rubber bandaging connect- 
ing the still to the condenser, the derrick, hand winch 
and condenser and lastly the receiving can for the dis- 
tillate, which is located at the head of the condenser are 
plainly visible. In the rear is the pile of spent brush 
burning for removal. Also the river can be seen, from 
which is drawn the necessary operating water. All dis- 
tillation operations require water and must be so 
located as to have a ready access to a continuous supply 
of cool or cold water while operating. 

One of the other plants visited was deemed worthy of 
picturing. This was located in a secluded spot some 
distance from the town and about 30 miles north of the 
plant described above. It was indeed more primitive 
than the other still. It consisted of a small steam 
boiler of not over 10 horse power capacity set up on a 
stream bank and without covering or protection of any 
sort. The still was a wooden tank such as are seen on 
roofs for storing water. Steam is supplied to the bot- 
tom. The cover of the still is moved manually and is 
held in position by the weight of rocks laid on the top 
after the mud luting is in place. 

The construction of the condenser, which can be seen 
in the foreground, is a wooden trough with iron leader 
pipes for conducting and condensing the vapors. The 
plant’s operation is essentially the same as of the one 
already described, except that there is no gasoline 
engine to operate the pump, so that during the eight or 
more hours required to exhaust the charge it is neces- 
sary for a man to mount the small platform at the ex- 
treme right of the picture and to operate by hand the 
pump that supplies cooling water for the condenser. 

Wood is the universal fuel for the boiler, much of 
which is obtained in the leaf trimming operations. Some 
operators burn the residue of leaves as fuel after giving 
it a partial drying. 

The terrain surrounding these stills is fairly flat with 
a moderate roll. The timber growth is not heavy. 
Much of the land has gone fallow. Many Arbor Vitae 
trees of goodly dimensions can be seen, some isolated, 
others in fairly good sized stands, while all about can 
be seen patches of the Arbor Vitae or Sap Cedar, as it is 
iermed locally, of such size as to be suitable for distill- 
ing. The winters are extremely severe, but the situation 
seems to be ideally suited for the growth of the raw 
material which can be cut for oil about every five years. 
There are numerous small water courses along which 
sites to erect these plants are selected. 

These plants do not represent any real outlay of 
money, considered from the standpoint of a modern 
distiller who frequently discards equipment of much 
better condition than that used in the setting up of a 
cedar leaf oil distillery, but their cost means much to 
the owner, who, in addition to being a producer of 
cedar leaf oil is a farmer working his still between farm 
work needs. 
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The work of gathering, trimming and distilling the 
raw material is hard and continuous and allows but 
small return for the effort. It is doubtful if the workers 
each can clear more than $1.00 per day. They are 
mostly very poor people, honest and keen traders, to 
whom a dollar looks like a lot of money, but they are 
learning that the relief boards give them as their due a 
greater return in actual cash than does operating a 
cedar leaf oil still. 

At the warehouse of one of the gatherers to whom the 
small distillers dispose of their oil, I was shown a 
cabinet containing about 40 bottles, each holding a 
sample of oil, each the product of one individual dis- 
tiller. Of the entire group only two stills remain active. 
The collection of samples at the gathering station was a 
revelation of the effort of the gatherers to maintain a 
standard of quality, which they do to a remarkably 
efficient degree. The distillers know that the scrutiny 
given to the oil at these centers is real and are fearsome 
lest the admixing of anything other than cedar leaf oil 
would be promptly detected and their oil rejected. 
These people do need the money and take no chance of 
a slip. 

Deliveries of oil to collecting stations have fallen off 
to a considerable degree and in all likelihood will con- 
tinue to fall as the distillers shut down their plants and 
go on relief, which to them means more money in hand 
without the arduous labor. 

At these gathering stations the oil is cleaned by sedi- 
mentation which allows the dirt, water and colloidal 
matter to separate permitting the removal of a clean, 
clear oil by decantation. Not all of the cedar leaf oil 
that reaches the markets has been so well cared for. 
Many distillers prefer to sell their product direct to the 
wholesale dealers in essential oils, who in turn must 
clean the oil before it enters commerce. 

During my many years of experience in examining 
cedar leaf oil, I have found adulteration is not com- 
monly practiced, analytical data revealing a remarkable 
uniformity of quality and composition. However, 
when sophisticated, the most commonly used adulter- 
ants are turpentine, pine oil, and kerosene or other 
petroleum products. The accepted physical factors for 
cedar leaf oil from thuja occidentalis are specific gravity 
at 15° C. .915 to .935; optical rotation - 5° to — 14°. 
The pure oil is completely soluble in the proportion of 
one volume of oil in 3 to 4 volumes of 70% ethyl alcohol. 
This test is sometimes dependent upon the temperature 
at which it isdone. A clear solution should be obtained 
at from 70° to 80° F. Temperatures much below this 
range may give a turbidity which should clear on 
warming to 80° F. 

In closing, I would deem myself derelict in my duty 
to the hardy, honest and extremely poor producers of 
cedar leaf oil, who give so much of their time and 
energy to supply the demand for this product, if I did 
not ask the large consumer of this oil when buying to 
give thought to the man who works so hard for so little. 
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SHAVING 


A variety of preparations for use by 
men during the laborious process of 
shaving. We indicate the types of 





Item 


Purpose 


Properties 





Pre-shave 


Shaving Cream 


| Brushless Shave 





After Shave Lotion 





Tale 


Applied before usual shaving preparation 
| to assist in wetting and softening beard. 


Liquid or soft cream, pleasant and easy to 
apply which mixes well with shaving cream 
applied afterwards. 





To soften beard before shaving and hold 
hairs upright against the razor blade. 


A soft, superfatted soap. Should give a quick, 
dense lather which does not dry easily. 
Must not irritate the skin. 





| To hold hairs upright against razor blade 


and to lubricate skin and blade. 


A vanishing cream type mixed with sufficient 
water. Should spread readily on the skin, 
not be too greasy and be easily washed off. 
Must be non-irritating and should contain 
emollients. 





To remove last traces of cream and to act 
as slight astringent, disinfectant and 
| styptic. 


Alcoholic solution with pleasant odor. Should 
leave little residue on the skin and is usually 
a clear, tinted liquid. 





To make skin appear smooth and to re- 


| move shine after soap or cream. 
| 





Color and odor are major properties. Color 
should blend with skin to give invisible 


coating. Odor attractive to men. 
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PREPARATIONS 


preparations; their use; what should 
be claimed for them; and their com- 
position together with formulas. 
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Composition Formulas 
Liquid Cream Cream 

Either liquid or cream containing effective | Lanolin.......................2....0005- are 3.0 
amounts of powerful wetting agents—so- | Stearic Acid....... Fb gywiencate eigley eens 3.0 15.0 12.0 
dium cholate, sodium lauryl sulfate, sul- | KOH. ...............-.....:cceeccceeeooes 0.5 1.0 1.0 
fated triethanolamine: soaps, ete., along | Water: «<2... - <0 60s ccc be cece cece vce’ 89.0 74.0 76.5 
with emollients. Cath MICOHOR 5. oc oic-< aS tale nese oi 2.0 1.0 

Wiottmue facie cc cacao cannon 2.5 1.0 1.5 
CRM aot sie Sods ee aos 5.0 7.0 5.0 
Perfume as desired. 

Must be a mild, but very effective soap mix- | Coconut oil.......................0.0 sees 20.0 10.0 15.0 
ture. Use combination of fats and stearic | Tallow...................... 0. eee eee eee 10.0 15.0 15.0 
acid along with mixture of NaOH and KOH | Stearic Acid.......................00005. 10.0 15.0 8.0 
Emolients: te ‘supertat (make milder). | NOM. «<5... 6.02 06 oe cecigcteeesnecnecs 8.0 7.0 6.5 
Avoid excess alkali. Use wetting agent to | NaOH....................2.... se eee eee 0.5 0.8 0.8 
increase lathering. ENCE or oh ror Sone Wee ares <s 2.0 

Cetyl Alcohol............. Bee athe eared 2.0 1.0 

CCRT cay ora vias bei lence ceieaalp Bait 5.0 10.0 3.0 
WGREGP AON ors oc osands dete eee erate 1.0 1.0 1.0 
CO NR ree eT Te eer cere 43.5 40.2 48 .7 
Perfume as desired. 

Vanishing cream containing oil, as for dry | Stearic Acid......................2-.005- 25.0 20.0 2.0 
skins. Physical properties are important; | Glyceryl-monostearate.................... eae wa 10.0 
cream must be soft enough to spread readily | KOH.....................- 00 eee eee eee Lt 0.5 0.1 
and should: easily mix with water. Should | Borax... 2.3... ccc ec ce cece wneeseoss 0.5 0.5 es 
lubricate skin and razor and contain emol- | Lanolin.....................00.+e eee eee a 5.0 5.0 
lients. NeniGNe OHS «3.22 osc das ive tie.c ee awtionals 5.0 3.0 

Gincei «oe a oii ios a wd cata cemaees 5.0 3.0 3.0 
WRENS od orca hore dea o cue ees 63.5 71.0 76.9 
Perfume as desired. 

Alcohol is the usual astringent and is some- | Aromatic Water.....................205. 57.9 60.9 63.9 
what antispetic. Menthol is the cooling | Glycerine....... er er Re ee Te 5.0 7.0 10.0 
agent, triethanolamine or glycerine are | Alcohol.....................c eee eeeeeees 35.0 30.0 25.0 
emollients, with boric acid as antiseptic. | Triethanolamine......................... 2.0 ar 
Aromatic waters may be witch hazel, | Boric Acid......................0-00e005- re 2.0 1.0 
orange flower water, etc. RIES gE x 5.8/8 os cic aerate ietat Caen 0.1 0.1 0.1 

Perfume and color as desired. 

Like usual bath or dusting powder. pj oe a a pe Emer te ceae ac aor enee ya ae 79.0 95.0 90.0 
aac CS 922 oi ancs 6 Feiss OSS ARO 4.2 hae 
Dreemitated Chali: ...-.. <<< ecs ove eneedwers 16.8 as 7.0 
ROP EGON oy Soh ade as ois « st Wen ears Hes 3.0 
TL COL EC ne eae eee cree 2.0 3.0 
Perfume and color. 
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At the top of the page is shown a fractionating tower at Petrolia, Pa., while just above is shown pipe lines which carry various grades of 
petrolatum to their storage tanks shown at the right. (AIl photos courtesy L. Sonneborn Sons, Inc.) 
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Many changes and revisions in the forthcoming (11th) 
edition of the U. S. Pharmacopoeia will be far-reaching 
jn their significance. Included in these changes are re- 
vised formulas for the manufacture of U.S. P. ointments 
and similar preparations. While this section of the 
Pharmacopoeia is relatively small by comparison with 
some of the other issues involved—from the standpoint 
of the refiner of petrolatum and of the pharmacist who 
regards petrolatum as indispensable, it is of extreme 
importance. 

It is gratifying to know that most of the shortcomings 
which existed in the 10th edition of the U. S. Pharma- 
copoeia with reference to ointments, will be eliminated 
in the new edition which will soon be issued. 

The changes, so far as they affect ointments, are as 
follows: 

(1) Where benzoinated lard was previously 
called for, it is now replaced with petro- 
latum. Thus, the stable nature and supe- 
rior ointment characteristics of petrolatum 
are given recognition. 

Other formulas in which petrolatum is 
specified have been materially changed. 
More latitude is given in the formulas, 
permitting the intelligent selection of the 
proper type of petrolatum, thus largely 
avoiding the necessity of adjustment with 
white mineral oil and waxes. 

One of the most significant changes is the last of 
these. The following is a verbatim quotation from the 
“Introductory Notices” of the New Pharmacopoeia: 

“In the official ointments containing Yellow 

or White Wax or Paraffin, as stiffening agents, 

the proportion of these and other fatty sub- 

stances directed in the official formulas may 

be varied to maintain a suitable consistency 

under different climatic conditions, provided 

that the ratio of active ingredients to the total 


2 


\= 
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*Dept. of Industrial Research 
L. Sonneborn Sons, Inc., New York. 
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weight of the ointment remains the same and 
that the essential nature of the fatty vehicle 
is not materially changed.” 

This latitude has been brought about because it was 
realized that the former practice of specifying waxes for 
stiffening or the addition of white mineral oil for soften- 
ing an ointment is not ideal. By adding a relatively 
large amount of wax, the structure and appearance of 
the ointment are unfavorably affected, and it will not 
spread smoothly and evenly, while the addition of oil 
may produce separation and “sweating.” It is obvious 
that an ointment base which may be ideal for use in 
cold climates would be unsuitable at high temperatures, 
and vice versa. 

But even with the release of the new Pharmacopoeia, 
the pharmaceutical manufacturer is still left to his own 
devices in the selection of the proper type of petrolatum 
to employ in his ointment formulas. He should be in- 
formed that petrolatum is not merely ‘‘just another 
commodity,” but rather a highly specialized product 
which is obtainable in more than one type, and that it 
is essential to select the right type of petrolatum for the 
right purpose. 

Heretofore, undue importance has been attached to 
the significance of certain petrolatum characteristics, 
and the chief consideration, namely, consistency, has 
been neglected. While melting point, for example, is 
admittedly a consideration, its importance from a prac- 
tical standpoint, is often over-estimated. Naturally, 
the melting point of the finished ointment should be 
high enough to preclude its liquefying at summer 
temperatures; however, there is no additional advantage 
to be derived from the use of a petrolatum having a 
melting point higher than that. 

Perhaps the reason for emphasis on melting point in 
the past was due to a popular misconception that this 
characteristic is closely tied up with, or even determines 
The fact of the matter is that melting 
point and consistency are entirely independent of each 


—consistency. 
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other. The same melting point may be found in petro- 
latums of soft, medium or hard consistency. 

A major step toward simplification has been taken by 
classifying petrolatum into three distinct types. These 
types will meet every ointment manufacturing problem, 
and are strictly within the specifications of the new 
Pharmacopoeia. They are obtainable in the colors 
necessary for all pharmaceutical requirements. 

To identify the types, the following classification was 
found most practical from the standpoint of the petro- 
latum user: 

TYPE I—Medium Consistency 
TYPE II—Soft Consistency 
TYPE III—Medium Consistency with High Melting 
Point 

As mentioned previously, a specific type of petro- 
latum is available for every ointment manufacturing 
requirement. For example, in the formula for zinc 
oxide ointment, the new Pharmacopoeia merely spec- 
ifies the use of ““White Petrolatum.” The 20% of zinc 
oxide which must be added, tends to stiffen up the 
finished ointment unless the correct type of petrolatum 
is employed as the base. Therefore, a petrolatum of 
soft consistency (Type II) should be used, because it 
will automatically compensate for the stiffening effect 
of the zinc oxide. 

The selection of Type II petrolatum will also elim- 
inate the addition of white wax and white mineral oil 
which otherwise would have to be used in order to bring 
the zinc oxide ointment to proper consistency. There is 
always danger of ‘sweating’? and separation when 
petrolatum is artificially softened with oil or stiffened 
with wax. 

The zinc oxide ointment formula is cited only as a 
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typical example of an instance in which the Type IT 
petrolatum is the ideal ointment base. In general, 
Type II petrolatum is recommended as the ointment 
base whenever a large amount of solid ingredients is 
part of the formula. This type of petrolatum is also 
recommended for repackaging in jars or tubes for resale 
as “petroleum jelly’ for household use, when a soft, 
easily-spreading consistency is required. It is often 
referred to as ‘collapsible tube” grade. 

Obviously, where ingredients of extremely soft or 
liquid characteristics are employed, a petrolatum of 
harder consistency,—namely Type I petrolatum, or 
even Type III petrolatum—should be used, although in 
most instances, it will be found that the Type I petro- 
latum is well adapted. Petrolatum of Type I is used 
most extensively. 

There is no gainsaying the fact that the empiric or 
“trial and error’ method of formulating pharmaceutical 
ointments is always unsound, from the standpoint of 
both efficiency and economy. 

At last the pharmaceutical manufacturer is per- 
mitted latitude in the exercise of his best judgment in 
formulating the correct base for a U.S. P. ointment. It 
is particularly appropriate, therefore, to recognize the 
availability of the three Types of U. S. P. petrolatum 
which will meet every pharmaceutical manufacturing 
requirement. 

So that the pharmaceutical manufacturer may select 
the right type of petrolatum for the right purpose, 
quickly and simply, the characteristics of this important 
ingredient, from a practical standpoint, have been 
evaluated and grouped. It is hoped that this step will 
contribute to easy and perfect formulation of ointments 
and other pharmaceutical products. 
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CETYL ALCOHOL--UNIVERSAL 


CREAM BASE 


By Joseph Kalish 


Cetyl alcohol has proven its value time and again as 
an indispensable component in all kinds of creams, 
salves, lipsticks, brilliantines, nail polishes, rouges, hair 
pomades, and other cosmetic preparations. In toilet 
soaps and both lathering and non-lathering shaving 
creams it is a valuable superfatting agent, to overcome 
the effects of any residual alkalinity and to soothe the 
skin. In every case, the fatty alcohol has been used 
only in comparatively small amounts to bestow certain 
properties on mixtures or to counteract the effect of 
other hitherto necessary but imperfect ingredients. 

In our laboratory we have been making experiments 
with cetyl alcohol and other fatty alcohols as well as 
with some of the other new cosmetic raw materials, in 
order to be able to give authoritative information about 
them. As a result of some of this research we are able 
to report on some uses of cetyl alcohol that promise to 
be extremely important in the near future. Although 
the alcohol is now rather expensive, any substantial in- 
crease in consumption will inevitably result in consider- 
ably lower quotations. 

First, we shall review the salient properties of the 
compound. Chemically pure cetyl or palmityl alcohol, 
CH3(CH,);,;CH,OH, consists of white, somewhat 
greasy leaflets melting at 49.2° C. and boiling at 344° C. 
Formerly made from spermaceti, of which it is a major 
constituent in the form of cetyl palmitate, it is now 
largely obtained by the catalytic hydrogenation of fats 
and fatty acid mixtures. It is tasteless and practically 
odorless, insoluble in water but soluble in alcohol, 
chloroform, glyco] ethers and many other organic sol- 
vents; it mixes with fats and oils, both mineral and 
vegetable. Cetyl alcohol is perfectly stable and will 
not undergo bacterial decomposition. Among the 
properties that tend to make it indispensable in cos- 
metic practice are the ease with which it is absorbed by 
the skin. In addition, it appears to be entirely non- 
poisonous and is actually soothing to irritated skin. A 
skin surface treated with a cetyl alcohol cream becomes 
soft, smooth and supple and acquires a very pleasant 


Nov. ’35: 37, 5 The Drug and Cosmetic Industry 





Ewing Galloway 
595 











dull finish. Foundation creams and lotions are im- 
mediately suggested as fields for the application of cetyl 
alcohol. Even the unattractive shine imparted to the 
skin by many of the usual cream ingredients may be 
lessened or even eliminated entirely by the use of a 
sufficient amount of cetyl alcohol. 

It is another, physico-chemical property that raises 
cetyl alcohol to an even higher rank among the highly 
desirable ingredients of cosmetic emulsions. We have 
found this alcohol to be an extraordinarily versatile 
auxiliary emulsifying agent. Combined with almost 
any of the usual emulsifiers into a cream base, it readily 
mixes with oil, fats, waxes and water to produce beauti- 
ful and permanent creams and emulsions. With due 
regard to the emulsifying agent used, many ingredients 
which usually destroy oil-in-water emulsions can be 
incorporated in cetyl alcohol creams. As a fitting 
climax to the enumeration of unusual properties, cetyl 
alcohol may be effectively used in the production of 
either oil-in-water or water-in-oil emulsions. 

The formulas which are given below were originated 
and tested in “The Drug and Cosmetic Industry” 
laboratory. They are not named as vanishing cream, 
foundation cream, hand lotion, brushless shaving 
cream, cleansing cream, tissue cream, etc. although one 
or the other of the formulas will obviously be suitable 
for each purpose. We wish only to describe how to use 
a comparatively new material in a new way. As you 
make up the products described here, modifications in 
the formulas for special purposes will suggest them- 
selves. The real cosmetic value of cetyl alcohol 
promises from the beginning that the preparation will 
meet with favor from consumers. 

The first preparations are emulsions or creams of the 
oil-in-water type, and show the use of different types of 
emulsifying agents. In general, the creams of this type 
consist essentially of cetyl alcohol 15-25% (partially re- 
placeable by other auxiliary emulsifying agents, such as 
stearic acid, spermaceti, oleo-stearin, etc.) emulsifiers 
1-5 and the rest water. 


Acid Cream 


IIE FCoE eee es cece ie 
SSDENIMACCE. 6 6.0:5:5.s800:0 si 
Sodium lauryl sulfate... ... 
Lactiovacid (85%)...........0.......- 
NNOM store epcisn tics cs vataleusye 
MOURN NMNIRE Sted ee Cake tit tai Se cts Bina Syed 5. 

Melt the cetyl alcohol and spermaceti at 50° C. and 
then add the lauryl sulfate. Stir until the mixture is 
homogeneous (it will not become entirely clear because 
of the sodium sulfate almost always present in com- 
mercial sulfated fatty alcohols). Add to 50 parts of the 
water at the same temperature and stir vigorously. 
Rapid stirring must be continued until a uniform emul- 
sion has been formed. Stir slowly until the mixture 
begins to thicken and then add a warmed mixture of 
glycerine, acid and the remainder of the water. Stir 
until cold. Procedure may be varied to suit the con- 
venience of the manufacturer; dissolve the sulfated 
alcohol in water, heat and add the melted mixture of 


cCaonmoce 
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cetyl alcohol and spermaceti; or heat all of the ingre- 
dients together and stir until emulsification occurs. It 
is better to use a sulfated alcohol as free from sodium 
sulfate as possible. Needless to say, sulfated stearyl, 
oleyl, cetyl, etc. alcohols may be used as emulsifying 
agents in this formula. The cream is moderately soft 
and translucent. Acids can not be incorporated in the 
usual stearate creams since these are held together by 
soaps which are decomposed by acids. Since the re- 
action of the normal skin surface is slightly on the acid 
side, a smal] amount of acid will help keep the skin in 
normal condition, have a tonic effect and will neutralize 
alkali left by soaps or shaving creams. If acid is 
omitted, almost any desired amount of zinc oxide may 
be mixed with the cream to make the skin and the 
cream itself white. This illustrates another valuable 
property of the cetyl alcohol cream, since stearic acid 
and soaps present in ordinary vanishing cream almost 
immediately react with zince oxide to form zinc stearate 
with break-down of the cream. A final point dis- 
tinguishing these creams is the fact that they do not set 
to hard masses as do the customary vanishing creams 
and thus may be filled into jars and tubes as soon as 
they are cool enough. An attempt to make an acid 
cream containing only stearic acid, without cetyl 
alcohol, sodium lauryl sulfate, water, glycerine and acid 
was not successful. The mixture was soft and grainy, 
soon separating and indicating that the auxiliary emul- 
sifying power of cetyl alcohol is essential for stability. 

To exhibit the stability of the cream and the power 
of its emulsifying agents, the cream was diluted with 
alcohol and water. 


PE GROEN noo 45 Beir ile tas shed nc path eto ote m 15.0 
WN ATER IS 1.4 Btn ye cara atte mokgeenhes Se 50.0 
SN COOL! CC) ene ee Ce I ne PRESS CCE Oo MRES oo TOR Ske 30.0 


Slowly add the warmed water to the cream, stirring 
until all lumps and uneveness have disappeared. Add 
the cold alcohol in the same way. The product is a 
thin, milky liquid which does not separate. Total solid 
ingredients in the mixture are cetyl alcohol 2.25%, 
spermaceti 0.75°% and sodium lauryl] sulfate .3°%, a 
total of 3.3%. 

Another soft, stable cream was made according to 
the following formula: 


ie tOMaICOhOb eVect isa e cidinnn iene on Sek eae le 15.0 
DOOIMIMIANEYNSUIALe: 85 5.2 la a nee cae 4 1.5 
Ppa rs, paren ea eae echo as Ree ere Pree Treen Lo 
Lactic acid (85°) EEE rect Ca aa ME, EN ea ae, 1.0 
PR Ori vek sista panids Saree ne obama ae mam 81.0 


Melt the cetyl alcohol and lanolin together and add 
to the hot solution of sulfated alcohol in water. Stir 
until emulsification is complete, add acid and stir until 
cold. 

To illustrate the use of cetyl alcohol with entirely 
different emulsifying agents, we tested the following 
formulas. 


Cetyl alcohol... .. SER: nee nee roe 15.0 
Powdered meutral s0ap.........6....0ccceceesees oo 4.0 
RSENGCENIG 6.0.6.5 re oes Ng as Starnes als, Re eee CS RSET 5.0 
Ne ett ee yt dik b al Cente 76.0 


Melt the cetyl alcohol on a water bath and stir in the 
(Continued on page 598) 
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COLOR IN 
COSMETICS 


Although cosmetics are usually 
thought of in terms of make-up, a 
surprising number of them do not 
take advantage of the sales build- 
ing power of color. 


No one can question the sales building value of color. 
The trade literature is full of instances where sales 
sharply increased through the introduction of color into 
a field where it had not previously been employed. 
Toilet paper and bath towels may be mentioned in 
passing. 

In every field of merchandising color paves the way 
to greater sales: automobiles, bath tubs, window cur- 
tains, writing paper and even lumber. So why shouldn't 
we use more color than we do? We have found that it 
pays to do so in our packages, why not in our mer- 
chandise? 

We have learned that the introduction of ‘‘an exotic 
new shade” of lipstick, face powder or rouge meets with 
favorable response. We have learned, in merchandising 
face powder particularly, that failure to keep our shades 
up to date results in lost business. We have observed 
the effect of color on the nail polish market. As colors 
became more pronounced in this field the use of nail 
polish became more general. Bright reds are common. 
(old, silver and black have been introduced. Orange, 
green, brown and purple have been suggested to match 
frocks. Some of these shades may seem very remote. 
But let some prominent movie star start the fad going 
and women generally will follow along. 

We insist, however, that there are not enough colored 
Creams, lotions or other cosmetic specialties. Colors 
are, of course, being used to a limited extent in creams, 


but an examination of such creams indicates invariably 
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that the manufacturer has not paid as much attention 
to the selection of color for his creams as he has to 
selecting colors for his face powders. Colored creams 
are usually pretty garish and unappealing. When green 
is employed the product either resembles Paris Green 
or else is a sickly, muddy green. Where pink is used it 
is apt to be violent or else apathetic. These products 
can be colored properly. The colors are available. But 
cosmetic not devoted as much 
time to studying cream and lotion colors as they have 
to make-up colors. 

Cream colors should be clear true tints—pastel 
shades of appealing colors. As a matter of fact one ex- 
cellent way to differentiate the various creams in a line 
would be by means of color. Cleansing cream might be 


manufacturers have 


yellow, tissue cream green, vanishing cream lavender, 
cold cream orange. We realize of course that it is not 
easy to secure delicate tints for creams especially those 
with a high lanolin content. Lanolin seems to cause 
darkening of the color in spots. This can be overcome 
by using insoluble colors instead of the oil soluble colors 
that are so frequently employed. Generally speaking it 
is besi to use insoluble colors for emulsified creams. Suc- 
cessful resulis are assured when the pH of the cream is 
known. Some creams slightly on the alkaline side will 
take one type of color: creams slightly on the acid side 
another. 

Cleansing cream lends itself beautifully 


This is particularly true of translucent jelly types which 
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to tinting. 








resemble solidified white petrolatum. One can appre- 
ciate that a delicate tint in such creams would give 
them an inviting, jewel-like lustre that is lacking now. 
Vanishing cream is another product that lends itself 
well to tinting. A delicate purple suggests itself because 
the body tone is purple and vanishing cream is fre- 
quently used as a foundation cream. When cold creams 
are made according to type formulae they are a dead, 
chalk-white which is not particularly inviting. Perhaps 
a delicate apricot tint would help matters. 

Color may be effectively used to suggest a particular 
quality or ingredient in a product. Palmolive Soap and 
Shaving Cream being olive green in color suggest the 
olive oil that is said to be in them. Soap manufacturers, 
indeed, long ago discovered that color helps to build 
sales. Hence tints of every color are employed in mak- 
ing toilet soaps. As a matter of fact it is difficult to dis- 
cover a toilet soap now-a-days that isn’t colored. 

Color may be employed to suggest a scent. Yellow for 
lemon, orange for orange, lavender for lavender, red for 
rose, purple for lilac and so on. Many women recognize 
scents only when they see colors related to them. The 
association of lavender with lavender is so ancient that 
many women cannot be certain of the identity of the 
scent when they discover it in an unusual place in con- 
junction with an unusual color. 

Thus it is seen that we may tie up color with the odor 
of the product; we may identify color with ingredients; 
we may harmonize product and package by means of 
color; we may, and in some cases already have, sug- 
gest harmony between cosmetic colors and clothing or 
even boudoir furnishings. 

In addition to creams we have the entire field of 
lotions and soap products such as shampoos. The 
emulsified “fruit” lotions are usually tinted to suggest 
the fruit that is supposed to be in them: yellow for 
lemon, pink for strawberry and so on. Hair prepara- 
tions, tonics and the like should be colored whenever 
they are not naturally colored by certain of their 
ingredients. 

Many cosmetic manufacturers have learned the 
danger of putting out perfectly clear lotions for the 
reason that lotions that look like water are suspected of 
being about equally effective. The difficulty is that so 
many manufacturers tint such preparations yellow or 
brown by adding a touch of caramel. We already have 
We should 





too many yellow and drab brown lotions. 
step them up a bit. 

Curling fluids and similar mucilages are usually unin- 
viting looking messes and by the same token difficult to 
color. Most of them are gray-yellow or gray-brown and 
these colors are difficult to cover unless too much color 
is used. Green has been successfully utilized. Brown, 
henna, and even black might prove to be acceptable as 
such colors would suggest hair shades. 

It is our opinion that no cosmetic should be white, 
yellowish, or brownish. Each should be as far as pos- 
sible colored with a clear, true color or else delicately 
tinted. Particular care should be taken with products 
_of the yellow brown variety because they are so apt to 
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look dirty especially when they have a greyish cast. Let 
your product appeal to the eyes as well as to the nose. 





Cetyl Alcohol 


(Continued from page 596) 


soap. When the mixture is uniform, add it to the water 
and glycerine at the same temperature. Stir vigorously 
until emulsification is complete and then stir more 
slowly until the cream is cold. The product is soft and 
translucent and has a really remarkable effect upon the 
skin, leaving it soft, smooth and ideally conditioned for 
the application of powder. To test the stability of this 
cream, 20 g. mineral oil were stirred in at room tempera- 
ture. The cream becomes a little whiter and a little 
softer. Finally, 100 cc. of water were stirred into the 
cold mixture, giving a thick, creamy lotion with a 
dazzling white color. The final composition of the mix- 
ture, in percentages, is approximately as follows: 


Getyiratoonale oo oe cacti tr se cee ee 6.8 
EARERU OI oe5565:5 4-9, 01hs wid Se wee ee Se ar ore Se 
Set T LR SS era ne aa ORO aE OCs tenes am erat terme 1.8 
ELS" 11 0 eae RR EO aS ee ere Re ee orc 2.3 
VN FRUGI hohe 55 tana sin vows la Pay cuntersuareustey pace: Ue mvatave aie oieisse ausiersiers ete 80.0 


The soap would correspond to about 0.2% of caustic soda. 

Finally, an oil-in-water emulsion was made from gum 
tragacanth and cetyl alcohol. The product described is 
a thin, creamy lotion, since a cream of the same com- 
position but less water was white and pasty. 


MERU MI FAIGON ON << Be icie ct Steiger a ees 3.0 
SUL OEEU Tele (0 Lea Une Repressor SOR ny Mie Uncle te Or RPO 1.0 
APPA ACATEEN 3 s)esshx,5 41s masts ie cin sooo Sony ee ae eer Seed 0.4 
Alcohol... .. Ee diidigs Medea eee fa KROES a yee 1.0 
“EN OTT 23 as ie OR REA Aa tient eaeabeee ba he Seren MNS Re Re TaN Oe 94.6 


Moisten the gum thoroughly with the alcohol and 
then slowly stir in about half of the water. Melt the 
stearic acid and cetyl alcohol and heat the gum solution 
to the same temperature; add the fatty materials to the 
aqueous mixture and stir vigorously. It is advisable to 
pass this mixture through a homogenizer or colloid mill. 
Finally stir in the rest of the water. The lotion, applied 
to the hands, has a “richness’’ far surpassing that of 
some commercial products with which it was compared, 
and should also be useful as a powder base. 

Generally speaking, the following points should be 
considered in formulating oil-in-water emulsions with 
the help of cetyl alcohol: 

1. Select a primary emulsifying agent (sulfated fatty 
alcohols, soaps, gums) that will be compatible with the 
other products to be present in the finished preparation. 
If an acid cream is desired, do not use an alkaline 
emulsifier, etc. 

2. On the ground of cost, part of the cetyl alcohol 
may be replaced by other “‘stiffening agents,” but the 
consistency of the mixture will depend upon the relative 
hardness of these agents and the amount of emulsifying 
agent used. Enough cetyl alcohol must be present to 
keep the emulsion homogeneous and stable. 

3. Stirring must be efficient. Cetyl alcohol does not 
effectively become hydrated (and act as a stabilizer for 
the emulsion) until it is put into a very finely divided 
form. 
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QUALITY IN COSMETICS 


The question of quality in cosmetics 
is something which is often con- 
sidered from various angles. There- 
fore, quality may be “raw material,” 
“functional,” or “physical” in nature. 


What is quality in a cosmetic? How can one tell the 
difference between good quality and bad? It is not very 


easy to answer both questions because of differences of 


opinion respecting theory and also personal preferences. 
But nevertheless there are rules for determining quality 
upon which all will agree. Before we can enumerate 
these rules, or any other for that matter, we must first 
classify. If for instance one begins with the physical 
classifications outlined in Chilson’s Modern Cosmetics 
it is seen that different cosmetics within certain classifi- 
cations have certain perceptable qualities in common. 
But there is more to it than this and one must be 
agreed first on those properties that the customer can per- 
ceive, as all customer reactions are motivated by physi- 
cal conditions and only very rarely by chemical ones. 
For example, a customer can perceive that a lipstick is 
so hard that it will not spread easily. She knows when 
face powder blotches on her skin. She knows when dry 
rouge is so hard it will not rub off sufficiently on the 
pull. She knows when an emulsified cream is too 
slimy or has separated. She knows when a shampoo 
liquid leaves a sticky scum on her hair or when it dries 
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She knows when nail polish peels 
Her nose knows when a 
cosmetic is appealingly scented and when it is not. But 
it is only after prolonged use that she can make any 


her hair too much. 
or cracks into little fissures. 


judgment respecting functional quality and in using some 


If, in 


these cases, she changes brands it is because she grew 


cosmetics she can never form a definite opinion. 


tired of using the same product and desires to try some- 
thing else, or, more likely, she has been seduced by 
competitive claims. 

So in establishing quality control we must pursue our 
examinations from different angles. First there is the 
angle of RAW MATERIAL QUALITY. This has to do 
with the selection of raw materials that conform to 
purity, cleanliness, effectiveness and 
harmlessness. This is the one phase of quality control 
that is amenable to chemical tests. 

The next angle has to do with FUNCTIONAL 
QUALITY. This phase of quality control is based on 
experience and knowledge of market requirements. It 
has to do with determining whether the cosmetic will 
do its job properly. Will the cleansing cream cleanse 
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the skin? Does the face powder go on easily, adhere 
well, cover well? Does the tissue cream actually lubri- 
cate and soften the skin? Will the lipstick go on easily 
and evenly and will it color the lips with sufficient 
indelibility? These functional qualities are determined 
beforehand in the laboratory. In the long run it is by 
far the most important phase of quality control for it is 
this phase that brings repeat business. 

The next angle deals with PHYSICAL QUALITY. 
This deals with appearance :—odor, color, consistency, 
texture. If a woman doesn’t like the odor of a cosmetic 
brand she has never used she isn’t likely to buy it un- 
less terrific sales pressure is put on her by a clever sales 
clerk or demonstrator or else when the item has been 
strongly recommended by a friend. If the color of a 
preparation makes it look dirty and disagreeable or if 
the color has not been worked through properly, it will 
repel rather than attract. A good many cosmetics 
would be better for skilful coloring. Many creams that 
are greyish, bluish or brownish would be more appealing 
if properly tinted. If the general appearance of a prod- 
uct is against it a barrier to sales is set up at once. If the 
texture of a cream is lumpy or grainy; if the finish is 
sloppy: if a cream has bled or separated or a precipitate 
has formed in the bottle; if the consistency is wrong; if 
the package is poorly designed and slovenly assembled 
how can you expect ready sales? 

Space does not permit us at this time to run through 
the whole gamut of cosmetics and to apply to each sug- 
gestions for controlling quality according to the fore- 
going classifications. All we can do at this time is to 
emphasize the need for quality control. 

First of all in setting up standards for the control of 
raw material quality we cannot leave the formula out 
of account. The function of a formula is to combine 
diverse properties into a single function. Tn other words 
in order to function properly a cosmetic must combine 
several properties of more or less numerous raw ma- 
terials, since no cosmetic exists as such in nature. 

Isn’t this then a plea for simplicity in formulation? 
Why should we continue to use so many complex, shot- 
gun formulae? Why should we continue to duplicate 
raw materials properties in the same formula? For 
example why should we use a face powder formula con- 
taining both magnesium and calcium carbonate when 
both materials have substantially the same properties 
and have a similar function in the formula? The use of 
magnesium and zinc stearate in the same formula is 
another common example. In some cream formulae 
we find as many as four waxes when one or at most two 
will do. The point we wish to drive home is the simpler 
the formula the easier it is to control every phase of 
quality. 

Once we have made a quality product in the simplest 
possible way, we should not casually add other ingre- 
dients even though they be new and highly commend- 
able. On the other hand it is suicidal to continue the 
use of a particular raw material once a better one has 
been introduced. But don’t just dump in some of the 
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newer material, because this procedure usually tends te 
impair its effectiveness instead of improving a _ par- 
ticular property in the formula. 

You will perhaps accuse us of publishing complex, 
shot gun formulas. We have and will continue to do so 
for it is by this means that we stimulate research and 
introduce new materials and products. Notwithstand- 
ing we are against formulas that contain everything in 
Merck’s Index. You can simplify too much of course. 
In some cases, as in the making of a lipstick, you must 
combine three or possibly four waxes in order to secure 
just the right strength, melting point and texture. But 
if in the course of research, that must forever go on, you 
find a wax, natural of synthetic, that has several or all 
the properties you are looking for use it and drop the 
others. 





Eczema-Dermatitis 
(Continued from page 586) 


with an acid salve or lotion, or vice versa. Among the 
salve vehicles, Lard was found to be alkaline and Petro- 
latum acid. Two per cent of Salicylic Acid added toa 
salve, as in Lassar’s Paste, causes a marked increase in 
acidity, while the addition of a Solution of Calcium Hy- 
droxide, as in Unna’s Soft Zinc Paste, makes the salve 
strongly alkaline. 

One investigator, gives the pH of some of the more 
popular lotions as follows: 


Auman Acetate (U0) «o.oo oc shhh eoten cena ees 4.7 
REPEC HIEEN eS On) So ioe cies sole oS bt a as eK 5.4 
Mesercinal salmon (1/49) «3... 6.053 oe vo tae ve enacaes 6.5 
Sulfonated dsitumen(E/4%) <4. 6-650 ssc lsvcg sro’ Gs eonoacn a Heat 7.6 


This may not be the sole cause, however, for these 
unexpected reactions. 
A formula for a stable cooling cream of alkaline re- 


action follows: 

6.0 parts 
12.0 parts 
6.0 parts 
6.0 parts 


Petrolatum..... 
WHOGIUR EG 6 55,000.5.3 yet: Soe, 
PROSCRVVOLCE. Seis 2 otic eile cies 
Sol of Calon Hydroxide «5.5 sks oes taceg sects 


So-called “vanishing creams” or greaseless creams 
should not be confused with the foregoing type, for the 
soapy qualities of a ‘vanishing cream’’ may possibly 
produce that irritation which is inherent in soaps. 
Unna’s Soft Zinc Paste presents a cream which is so 
mild that it is tolerated by the most irritable dermatosis. 

Pick’s Paste is used as a drying, protecting, coating 
agent on the face in infantile eczema-dermatitis. Its 
formula is: 

5 parts 

2 parts 
100 parts 


Tragacanth........ 


Glycerin. ..... 6.4%. 
Water, to make 


Other medicinal agents may be added. 
In practically all cases of eczema-dermatitis some 


local treatment is necessary, but unfortunately a given 
preparation may not be serviceable for all lesions, and 
not infrequently the same case will present at the same 
time lesions of different types which demand different 
treatment. 
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With what appeared to be a record number of dele- 
gates in attendance at the Greenbrier Hotel, White Sul- 
phur Springs, W. Va., the annual convention of the 
National Wholesale Druggists Convention got under 
way Monday September 30, when retiring president 
A. Kiefer Meyer called the meeting to order. And 
while the sessions were packed with interest for those in 
attendance, there was also much informal discussion of 
problems throughout the lobbies and rooms of the 
hotel. 

Fair trade laws were discussed by the wholesalers 
with the feeling that federal legislation of this type is 
desirable since it would help to cement the efforts being 
made in various states. Support of the Patman anti- 
discrimination bill was voted, as was also support of 
the Nye-King bill. The association expressed a desire 
for legislation which would clarify Section 2 of the 
Clayton Act to the purpose of obtaining a broader 
definition of discrimination in prices, which would aid 
in elimination of unfair trade practices. 

President A. Kiefer Meyer, in his presidential 
address, discussed price stabilization at some length. 
Among other things he said: 

“The first president of our association in his annual 
address said, “The retailers’ interests are our interests.” 
These words have become an unwritten “by-law” of 
this association ever since they were uttered by Presi- 
dent Richardson. The success of the individual retail 
druggist is our success. We cannot hope to prosper and 
succeed unless he prospers and progresses with the 
growth of the country. Our interests are identical. 
That is why our executive officers have devoted so 
much time to socially and economically sound stabiliza- 
tion. Of all the associations in the drug industry, none 
have worked so long and constructively for the retail 
druggist as the National Wholesale Druggists’ Associa- 
tion. We do not have a trade publication to advertise 
either our work or accomplishments in the interests of 
the retail druggist, but any individual who may desire 
to substantiate these remarks may do so by either visit- 
ing our New York office or advising with any member 
of the industry who is familar with the legally sound, 
constructive work we have seen constantly doing for 
years. 

“A special committee of the House of Representa- 
tives in the last session of Congress investigated the 
trade practices of big scale retail buying and selling or- 
ganizations. The results of their investigation have 
been more than illuminating. They have aroused the 
entire drug industry, especially those in the distributive 
branches. Just how do some manufacturers in trade- 
marked items expect the individual druggist to continue 
in business against such unfair trade practices? Is it to 
the interests of our manufacturing friends to have the 
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distribution of their merchandise in the hands of a few 
large retail outlets? What effect will the growth of 
these advertising allowances, secret discounts, unfair 
trade practices, or whatever you may want to call them 
have upon their net profits? Is it to their interests to 
someday have 60 per cent. or 75 per cent. of their sales 
carrying an extra discount of 10, 20 or 30 per cent. 
Will this increase their profits and the stability of their 
business? Is the profitable merchandise for those en- 
gaged in distribution to be private or nationally brand- 
Isn't this something for a manufacturer to think 
about, for the answer rests with him? If he wills, he can 
keep his merchandise profitable. Any advertising 
agency will tell you that his client is the final word. 
Therefore, when a manufacturer is buying space from 


ed? 


a large retailer for the advertising of his products, can- 
not the manufacturer suggest a price at which his prod- 
uct is to be advertised? “Most certainly, for we are 
paying the bill,’ said a manufacturer when I put this 
question to him. Should not 
friends and their advertising agencies give serious con- 


our manufacturing 


sideration to this subject? 

“If a manufacturer is convinced his product should 
be sold for Jess than his printed retail price—let us say 
a 50 cent item for 29 cents or 34 cents—can he not pro- 
duce a new size to sell at this price, allowing a fair profit 
for those who distribute his products? Have not some 
manufacturers in the drug industry proved it can be 
done? Does not consumer acceptance mean dealer 
acceptance? Is the business of a manufacturer safe, 
sound and secure when those who are engaged in dis- 
tributing his products are forced to do so, without a 
profit? It is said one of the foremost business econ- 
omists, marketing authority, in this country, in review- 
ing the operations of a manufacturer in the drug indus- 
try, stated that they need not worry over the security 
of their investment so long as their policy continued to 
assure their distributors a profit. 

“Now, let’s turn to the wholesale division, where 
there are going to be some headaches after inventories 
have been taken the first of January and the results 
compiled. Why? Because of the unsound discounts 
that have crept into many sections of the country. Some 
wholesalers, in trying to help their retail friends remain 
in business, are selling some of the fast selling items at 
replacement cost. Others are trying to meet not only 
this competition, but President Roosevelt’s “‘chiselers” 

shortline jobbers, liquor wholesalers, and others who 
stock and sell only a few of the more popular items. Let 


me quote a remark made by one of the ablest whole- 


sale druggists in this country who is not a member of 


this association:—"We figured it from every angle and 
have proved absolutely that a wholesale druggist can- 
not give both excessive discounts and service and con- 
serve his working capital, let alone operate at a profil.” 
Is it to the best 


interests of our manufacturing friends that service 


Hlas anyone proved to the contrary? 
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wholesale druggists restrict their service to where there 
is not daily, city delivery and shipment of orders, so 
that the retailers may be able to supply the wishes of 
their customers? Shall we discontinue the extension of 
credit, selling only for cash) If so, who will replace 
approximately one hundred million dollars in credit 
that the wholesale members of this association are ex- 
tending daily to the retail druggists of this country) 
Shall, we dispense with our salesmen? If so, who will 
replace their sales ability in selling the retail druggist? 
Can our manufaciuring friends contact the retail drug- 
gists of this country as frequently and as economically 
as the wholesale members of this association with their 
2,400 salesmen? Can they supply the one-twelfths and 
one-sixths of a dozen more economically than the whole- 
salers? Why do we wholesale druggists exist? Because 
of the savings we effect for others and the service we 
render the retail profession. Is there any other reason 
on earth? Has anyone been able to effect a more 
economical method of distribution than through the 
service wholesale druggist? If so, let him come forward. 
“Ts not a manufacturer competing with his wholesale 
friends when he sells direct in small wholesale quanti- 
ties? Are not some manufacturers even allowing their 
maximum wholesale discounts on these shipments? Are 
these fair or unfair trade practices? Some manufactur- 
ers have further reduced their discounts to the whole- 
sale division, saying:—"If you need them, why don’t 
you keep them?” Do the facts substantiate this state- 
ment? Yes, with a small minority, less than 10 per 
cent. by volume in wholesale sales. Who are they? 
Some are engaged in unfair trade practices—others in 
giving limited service. The great majority of whole- 
salers, say upwards of 90 per cent. by volume in sales, 
much prefer and actually need to retain most of the 
gross profit that is allowed by the manufacturers if they 
are to earn a net profit even equivalent to the manufac- 
turer’s cash discount of one or two per cent.” 
Greetings to the association were brought by Dr. 
W. E. Weiss, who delivered the address of welcome as a 
native of the State of West Virginia; Dr. A. C. Boylston 
as president of the American Drug Manufacturers 
Association; Frank A. Blair, as president of the Pro- 
prietary Associaiion; Carson P. Frailey, as president of 
the National Drug Trade Conference; George Flint, as 
president of the American Pharmaceutical Manufac- 
turers’ Association; Charles L. Huisking, as president 
of the United Medicine Manufacturers of America: 
Ray C. Schlotierer, as secretary of the Drug, Chemical 
and Allied Trades Section of the New York Board of 
Trade; Charles Welch, as manager of the Toilet Goods 
Association; Fred J. Griffiths, as secretary of the Na- 
tional Association of Chain Drug Stores; Joseph J. 
Dreyer, as delegate of the Federal Wholesale Druggists’ 
Association; and Charles C. Concannon, Chief, Chem- 
ical Division, Bureau of Foreign and Domestic Com- 


merce. 
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A. MEETING 


A meeting of unusual interest is 
held by the United Medicine Man- 
ufacturers of America. The real 
problems before manufacturers of 
proprietary medicine are given real 
discussion by speakers well ac- 
quainted with their subjects. 


A meeting of exceptional interest, in that it covered 
intensively all the pressing problems now facing pro- 
prietary medicine manufacturers, was held by the 
United Medicine Manufacturers of America, at the 
Waldorf-Astoria Hotel, New York, October 14, 15. 
With Charles L. Huisking, president of the association, 
presiding, the meeting opened with a morning session 
which covered the subject of the attitude of the various 
advertising media—newspapers, magazines, radio 
toward medical advertising. The afternoon of the first 
day was given over to a closed meeting. The second 
day opened with a morning session which presented 
several speakers who covered the subject of price 
stabilization thoroughly, and the afternoon session of 
the second day was given over to food and drug legisla- 
tion. 

At the session on price stabilization and fair trade 
acts, Dr. Robert L. Swain of Baltimore, chairman of the 
National Association of Retail Druggists Fair Trade 
Law Committee, made a strong and intelligent plea to 
the manufacturers to support the fair trade laws. Dr. 
Swain stated that there are in this country about one 
and a half million individually owned and operated 
businesses, and of the 60,000 retail drug stores, 55,000 
are of this type. He said that from 78 to 80 per cent. 
of the drug merchandise sold, is sold through these in- 
dependently owned outlets. He asked manufacturers 
whether they thought it wise to allow one-tenth of the 
outlets to control one-quarter of the sales. 

“State fair trade laws are not panaceas,” said Dr. 
Swain, “but rather are a part of the evolutionary ma- 
chinery—an experimental process to realign our eco- 
nomic position. Through these laws we are attempting 
lo give legal sanction and stamina to price stabiliza- 
tion, a goal which we have been striving to achieve for 
years.” 

Under the NRA cost definition, Dr. Swain said the 
retail drug code authority proved that reasonable price 
stabilization is workable and does not raise prices to the 
consumer. He stated that from forty to sixty per cent. 
of most wholesale druggists’ customers are on a C:O0.D. 
basis. He quoted from the census figures to show that 
twenty-nine per cent. of the retail druggists of the 
country do not do a gross annual business of over $5,000. 
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Manufacturers must help maintain the integrity and 
stability of the outlets for their products; he said. 

R. E. Lee Williamson, secretary of the Federal 
Wholesale Druggists’ Association, talked on the whole- 
saler’s viewpoint on price stabilization. He expressed 
the opinion that opposition still exists to federal price 
stabilization legislation from consumers, department 
stores, and cut price groups, although this opposition is 
probably not as strong as was in years past, as many 
leading chain store organizations and manufacturers 
are now earnestly in favor of this type of legislation. 
\lembers of his organization, said Mr. Williamson, are 
one hundred per cent. opposed to predatory price-cut- 
ting. He told the manufacturers that their independent 
retail outlets are more essential in the distribution of 
their merchandise, and in realizing the return on the 
investment of their advertising dollars, than are their 
chain store and other large-buying type of distributors. 

Fred 8S. Griffiths, president of the Pennsylvania Drug 
Company, and secretary of the National Association of 
Chain Drug Stores, told the manufacturers that the 
chains could not distribute the merchandise of the 
manufacturers without profit. 

“You cannot succeed without us, and we cannot 
succeed without you,” he said, “We have got to work 
together, if we are both to go forward. When you are in 
trouble you make no bones about calling on us to help 
you. When we call upon you to help us in turn, we 
find you are not so ready to lift a hand or turn a spade 
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to give us the help we ask. Is this good business? Is it 
fair? When you were worried over the Copeland bill 
we went to the front and gave you all the aid we could. 

“What is good for one, ought to be good for the other. 
We need profit as well as you do. We cannot exist 
without profit any more than you can. You say you do 
not do the cutting which is making it impossible for us 
to make a profit on your products and that price-cutting 
is a problem which the retailer should correct himself. 
That’s pure nonsense. You support and encourage 
folks in this industry who do not belong to it. These 
folks are breaking down prices in this industry with 
your help. Regardless of the price at which you sell 
your product and the losses which they force on your 
other distributors, you keep on selling them, thus per- 
mitting them to continue forcing us to take losses and 
adding to our insecurity. 

“You can correct this condition if you want to. Other 
manufacturers have proven it can be done at least 
ninety-five per cent. Of course you cannot correct it if 
you put your salesmen on a quota and then drive them 
to selling gyp outlets if their volume is down. When you 
are not honest about stabilization and don’t care where 
you get your volume so long as you get it, your salesmen 
know you are not on the level and act accordingly.” 

‘Edward Gardner, Chairman of the Advisory Com- 
mittee on Advertising of the Proprietary Association, 
told of the work that his committee was doing and in- 
vited members of the association to use his services as 
much as they desired without any charge. The progress 
which the committee and the response on the part of 
manufacturers, advertising agencies, and publications, 
is very gratifying, said Mr. Gardner. 

Janet MacRorie, of the National Broadcasting Com- 
pany, spoke on the subject of the reasons why the broad- 
casting companies make certain restrictions. She said 
that the radio was a guest in the home, and that when 
this guest offended, it would be expelled. Since the 
radio reaches all manner of people throughout the 
country, the national chains must be careful regarding 
the nature of the programs. 

I. H. Bander, of McKesson & Robbins, spoke at the 
luncheon on the first day of the meeting, Mr. Bander 
said in part: 

“It is very evident from the chaotic price conditions 
existing throughout the country today, that the man- 
ufacturer who is not sincerely interested in price sta- 
bilization is developing a condition somewhat akin to 
Achilles heel which is a vulnerable spot, and without 
proper protection is apt to be the point which will cause 
harm. 

“Successful manufacturing depends on proper dis- 
tribution and availability of merchandise to the consum- 
ing public. 

“If, through diminution or elimination of profits, the 
consuming public contact points dry up, the manufac- 
turer, who depends upon national advertising, will find 
that his advertising costs will be unwieldly in localties 
where the public he appeals to cannot get the merchan- 
dise advertised. 
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“What good does it do for a manufacturer to say, 
“Dear Mr. and Mrs. Public. . . Go to your neighbor- 
hood drug store and buy my product because it will per- 
form a certain service,” if there is no store to handle the 
product. . . . To keep those stores in business to 
handle the products of the national advertiser or the 
local advertiser, it is necessary to assure them a profit. 

“No manufacturer can afford to stick his head in the 
sand like an ostrich and be oblivious to the surrounding 
dangers . . . and, while profits may come satisfactorily 
for awhile, just as an automobile will go on for a short 
distance through the force of its own locomotion when 
the gas runs out, a manufacturing business must have 
places where the consuming public can buy its goods 
steadily, for a continuance and growth of profits from 
the business. 

“The N. R. A. provisions undoubtedly helped the re- 
tail druggists by tying the hands of the predatory price 
cutters who were steadily drawing business away from 
the independently owned druggist and with the elimia- 
tion of the N. R. A. such price cutting practices became 
more vicious and not only is attacking nationally adver- 
tised merchandise but practically everything in the 
category of a drug store.” 

Clinton Robb, counsel for the association, stated that 
those responsible for the Food and Drugs Bill are really 
aiming at the curtailment and final destruction of self- 
medication. Mr. Robb stated that Senator Copeland, 
in an article in fhe Washington Flerald, August 16, 
under the headline, “Self-Diagnosis is Always Most 
Unwise Proceeding,” wrote in the opening statement 
that, “‘Self-diagnosis is unwise and unsafe. Many 
people are misled by their own systems.” 

“Tt is not all surprising,” stated Mr. Robb, “that the 
Senator from New York, as a physician, should have 
the common professional viewpoint that the medical 
fraternity is entitled to a monopoly in the treatment of 
human ills.” 

Mr. Robb stated that he did not mean to infer that 
the medical profession should not have a hand in the 
framing of new legislation. “However,” stated Mr. 
Robb, “the form and purposes of such legislation should 
not be committed exclusively to medical men. No man 
is entitled to sit in judgment of matters in which he has 
an interest.” 

The critics of self-medication, said Mr. Robb, are 
attempting not only to have laws enacted against 
dangerous drugs, but also to bring within the prohibi- 
tion, drugs and cosmetics which are potentially danger- 
ous. If this viewpoint should prevail, said Mr. Robb, 
the market would soon be shorn of all prepared or 
proprietary medicines. 

Dr. A. Richard Bliss, Jr., of Birmingham, Ala., tech- 
nical consultant to the members of the association, 
spoke on his work. He advises members as to the 
proper ingredients in their formulas, and as to the pro- 
per claims which can be made on the labels and in the 
literature of their products. He told of the results of 
his work during the past year. 
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OBSOLETE OR INEFFICIENT 
BOTTLING MACHINERY 
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The U. S. Bottlers Machinery Co. is, as its name implies, 
a national institution serving international needs on 


bottling requirements. 


Outstanding packers of Pharmaceuticals, Drugs, Cos- 


metics, Food and other products packed in bottles and 


jars have been calling upon us for the past 35 years to help 


solve their bottling problems. 


We do not simply make machines—we apply a Bottling 
Engineering Service covering over a third of a century 
experience to help you adapt the most efficient means to 


your specific product and problems of production. 


Agitators Filters Dryers 

Belt Conveyors Pumps Vacuum Fillers 

Cappers Strainers Accurate Measure Fillers 
Corkers Washers Siphon Fillers 

Cooling Conveyors Water Stills Storage Tanks 


U. S&S. BOTTLERS MACHINERY CO. 


Offices in all principal cities 


4009-4027 No. Rockwell Street Chicago, Illinois 














ANTACIDS---THEIR MARKET 


-an offi- 





For ever so many years, Milk of Magnesia, 
cial preparation—was the outstanding antacid. Many 
people objected to the earthy taste of the product, but 
by and large it was universally used. This product has 
several advantages from the consumer point of view. 
In the first place it can be used either as an antacid in 
small doses, or as a laxative in large doses. Further than 
this it is suitable to all members of the family, being 
especially suitable for children. 
Magnesia has always been of excellent quality and it 
has also been reasonable in price. 

Some years back Milk of Magnesia Tablets were in- 
troduced. Other manufacturers were quick to jump 
into the field with similar products. But the first tab- 
lets were large, and chalky to taste. Therefore, they did 
not seem to be acceptable to the public to any marked 
degree, even though the convenience of such a produci 
appealed to everyone. 
making these products were improved so that today 
there is all the difference in the world between the Milk 
of Magnesia Tablets on the market and those first in- 
troduced. The tablets today are much smaller, and 
they are smoother to the taste. However, from our own 
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experience and from the experience of many others who 
have used the tablets, a much heavier dosage of tablets 
appears necessary to produce the results obtained by 
the liquid. 

But whatever results are obtained with tablets, the 
fact remains that a large part of the Milk of Magnesia 
now consumed is in the form of tablets. Further than 
this, the market for antacids has received real attention 
from the large manufacturers within recent years. This 
is doubtless due to an awakening of the public to the 
need for correcting acidity, and to the widespread use of 
Milk of Magnesia and sodium bicarbonate for this 
purpose. 

Some of the largest selling products developed for 
this use, such as Bi-So-Dol and Upjohn’s Citro-Car- 
bonates, are not advertised to the public for the reason 
that the manufacturers of them are ethical in their 
sales efforts and do not advertise their products to the 
public. 

Products such as these are now made by many com- 
panies, including numerous manufacturers of unad- 
vertised brands. Consequently, as some part of the 
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THE ATTRACTIVE HOME OF COLONIAL DAMES 


HOLLYWOOD AND ITS 


By Thorpe W. 


In the past few years, the world’s most prominent de- 
signers of gowns, jewelry, footgear, and millinery have 
learned the powerful influence exerted on public opinion 
by the motion picture. Therefore, it is no surprise to 
learn that Hollywood is also setting the styles in cos- 
metic fashions. 

Possibly, it was the ability to gauge this trend that 
induced Elizabeth Arden to establish a Hollywood 
branch factory devoted exclusively to the manufacture 
of make-up for the amateur and professional theatre. 
With the advent of color photography, however, dis- 
cerning feminine audiences will be enabled to note for 
the first time the real art of make-up, with all its 
nuances in shade and color, and it is my opinion that 
this progressive firm will then find an increased world- 
wide demand for its products. 

\ short distance away from the hubbub of screen- 
land’s shopping district, stands a stately building re- 
sembling an old, colonial mansion. Here is the home 
of the Colonial Dames Corporation. As one enters it, 
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he is immediately impressed by the distinctiveness and 
quiet formality of the place. On the walls to the left 
are two appropriate portraits in oil that surmount a 
door leading off into the beauty parlor. To the right is 
an antique piano very much in keeping with the colonial 
atmosphere, and a hugh fire-place lends warmth to the 


interior. The production department is in the rear of 


the building, and the general offices are upstairs. 

This Company was established in Hollywood during 
the year, 1915, and although it does not cater directly 
to the motion picture trade, a good many of its items 
are used by studio people. Colonial Dames has long 
specialized in the use of vegetable oils in its creams, and 
recently the firm patented a new process for the activa- 
tion of these oils, which enables them to produce a 
vitamin D cream without the employment of fish oils, 
and without paying a high royalty for the u. of the 
Steenbock process. 

From an historical point of view, it is interesting to 
note that Colonial Dames manufactures a few products 
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THE RECENTLY COMPLETED PLANT OF MERLE NORMAN 





COSMETIC INDUSTRY 


Deakers 


that follow the formulae used by the favored cos- 
meticians of Louis the Fourteenth. 

As far back as 1910, Max Factor supplied a few of the 
motion picture studios with make-up. Because he was 
so closely associated with them, he naturally became 
aware of the problems confronting the make-up artists 
of the various studios, and by experiment he developed 
new greasepaint bases and colors suitable for the films 
of the time. 

When the studios expanded, Max Factor grew with 
them, supplying most of their make-up needs. Finally, 
he realized that in his work with Hollywood's stars, he 
had a sales angle which would enable him to sell cos- 
metics on a world wide scale. He was pictured in the 
act of making-up various well-known celebrities, and it 
was only natural for women, influenced by these pic- 
tures and Hollywood’s notorious glamour, to turn to his 
cosmetics for feminine beauty aid. Behind this psy- 
chology, and a sound business sense, Max Factor and 
his company have built up an enviable national reputa- 
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tion. When his new laboratory is completed on North 
Highland Boulevard, it will be one of the finest on the 
Pacific Coast. 

Three years ago in a small store in Ocean Park, one of 
the nearby beach resorts, Merle Norman began to man- 
ufacture her line of cosmetics. Today, because of a 
magnetic personality, sound business knowledge and 
a rather remarkable sales plan, she is selling her prod- 
ucts in almost every portion of the globe. The organ- 
ization is privately owned, and like most successful 
firms is built around the sale of a special service, known 
as her Mira-col treatment. This treatment is now used 
exclusively in over two hundred beauty shops, employ- 
ing more than a thousand people. 

The Merle Norman factory, recently completed, is 
one of the most modern plants in the West, and em- 
bodies many ideas not found elsewhere. One of these is 
a glass partition, similar to those found in radio studios, 
which allows anyone entering the lobby to witness the 
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In the packaging of Castoria crystal- 
line bottles are accumulated on a 
revolving table—upper left—and 
feed to an automatic filling machine 
—left and lower left—and from 
here pass into an automatic capper 
—lower right. 
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SCENES AT 
COMPANY 


JOSEPHINE VON MIKLOS 





The girl running the cartoning ma- 
chine thinks it’s Funny to be photo- 
graphed. Lower pictures show 
folding bed of cartoner and intake 
buckets and the serious lady in the 
lower right is making up unit car- 
tons. 


























Sweeping through the plant rc 


conveyors carry filled cases 


After passing through automatic case 
sealing machines the glued cases go 
through compression units and from 
there back on roller conveyors to the 
warehouse. 





A\\ Wa Ab 


Z. B. T. filling is so well managed that i 3 
it is almost a dustless process as well P 
being automatic. Below Z. B. T. 
powder is being mixed and 
through a turbine sifter. 





The lady applying the caps before the 
cans go through the compression head 
is determined to put them on straight 
fF one may judge from her grim 
expression. 















7~Y] nother Karl Voss creation. This 

beautiful display box of Kathleen 
Mary Quinlan represents one of the finest 
examples of the boxmaker’s art. 





KARL VOSS CORPORATION 


Division of Shoup-Owens, Inc. 


HOBOKEN NEW JERSEY 
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REPACKAGING 


FOR PRESTIGE 


AND PROFIT 


By R. L. Flett 


The repackaging of the entire Zanol Line of over 250 
different products constituted one of the largest pro- 
grams of repackaging ever attempted in this country. 
It has attracted wide attention in the packaging world, 
in the drug and cosmetic industry, in the food field and 
in merchandising circles. This wide interest in no little 
measure indicates the success with which the repack- 
aged line has met. 

To fully understand all the problems involved in this 
undertaking, it is necessary to know something about 
the history and the nature of the business itself. The 
Zanol Products Company was founded in 1907 by 
Albert Mills, whose assets at that time were a few 
hundred dollars and an idea. Albert Mills planned to 
distribute household necessities to the consumer direct 
from the manufacturer through authorized agents or 
dealers who call from house to house. 

The initial line consisted of only a few products that 
Mr. Mills himself manufactured and sold. The imme- 
diate success of the business proved that the plan was 
sound. The business grew and continued to expand 
until today The Zanol Products Company occupies its 
own seven-story daylight plant—one of the finest and 
most complete structures of its kind in the country and 
recognized as a model of efficiency. 
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Tooth Paste—Old and New 
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Zanol Products are sold only direct to the consumer 
through authorized dealers located in every State in the 
Union. They are not sold in stores. 

In redesigning the drug and cosmetic lines, more than 
150 products were directly affected. Over a period of a 
quarter of a century these products had become estab- 
lished and were being used in thousands of homes in 
every section of the country. Any change must, there- 
fore, be made with a thorough knowledge and under- 
standing of the problems involved. It was recognized 
at the very beginning that, fundamentally, package de- 
signing is not a matter of clever ideas and pretty art- 
work, but rather a matter of knowing the basic facts. 

To determine these basic facts, complete surveys of 
the Zanol market and of the Zanol manufacturing 
facilities were made. Too often manufacturers make 
the mistake of handing an artist a product with in- 
structions to design an appropriate package without 
supplying any information as to how the product is to 
be manufactured or sold. 

Generally the artist will turn out an attractive pack- 
age, but when the product is put into production it is 
often found that the new package cannot be conven- 
iently or economically handled on the manufacturer's 
equipment. The new product will not pack properly in 





Baby Set—Old and New 
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SYLPHSEAL Does the Geick 


Reg. U.S. Pat. Off.) 


The AGFA products shown in illustration are protected 
with SYLPHSEAL Black Transparent Bands over the 
bottle closures. @ Because of the nature of the chemicals 
contained in these bottles it is necessary to have a per- 
manent seal over the tops of the bottles. SYLPHSEAL 
Bands prevent the bottle closures from becoming loose 
and content leaking or evaporating. By using SYLPHSEAL 


Caps or Bands the manufacturer knows that the ultimate 
customer is the first to open the bottle. @ SYLPHSEAL 
also provides a trim, artistic effect adding to the beauty 
and sales value of the package. @ After being applied, 
SYLPHSEAL requires no attention. The bottles are ready 
for prompt packing and shipment. ( Send us your bottles 
for sample Capping or Banding. 


SYLVANIA INDUSTRIAL CORPORATION 
CAP AND BAND DIVISION 
Executive and Sales Offices: 122 East 42nd Street, N. Y. 6. 


Works: Fredericksburg, Va. 


Pacific Coast Representatives: 
BLAhE, MOFFITT & TOWNE, With Divisions in the Principal Cities 
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the company’s standard shipping container: and the de- 
sign, although attractive in itself, is not suited for the 
market for which the product is intended. Such mis- 
takes are costly but with a little forethought, research, 
and planning can always be avoided. 

After completing the initial survey, the first step in 
the Zanol repackaging program was a careful and 
thorough check of all manufacturing formulae by the 
Zanol technical and analytical staff. All necessary con- 
templated formula changes were made at this time in 
order to tie-in the new package with production 
operations. 

The next step involved a careful consideration of the 
practical angles in packaging. From this point of view 
the most important functions of a package are to pro- 
vide adequate protection of the contents. Second, the 
package should be of such a nature that it can be con- 
veniently packed for shipping. Third, the cost of pro- 
ducing the package must be consistent with the cost of 
the merchandise it contains. And last, but vitally im- 
portant, the type of package selected must adapt itself 
to rapid and economical handling on the company’s 
automatic packaging machinery. 

At the time of undertaking this repackaging program, 
The Zanol Products Company was completely equipped 
with modern, up-to-date automatic filling, labelling and 
packaging machinery. The addition of new equipment 
was to be avoided except in such instances where the 
acquisition of new equipment would result in increased 
efficiency and lower production cost. 

With all the basic facts determined it was easy to 
establish definite standard sizes to which all cartons 
and containers could be made to conform. In place of 
a different sized carton or container for each product, 
as many products as possible were adapted to each one 
of the standard sizes, thus facilitating greater speed in 
production operations in automatic packaging equip- 
ment and lower production cost. Standardized sizes 
also made for more economical press runs in cartons 
and labels, and further economy was effected by 
standardizing on definite color combination runs. 

The question of a standard design naturally came 
under consideration. It would have been possible and 
remarkably economical to adopt one standard design 
for all cartons and labels. It was, however, considered 
inadvisable to do this for two reasons. First, the Zanol 
Line consists of several groups of unrelated products 
such as foods, laundry preparations, cleaners, insec- 
ticides, pharmaceuticals, etc. Second, the catalog is a 
big factor in selling Zanol Products. The catalog is the 
dealer’s show window. Too much uniformity in pack- 
age design would result in an uninteresting catalog. 

The entire line was therefore divided into definite 
groups of related products. A standard design was 
adopted for each group and the family relationship 
among the groups was maintained through an appro- 
priate color scheme or background which they all have 
in common. 

One important consideration was carrying over some 
means of identification from the old line of packages to 
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Man’s Shaving Set—Old and New 


the new. This was easily accomplished by the strategic 
yet unobtrusive placing of the well-known Zanol 
Trade-mark on the face of each new package. And the 
trade-mark is also serving as the common denominator 
of the entire line. 

The company, therefore, has such definite family 
groups as the Faith Avery Line, the La Bara Line, the 
Men’s Line, Baby Preparations, Home Remedies, etc., 
so that a pleasant harmony exists in all products of 
kindred use. In other words, the underlying purpose of 
the new designs was for appearance in bathrooms, 
kitchens and nurseries, and not to flash on the store 
shelves. Women have taken quickly to the new pack- 
ages. They appreciate the convenience and the at- 
mosphere of refined simplicity that characterizes every 
package of their favorite toilet goods. 

The actual designing presented some problems which 
do not generally confront the average manufacturer. 
Since Zanol Products are not sold in stores, the question 
of shelf display was not a major factor. On the other 
hand, Zanol Products do not enjoy the advertising 
publicity which many items sold in stores receive. Each 
individual product is introduced to the consumer in her 

(Continued on page 624) 
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TO CURE ALL ILLS 


Powpers AND PILLS, capsules and tablets that are packed in glass containers (and more 
often than not, that’s the best way to pack them) sometimes have ills of their own. And, like 
human ills, not always are they evident to the eye. 

Packaging ills may be matters of merchandising or package design or of sealing. Many of 
these faults may be corrected with the use of either Anchor Molded Caps or Anchor Amerseal 
Caps. Many dry products such as we have mentioned may be subject to deterioration by mois- 
ture. Either of these closures is efficient in keeping atmospheric moisture out and the contents of 
the package perfectly dry and safe to use. Convenience to the user is another factor, and here again 
these Anchor Closures can prove their superiority over other methods of packaging and sealing. 

If the problem narrows down to a matter of package design, remember that the closure is an 
essential part of that design and that the Anchor organization is ready and willing to offer sug- 


gestions and assist in every way possible in achieving a more attractive, sales-impelling package. 


ANCHOR CAP & GLOSURE CORPORATION 


LONG ISLAND CITY, N. Y. * TORONTO, CAN. ¢ BRANCH OFFICES IN 


ATLANTA + BALTIMORE + BOSTON «+ CHICAGO + CINCINNATI Ww GLASS CONTAINERS #& CLOSURES 


CLEVELAND « DENVER « DETROIT «© HOUSTON «+ LOS ANGELES 
LOUISVILLE +» MONTREAL + NEW YORK + PHILADELPHIA + PITTSBURGH WH SEALING EQUIPMENT 


ROCHESTER «+ ST. LOUIS + SAN FRANCISCO + SEATTLE + TORONTO sh RESEARGH she PACKAGE DESIGN 
5 STAR SERVICE| 
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ETHICAL COSMETICS 


Several years ago we talked on many occasions of the 
possibility of success coming to some one who would 
introduce a line of cosmetics through the cooperation of 
the medical profession. In other words, we were of the 
opinion that much could be done with: a cosmetic line 
that would be introduced in an “ethical” manner much 
in the manner in which pharmaceutical specialties are 
introduced. Physicians, after all, treat a large number 
of women who are suffering from various diseases of the 
skin, and since all women use cosmetics, it seemed to us 
that the physician would be in an excellent position to 
recommend or prescribe a line of cosmetics with which 
he was thoroughly acquainted, and which he knew did 
not contain any ingredients which would be harmful to 
his patients. 

During the last few years several attempts at this 
sort of thing have been made. Some of these have 
prospered in a mild sort of way, while little has been 
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heard of the others. But now Schieffelin & Company— 
the oldest drug house in the country—has been ap- 
pointed sole sales agents for the Almay Pharmaceutical 
Company, and a more aggressive campaign for a line of 
“ethical” cosmetics is anticipated. 

The Almay Pharmaceutical Company—makers of 
Almay Cosmetics—has been in existence for about two 
years. Their preparations are all made from proper 
ingredients of a high degree of purity. Further than 
this, their products are accepted for advertising by the 
(merican Medical Association. Promotion of the line 
is conducted entirely through the cooperation of the 
medical profession. 

The method of promotion of the line is through adver- 
lising in the medical journals and through detailing of 
the doctor in the same manner as the manufacturers of 
medicinal specialties detail the doctor. That is, a man 
calls on the doctor to acquaint him with the line, and 
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Jelly by distributing this prod- 
uct in consumer packages. So 
Valvoline adopted a simple, 
modern design, a striking 


_white cap—and Sun Tubes. 





SUN TUBE CORPORATION - HILLSIDE, N. J. 


CHICAGO, ILL. DETROIT, MICH. CINCINNATI, OHIO ST. PAUL, MINN. LOS ANGELES, CALIF. 


Harry Holland & Son, Inc. Harry Holland & Son, Inc. R. B. Busch Alexander Seymour Package Associates 


400 W. Madison St. 1941 W. Fort St. 100 So. Ohio Bank Bldg. 1745 University Ave. 900 East 31st St. 





BAIDGEPOAT 


Metal containers BY BRIDGEPORT impart 


that atmosphere of distinctiveness and charm 


essential to the finest cosmetic products. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT *PHONE: BRIDGEPORT 3-3125 CONNECTICUT 
EST. 1909 
VANITY CASES @® ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) © POWDER 
BOX COVERS @ EYEBROW:PENCIL'HOLDERS @ BOTTLE CAPS @ JAR CAPS @® METAL NOVELTIES TO ORDER 
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the purpose of the line. The doctor is presented with a 
booklet addressed to the medical profession. This 
booklet tells all the ingredients of all the products in the 
line. It also tells the physician that the products con- 
tain non-allergic ingredients, and a list of commonly 
allergic ingredients which are not present in the prod- 
ucts is set forth. Two types of each product are offered 
—one perfumed, and the other unscented for those 
people in whom perfume is contra-indicated. 

As an example of the information presented in the 
booklet, we reproduce the following information given 
on Almay Face Powder: 

“Properties: This preparation contains no vegetable 
substances. It is, therefore, free of common sensitizers 
such as orris root, starch, and rice powder. 

“R—Italian tale (air floated), osmo kaolin, magne- 
sium stearate, titanium dioxide, and certified lake co!- 
ors.* The perfume is of fine quality containing no 
known irritants. (unperfumed powder supplied on 
special order. ) 

“Colors: Light Rachel, Dark - Rachel, Naturelle, 
Peach, Rose Blonde, Rose Brunette, Ochre, Sun-Tan, 
White supplied only on special order. 

“Sig.: For cosmetic purposes, where the purest and 
finest of face powders is desired. 

“This “Non-Allergic’” Face Powder is particularly 
recommended for patients suffering from hay-fever, 
vasomotor rhinitis, sinus trouble, asthma, hives, atopic 
dermatitis (neurodermatitis, or pruritus of the face, 
nose, and neck. The best results are always obtained 
when face powder is applied with a fresh piece of cotton. 

**Lake colors are aniline dyes precipitated on a white 
base, usually barium sulfate, by means of non-poisonous 
salts. The colors therefore do not contain any copper, 
zinc, aluminum, antimony, lead, other heavy metals, 
nor other harmful ingredients.” 

In a similar manner the other preparations are de- 
scribed in the booklet so that the physician can know 

just what ingredients are in them. Thus, the ingre- 
dients of the Greaseless Cream are given as: ‘“Potassium 
soaps of stearic and oleic acids. The perfume is of fine 
quality containing no known irritants.” The Liquefy- 
ing Cream contains petrolatum, paraffin, mineral oil, 
and perfume. The Cold Cream contains liquid petro- 
latum, spermaceti, borax, beeswax, distilled water, and 
perfume. 

Naturally physicians generally are somewhat skepti- 
cal regarding cosmetics since they do not know what 
they are made of. In many instances they might regard 
cosmetics as harmful and might advise a lady to give 
them up at least for a time. So when a detail man calls 
upon them to sell them the use of cosmetics in the many 
cases of skin trouble that comes before them, their im- 
mediate interest is aroused. Further, when the detail 
man presents the physician with a booklet telling all the 
ingredients of all the products, the physician is some- 
what amazed at the frankness of it all. Because of the 
fact that no detailing of any consequence has been done 
on cosmetics, and because of the fact that such detailing 
stands out in the doctor’s mind above the mass of phar- 
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maceutical detailing to which he has become so ac- 
customed the reaction is most favorable to the man- 
ufacturer. 

Because of the fact that Schieffelin & Company know 
the drug business, and because of the fact that detailing 
the physician and working with the medical profession 
is something which they have been fully acquainted for 
a great many years, this promises to be a real test of 
theory that a splendid business can be built for a line of 
“ethical” cosmetics. 





Repackaging For Prestige and Profit 
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own home by the Zanol Dealer. Actually each package 
is its own advertisement at the point of sale and must 
therefore not only attract immediate attention by its 
quality and appearance, but must show at a glance 
what the product is, what it is used for and how it is 
used. 

The repackaging of the cosmetics and toilet goods 
lines, particularly, involved not merely the chemical, 
mechanical and practical considerations already men- 
tioned, but the vital element of style. 

A stylist was engaged to work closely with the sales 
promotion and advertising departments to track down 
the style factors in cosmetics and toilet goods. These 
efforts in conjunction with a very complete analysis of 
sales pointed the way to action. The formulae and 
package contents were revised, so that an entirely new 
line was the result. The Zanol chemical research lab- 
oratories discovered after endless tests many new 
beauty preparations which were added to the line. 
These were issued under the trade name of “Faith 
Avery Products.” 

To launch this new line a special introductory box 
was made up, artistically packaged and labeled, and 
breathing all the style atmosphere of the latest Paris 
creation. The immediate reception given this new as- 
sortment was overwhelming. Hundreds of thousands 
of boxes were demanded by the field and it has become 
one of the fastest selling of the entire line of Zanol 
products. 

Another line of toilet goods, the La Bara Line, came 
under the revision campaign, too. In place of the 
ornate, fancy label so popular a decade ago, a neat, 
simple label of modern (not modernistic) design was 
substituted. It is distinctive and easy to read as are all 
the new labels. A shiny black bakelite top takes the 
place of the old cork lid, adding still further to the 
striking simplicity of color scheme. 

The ready acceptance and the resulting profitability 
of the immense repackaging undertaking did not take 
long to manifest itself. Since Zanol Products are sold 
direct to the home through duly appointed Dealers in 
every section of the country, Zanol fingers are constant- 
ly on the pulse of public taste and preference. Almost 
immediately the company received Mrs. America’s 

enthusiastic O. K. on the new line of Zanol Products. 
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Hollywood and its Cosmetic Industry 


(Continued from page 611) 


cosmetics being made, labeled, and packaged. A 
hospital-like cleanliness characterizes the laboratory, 
and all the stages of production, labeling, and packaging 
are carried on by men dressed in neat, laundered 
uniforms. 

Many Hollywood concerns specialize exclusively in 
private label work. A few large eastern corporations 
still prefer to buy from this market, but the major de- 
mand is from the drug stores, ““chain-stores,” and “‘cut- 
rate’ merchants of the southwest. 

With the extremely competitive market of the Pacific 
Coast, the life of a private label manufacturer is apt to 
be harassed and brief. The profit margin is close, and 
in these concerns the chemist in charge must have an 
elaborate working knowledge uniformly to produce the 
many items demanded. 

The Studio Cosmetic Company owned by “Doc” 
Grove is the largest, exclusive, private label house in 
Hollywood. The outside office is adorned with auto- 
graphed photos of many prominent motion picture 
people with whom he has established contact since first 
coming to the screen city. The laboratory is neat and 
well planned. Particularly noteworthy are a few con- 
trivances which he has installed to speed up production. 
The oil tanks are laid out in much the same manner as 
those seen in gasolene stations, and gauges tell exactly 
the quantity of material delivered. Customers of the 
Studio Cosmetic Company are scattered throughout the 
United States. 

According to William Nassour, president of Castillian 
Products, his company manufactures more cosmetic 
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material than any other firm on the coast. This factory, 
located on North Seward Street, makes all types of 
toilet soaps, brilliantines, creams, shampoos, and about 
a hundred other products. Castillian manufactures 
under its own trade names, such as “Hollywood Girl” 
and “Castillian Products”, and also for concerns wish- 
ing private label items. There are few other establish- 
ments in the United States that produce such a large 
variety of products as does this firm. During the last 
few years, Castillian Products has grown to such an 
extent that it now occupies more than a half block of 
territory, and employes from ninety to a hundred 
people. 

Some of the other firms in Hollywood, manufacturing 
items of a more specialized nature or on a smaller scale, 
include: The Overton laboratories, a private label 
house with a very promising future; Katherine Mac- 
Donald who caters to the mascara trade; Moon Glow 
specializing in the production of nail lacquers; and La 
Finné with an extensive line of inexpensive perfumes. 

Brunswig Drug Company manufactures products 
under its own trade name, and does private label work 
for many department and chain drug stores on the 
coast. McKesson-Western, another wholesale drug 
firm, sells to a similar market. 

These firms have been responsible for Hollywood's 
prominent position in cosmetic circles. From their 
laboratories develop the new ideas—call them fads if 
you will—that periodically sweep to the most remote 
portions of the globe. Although some of these novelties 
are short lived, many have developed into permanent 
fashions, and justify Hollywood's claim to the tithe— 
Cosmetic Stylist for the World. 
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not quite unpredictable... 





WE'VE given up that old legend that says a lady’s tastes are entirely 
unpredictable, unconnected from day to day and year to year. Because, 
after some 30 years of manufacturing cosmetic containers for her, we 
have accumulated experience which is a considerable help in determin- 
ing what she will buy and what she won't. Here at Scovill, we’ve very 
definite and workable ideas on the value of color, novelty, design, 
materials in catching her fancy. To prove our contention, we offer a 
record of major successes in the industry that have sold with the help 
of Scovill containers. 

And we’ve a knowledge of customers’ wants to match. Our staff and 
mechanical facilities are geared to the solution of cost, schedule and 
shipment problems. Our service can start with an idea, a drawing, a 
model, or specifications. May we discuss with you your problems, with 
and 





an eye to developing new lines, improving costs and appearance 
salability —of established lines? Write or telephone a Scovill Office 
for details. Scovill Manufacturing Company, 69 Mill Street, Waterbury, 


Connecticut. 


S C@G@vVILIL 


SCOVILL MANUFACTURING COMPANY, WATERBURY, CONNECTICUT 


Boston Providence New York Philadelphia Atlanta Syracuse 
Pittsburgh Detroit Chicago Cincinnati San Francisco Los Angeles 
In Europe: The Hague, Holland In Canada: 334 King St., E., Toronto, Ontario 
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Antacids--- Their Market 


(Continued from page 609) 


public has become educated to these products by the 
physicians, a still larger part of the public has learned 
of them through the fact that their acquaintances are 
using them, and also due to the fact that large displays 
of the original products and of the stores’ own private 
brands have served to attract attention to them. The 
druggist has also been an outstanding factor in pro- 
molting use of these preparations. 

For the reason that certain manufacturers of tablets 
have developed methods of manufacture which are 
patentable, all manufacturers of the liquid Milk of 
Magnesia are not able to market tablets. So with the 
market for antacids consisting of a larger percentage of 
Milk of Magnesia Tablets and other more recently in- 
troduced products, and with liquid Milk of Magnesia 
gelling a smaller percentage of the market, manufac- 
turers of liquid Milk of Magnesia are concerned regard- 
ing the future of this product. 

Another factor contributing to the decline in the use 
of liquid Milk of Magnesia has been the curtailment of 
advertising space which the large manufacturers have 
allotted to this preparation. It is only natural that as 
the general demand for the liquid Milk of Magnesia 
declines, and as manufacturers generally find better 
response to advertising of other types of antacids 
many of which are specialties—,that they should cur- 
tail their advertising efforts on the liquid Milk of Mag- 
nesia. Another factor in this situation is that the liquid 
Milk of Magnesia is so well known to the average lay- 
man that a much larger percentage of the sales made 
possible by such advertising will go to private brand 
merchandise, than would be the case in advertising 
efforts placed behind other antacids. 

The rise of Alka-Seltzer from nothing to a reported 
volume of $9,000,000 in the space of about four de- 
pression years is naturally one of the outstanding ex- 
amples of the possibilities in the antacid market. How- 
ever, it must be realized that Alka-Seltzer is not only an 
antacid, but also a headache remedy due to the fact 
that it contains a salt of Aspirin. Therefore, the volume 
of business done in Alka-Seltzer cannot properly be con- 
sidered as wholly a part of the antacid market, some 
unknown portion should be properly attributed to the 
market for headache remedies. 

\ similar situation exists in the case of Sal Hepatica. 
This product, which has always been, and still is pri- 
marily a laxative, has, for some time, been making the 
claim that it is also an antacid. Therefore, the product 
is given a double sales appeal in that it will purge you 
and alkalize you at the same time,—a very happy com- 
bination in the light of present knowledge and desires. 
Due to this inclusion of alkalizing claims on the part of 
the manufacturers of Sal Hepatica, this market prob- 
ably takes some indefinite share of the market for 
antacids, but since the product is primarily a laxative, 
it must be considered as merely one of the type products 
that form the outer fringe of the antacid market. 
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It must be appreciated that the total market for 
antacids has grown to considerable proportions within 
recent years. The increasing education of the public 
to the fact that an acid condition is responsible for 
many uncomfortable conditions, and that it leads to 
many worse intestinal conditions, as well as to colds 
and other respiratory diseases, has brought the antacid 
group of products well up the scale. 

Liquid Milk of Magnesia will most certainly always 
share a definite and rather large part of this market even 
though for a time it might register a rather appreciable 
decline. The facts remain that it is a product that can 
be relied upon for effectiveness and for purity; it can be 
used for children as well as for adults; it is both an 
antacid and a laxative according to the dosage given: 
and it is relatively cheap in price. Liquid Milk of Mag- 
nesia will probably suffer more from the competition of 
the tablets than from any other cause due to the ease of 
taking. However, when effectiveness and price are con- 
sidered, this competition should not be so severe in the 
long run. 





Packaging Work Book 


We just got a copy of Packaging Work Book from 
Pneumatic Scale Corporation, Norfolk Downs, Mass. 
It isn’t often that we are moved to enthusiastic com- 





ment by literature issued by our advertisers but this 
one is so attractive and so useful that Al Keene, adver- 
tising manager for the company, deserves special men- 
tion for an outstanding job. Al isn’t primarily an ad- 
vertising man; he is one of the company’s engineers and 
has been on the job for some years. When the late A. H. 
Shaw passed away Al was appointed to take over the 
job and he is certainly making good at it. Packaging 
Work Book is designed to help manufacturers using 
paper packages and cartons. It is divided into four 
sections: Package Types, Packaging Data, Packaging 
Machinery and Package Materials. The section on 
package types discusses various kinds of lined and un- 
lined cartons, giving details of construction and much 
practical data on the construction and design of cartons 
for machine handling. Packaging Machinery describes 
clearly how packaging machines for handling the 
specific package type operate and how they are laid out 
(Continued on page 632) 
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The Classic line of containers (Pat. No. 94824) is 


most popular because of its pleasing design, siz- | 


able appearance and ample label space. Caps by 
The Closure Service Company. 
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ILLINOIS 
PACKAGING SERVICE 


GIVES YOU A CLEAR TRACK ALL THE 


WAY WHEN YOU ARE 
GOING TO MARKET IN GLASS 


ee 


@ The availability of containers, closures and 
cases through one responsible source of 
supply eliminates a great deal of detail and 
lost motion. Consequently, it reduces costs. 
That is one of the major reasons why thou- 
sands of manufacturers, packers, roasters, 
distillers, vintners and bottlers get more 
satisfactory results by placing their entire re- 
quirements in the hands of Owens-Illinois. An 
equally important factor is the unique added 
service this company provides through its 
Packaging Research Division. Created to help 
increase profits for those who pack in glass, 
this division devotes its unusually complete 
research facilities to the constant study of 
technical problems, packaging improvements 
and merchandising strategies. The service is 
cost free in most cases. If you pack in glass, 
and are not fully conversant with these 
“extras” that you get from Owens-Illinois, you 
may be overlooking something that could be 
of invaluable assistance in building up your 
volume. You will find the story of Owens- 
Illinois especially interesting if you are still 
putting off the day you will change to glass. 
For the details, simply call the nearest office of 
Owens-Illinois Glass Company, Toledo, Ohio. 


OWENS-ILLINOIS 
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MERCHANDISING NEWS 


Bye’s Agar and Oil Wafers 


Mortimer Bye, now operating the Bye Company, 
Cincinnati, gives facts regarding his new product, Agar 
and Oil (A & O) Wafers, which are chocolate wafers 
containing a teaspoonful each of mineral oil and agar. 
The wafers are taken with meals, and the oil and agar, 
released during digestion, mix with waste products in 
the lower intestine. No loose oil or agar is found. 

During the last half of July, distribution was ar- 
ranged in 12 cities containing 1,200 outlets within 250 


Every druggist received a $1.00, 


miles of Cincinnati. 
and a 50c package, a counter card, a blown-up telegram, 
and literature delivered by messenger. All physicians 
in Columbus, Cincinnati, Louisville, and Evansville, re- 
ceived a $1.00 package. All jobbers were supplied, and 
a test campaign was started for 14 weeks, but which has 
been extended to the middle of December. Advertising 
and detailing are being greatly increased in Columbus, 
Cincinnati, and Louisville. 

Thus far the product has been sold only through 
jobbers, but it is possible a direct appeal to retailers 
might be made. Advertising is kept free of objection- 
able statements and unwarranted claims so that the 
product might be recognized by the A. M. A. 
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Another Cough Drop 


In time for the Winter season, Lambert Pharmacal 
Company is offering a new Listerine Cough Drop, 
which is to be supported by the largest advertising 





campaign ever put behind a cough drop. The largeness 
of the campaign, however, is not so impressive when it 
is realized that Listerine will be co-starred with the 
cough drop. 


“Enameloid-Cloisonne’---New 
Decorative Material 


Gemloid Corp., New York, N. Y., announce a new 
product, Enameloid-Cloisonne, which according to the 
company, lends itself adaptably to the drug and cos- 
metic industries for decorative effects in packaging and 
bottling. This processed material, Reg. U.S. Pat. Off., 
is available in sheet form, individual designs chosen by 
the customer being embossed in unlimited cloisonne 
effects. 

Manufacturers have been quick to realize the pos- 
sibilities of this decorative plastic development, the 
company adds, and numerous types of products such as, 
compacts, vanities, toilet sets, luggage accessories, 
metal specialties, bottles, jars, boxes, cases, containers, 
inserts, novelties, etc., etc., are being decorated with it 
today. The Gemloid Corp., states that any design, 
figure or pattern may be easily obtained and that the 
material in many instances lowers manufacturing costs, 
beautifies the product, and opens new avenues of sales, 
widening the drug and cosmetic products range in the 
novelty and specialty fields. 

Made under a patented process, the product may be 
applied to any kind of material and formed into any 
shape. It is outstanding for its beautiful decorative 
effects with a definite appeal to the feminine consumer 
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AN Carr-Lowrey Opal Jars meet every re- / 


quirement of the particular cosmetic / 
buyer. / 
Now in stock for immediate delivery, in 

\ large or small quantities, in the follow- 

ing sizes: 1% oz., 1 oz., 1% oz., 2 0z., 

3'02:5 4.023,'5102., A662. 

Furnished from stock with black double 

shell metal caps, the jars are made to 

G.C.A. standards and therefore molded 

or any standard metal cap may be used. 

We also design and manufacture opal 

jars from private molds. 





CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 





630 


The Drug and Cosmetic Industry Nov. 735: 37, 5 











-" 











UNITED 


HE sales-compelling packages 

shown below, designed for 
United Drug Company products, 
are sealed with colorful Armstrong’s 
Artmold Caps. Each strikingly 
shaped cap is a particular shade or 
tint to exactly harmonize with the 


label and bottle. These arrange- 
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bimott 


ments of bottle-shapes, labels, and 
Artmold Caps give the packages a 
touch of smartness and sales appeal 
to attract consumers. 

Artmold Caps are available in a 
wide variety of stock designs, or in 
shapes. Their 


privately molded 


colors range from 
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Armstrong’ ARTM OLD 
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Cap 


deep, rich values to delicate pastel 
tints. Besides being attractive, they 
are easy to remove and replace, 
and provide a secure seal. For full 
information, write Armstrong Cork 
Products Company, Clo- 

913 Arch 
Street, Lancaster, Penna. 


sure Division, 
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Wholesale cosmetic sales showed an average increase of one-half per cent. for the rate of September 
1935 business over that for August, but the change represents an increase of 22.9% over business 
for the 12 month period ended September 1934. Sales for the year ended September 1935 totalled 
$143,017,000 compared with $142,286,000 and $116,354,000 for the 12-month periods ended 


August 1935 and September 1934, respectively. 





public. The Gemloid Corp., has issued a new catalog, 
available on request, which describes and contains 
samples of Enameloid-Cloisonne. 


B & B Goes Cosmetic 


None other than Bauer & Black, a top-notch sur- 
gical dressing house, has entered the field of cosmetics 
with the hand lotion shown here. And as the products 
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which they have long been marketing in the surgical 
dressing field, the hand lotion is an excellent one, and 
most attractively packaged. 

A special mold tapered bottle with a hand blown in 
the front is used. The bluish white molded cap follows 
the tapering lines of the bottle. Labels are black upon 
an ivory background. The color of the lotion itself is 
rose-pink, making a pleasing ensemble. 

The only permanent label is on the front of the pack- 
age. The direction label is a distinct departure, in that 
it is formed with a ring at the top which fits over the 
neck of the dropper bottle, being held in place by the 
closure. When the cap is taken off, this label can be 
read and discarded. 


Packaging Work Book 


(Continued from page 627) 





in typical practice. Packaging Data gives a resume of 
costs, machine factors, package construction elements, 
etc. Package Materials gives samples of several types of 
carton stock, together with samples of every conceivable 
kind of lining, wrapping and label papers. There are six 
different samples of carton stock and thirty one samples 
of lining and covering papers: foil, parchment, glassine, 
cellulose, waxed, plain and coated. While the types of 
cartons largely discussed are not extensively used in our 
trade excepting for soap products, specialty foods and 
spices the underlying principles are the same for most 
carton problems whether they are wrapped or not and 
it would pay all larger manufacturers to write for a 
reference copy. 
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NITROCELLULOSE 


LACQUER 


Wet-ot-nale retailing today requires that 


your products’ packages reach customers in untouched- 





by-human-hands freshness. 


To achieve this, use nitrocellulose lacquer. 
Lacquer prevents water and grease spotting; this tough, 
transparent protective film is proof against these mer- 


chandising enemies. (Note the test to the right; better, 


try it yourself.) 


Lacquered surfaces withstand chafing and 
scuffing, they don’t stick together. Lacquer brightens, 


intensifies, protects colors. On labels, wrappers, cartons 


use it for more sales, less repackaging. 


HERCULES POWDER, COMPANY 


ON 


INCORPORATED 
: { I AM INTERESTED 





NAME_ 





CMF AN Tes 
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Vr 
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WILMINGTON 


IN NITROCELLULOSE 


? 


This test shows 
the discoloration caused 
by dropping slightly dirty 
water onto both the lac- 


quered area to the left and 


this white unlacquered area. 


Your packages 
likewise can become dis- 
colored and spotted if not 


lacquered. 
LACQUER prevents 


discoloring and spotting. 


” DELAWARE 


LACQUER FOR USE 


AAA 























PACKAGING NOTES 


Tablets or Capsules? 


In answer to our article giving the views of Squibb 
on the merits of vitamin tablets and vitamin capsules, 
we received an interesting letter from a manufacturer 
of a machine which wraps capsules in a transparent 
cellulose tape. This manufacturer objected very 
strongly to the views which we presented from this 
manufacturer who is making both tablets and capsules. 
Squibb said in effect that no capsule could be as per- 
manent as his tablet for the reason that the tablet has 
some thirty-odd coatings which absolutely protect it 
from the action of the air, while even the hardest cap- 
sule is not impervious to the air. Further they said 
that the capsule could be packed in a bottle with an 
inert gas, and then the bottle could be tightly sealed. 

The letter says in part: 

“Although [| am per- 
sonally in no position to 
debate the relative mer- 
its of “Capsules versus 
Tablets” for vitamin 
products, I feel that in 
justice to those well 
known pharmaceutical 
houses who have placed 
both their halibut and 
cod liver concentrate in 
capsule form, since the 
very inception of these 
products, an opportunity 
should be given to de- 
fend the merits of the capsule. 

“I do not believe that any drug house of standing 
would continue to detail the doctors or advertise to the 
public, a capsule form of product if a tablet form of the 
same product could be made that would preserve and 
deliver the vitamins in better condition than when con- 
tained in a capsule. 

“T am in a position definitely to challenge the state- 
ments relative to the difficulty of packaging capsules as 
mentioned by the manufacturer interviewed in reference 
to this article. If you will send him the enclosed 
catalogue, he will find that it is not only possible to 
pack capsules in such a manner that they can be con- 
veniently placed in practically any type of container 
but when they are received by the consumer, two or 
three capsules can be taken from the package and car- 
ried in the pocket throughout the day without any 
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further protection than the moisture-proof transparent 
cellulose wrapping which encloses each capsule. 

“By using this method of individually wrapping cap- 
sules an inert gas can be automatically enclosed in each 
individual pocket with the capsule if desired. This will 
not only protect the capsule until sold but protect it 
until it is actually used. In the bottle the inert gas of 
course escapes just as soon as the package is opened and 
if the bottle contains fifty to one hundred tablets as is 
the customary size of this unit, there is a long period 
with no protection before the last tablet is used.” 

T will quite frankly admit that this method of pack- 
aging is new and may not as yet have come to the atten- 
tion of the manufacturer interviewed.” 

Well, when you come right down to it, neither are we 
in a position to argue the 
relative merits of tablets 
and capsules, but we said 
very plainly that this 
manufacturer was now 
marketing a capsule as 
well as a tablet because 
the public and the phy- 
sicians seemed to prefer 
capsules. We don’t think 
that we quoted Squibb 
as saying there is any- 
thing wrong with the 
capsules, but merely that 
the tablets stand up 
better over a period of 
time. We don’t know who’s right or who’s wrong, but 
we do know that processes for making these tablets are 
few, and these few are patented,—this might have 
something to do with it. 

We are willing to lay a good-sized bet that Squibb 
has seen this method of packing as well as any other 
method that is used by any reputable manufacturers. 
We're going back and get more on this subject and try 
to get to the bottom of it. 


Bost Again! 


- Bost Tooth Paste, which has been alternately adver- 
tised widely and not apparently advertised for periods 
since its introduction in the competitive dentrifice mar- 
ket, will break out again this Winter in prominent 
magazines all of which are read by men as well as 
women. No exclusively women’s or exclusively men’s 
magazines are included. 
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of style and shape and size of 


glass container is one of Salem’s prized contributions to the drug 


and pharmaceutical trades. If any of these designs interests you, 


check it and mail the page to us... we'll send you full information. 


tie A a 
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SALEM GLASS WORKS 


SALEM, NEW JERSEY 


Associated with Capstan Glass Company, Connellsville, Pennsylvania 


ATLANTA BALTIMORE BOSTON CHICAGO CINCINNATI CLEVELAND 
DENVER DETROIT HOUSTON LOS ANGELES LOUISVILLE 
NEW YORK PHILADELPHIA PITTSBURGH ROCHESTER 

Lou!Is SAN FRANCISCO SEATTLE 
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THERE IS NO QUESTION ABOUT IT. 
THE KOLMAR SERRATE PUFF (Patents Pending*) 
HAS WON NATIONAL ACCEPTANCE 


jT takes away the undesirable rough edge of the ordinary stitched puff. Beautiful in itself, 
it gives a new embellishment to every type of vanity. It portrays and beautifies your pack- 
age and each puff is uniform. You can decorate it any way you wish in one or more colors. 


It is priced moderately and has quickly won friends. The steadily increasing demand for the 
KOLMAR SERRATE PUFF justifies our belief that it has won the enthusiastic acceptance of 
cosmetic manufacturers and the consumer. 

It is available in satin or fabric top, embossed or printed in any design and colors. Lamb's 
wool, woven wool, velour and eiderdown are used as face materials. 








Ask us to send samples and quotations. 
*Infringers of our Patent Claims will be held liable. 


KOLMAR LABORATORIES 


Southern Representative MILWAUKEE, WISCONSIN Eastern Representative 





WARREN CURRY Chicago Office M. C. BOYD 
2895 Peachtree Road NORMAN KOLE 67 Osborn Street 
Atlanta, Ga. 1035 Merchandise Mart Glen Ridge, N. J. 
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HARRIET HUBBARD AYER has com- 
bined in a new set make-up for the hands 
and face in a compact leather-like kit. The 
kit contains every preparation for home 
manicuring as well as the necessary color 
accents for the eyes, lips and cheeks. A 
new miniature mascara case resembling a 
lipstick rests on a tiny trap door that lifts 
up to reveal rolls of cotton and extra 
space for rings, etc. 


REYNA MARIE products consist of 
Gland Rejuvenating Cream, Toning Lo- 
tion, and Face Powder. The Rejuvenat- 
ing Cream contains extracts from the in- 
ternal glands which activate cell growth. 
All other creams are to be removed from 
the face with the Toning Lotion before 
applying the Rejuvenating Cream, which 
must be patted gently into the skin before 
retiring. 


HARRIET HUBBARD AYER presents a 
new swivel lipstick and vanity in the most 
popular winter clothes colors: Amulet 
green, rust, brown, black and ivory with 
black for daytime; while ivory and pale 
blue are suggested for evening. 


DEVILBISS COMPANY are offering a 
new vanity set with harmonizing mirror 
tray. Colors are combinations of ivory 
and gold, harmonious blues, black and 
silver, and coral and rose. Streamlined 
design of the atomizer and mirror is 
accentuated by horizontal fluting on both 
atomizer and powder jar. 












































YARDLEY 


Ce Home srager 
someon 


YARDLEY is offering a new, very large 
package of Bath Dusting Powder of the 
famous Old English Lavender odor. The 
package is of the beautiful Yardley tradi- 
tion, and a removable transparent cover 
is Furnished as a permanent receptacle for 
the lovely puff. 


USE OF MOLDED PLASTICS in toiletries 
packaging is more advanced in Europe 
than it is here, according to General 
Plastics, who furnish the photo of the 
tooth powder compressed into a cake 
form by a French manufacturer of a 
dentifrice popular in his country. Most 
of this type of dentifrice are packed in 
plastic containers similar to the one 
shown. Cover is loose fitting for one- 
hand removal, and wet brush is merely 
rubbed across the face of the cake. 


The new HARRIET HUBBARD AYER 
complexion brush and cream soap are 
packaged together to retail at $2.50. 
This brush is made with fine bristles in- 
dividually tied and backed with satin- 
wood. 


With Indian and Renaissance fashions 
dominating the trends of the season 
PRINCE MATCHABELLI PERFUMERY 
CORP. presents its Empress of India per- 
fume, suggesting an ingenious blend of 
sandlewood and flowers. As the name 
implies it was created for the Maharanee 
of Kapurthala and is especially |uxurious 
on furs. 


















A miniature mascara case, hardly larger 
than the automatic lip stick that it closely 
resembles has been brought out by 
HARRIET HUBBARD AYER. This ‘‘Pur- 
masque’ comes ina full range of shades, 
blue, black, brown, blonde and ash 
blonde. The container, black and ivory 
enamel contains a fine little brush for 
applying the mascara. Carnelian has 
been added to the lipstick colors. 


MARINA DE CHERNIER, Russian lady of 
noble lineage, has arrived from Europe 
with her preparations consisting of seven 
items, and representing a full treatment 
line which covers every need of dry, 
normal, and oily skins. They are fur- 
nished in stunning black and silver pack- 
ages with red inscriptions. 


THE HOUSE OF ‘‘4711”" announces its 
newest creation which is a men’s set 
appropriately “4711 Sir.”’ It contains 
Shaving Cream, After Shaving Lotion, 
and Tinted Talc, and retails for $1.70. 


Extremely smart in their white boxes 
edged with black are the CHANEL 
GIFT PACKAGES. Combined with a 
bottle of Chanel perfume in one set is a 
box of face powder. Another is called 
“Three Moods,” three bottles of per- 
fume, one for each changing mood. These 
are fitted into a unique little cabinet 
which ties shut. Still another combines 
lipstick with perfume. The simplicity and 
dignity of the white with black trimming 
is emphasized throughout. 











































Fascinating in both perfume and bottle is 
the new STREAMLINE odeur recently 
introduced by Molinelle, of London, and 
brought to this country by C. W. Daven- 
port of New York and Philadelphia. 
Available in three sizes ranging from $10 
to $25. 


A new ‘TOWN & COUNTRY” make-up 
film containing a secret biological ingre- 
dient which is the youth-essence of the 
skin is presented by Helena Rubinstein. 
She claims that this new foundation not 
only conceals lines but helps to correct 
them, keeps make-up faultless during a 
long day out of doors, and above all acts 
as a beauty treatment for the skin. 


“TOUCHDOWN” PERFUME, contained 
in a football made of Coltrock, is called 
the new outdoor perfume. This odor 
was created with the idea that it is to be 
worn out of doors, often in extremely 
cold weather, and on fur or very heavy 
coats. It was studied in a refrigerator at 
very low temperatures. It is a product of 
French Perfumed Products, Inc. 


NEW MANICURE SET BY DOROTHY 
GRAY with its trick way of opening 
enabling the bottles and jars to stand 
upright but which closes up to a very 
tiny compact easily tucked away in a 
corner of your suitcase contains nail pol- 
ish, polish remover, liquid cuticle re- 
mover, hand cream, cream for brittle 
nails, cuticle scissors, orange wood stick, 
emery boards and nail white pencil. 











DODGE 
LU 


Designed to Guard the Integrity of the Contents 





Modern manufacturers 


demand SHEFFIELD TUBES 
© « © Our TWO modern plants 


assure you of speedy deliveries. 


Write us for further information 


NEW ENGLAND 
COLLAPSIBLE TUBE COMPANY 
Chicago New London, Conn. New York 





Eacnayaedimcieenen || MAIC S E LINE 


all four ? 
1. Perfect Seal of natural 


cork 2. Smart Finish of a molded cap TRANSPARENCY 


WITHOUT EXPENSE 





2. Easy Removal without corkscrew 








9 A, ee 4 3’) Po 
but with real “‘screw-action”’ 4. Per Ciccslienn: i 4 aelhe Mouleaed 


fect Reseal with no fuss or bother product, combining the economy 
of ordinary glassine with the trans- 


These are the desired features in all parency of more expensive wraps. 


closures, and you can get all of them only It twists well, works rapidly on 
in the New Dodge Molded Flange Cork. any wrapping machine, and will not 
The special fin, molded right inside the expand in wet weather or shrink 


top, is the secret. It fits snugly into a slot 
cut in the cork. The fin gives “screw- 


action” in removing or replacing the cork. LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 
Molded top can’t twist off. A perfect seal, 


and a perfect reseal. Send us one of your 
el bottles to be fitted, and see for yourself. RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


_ 
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to the splitting stage in dry weather. 





DODGE CORK CO., INC., LANCASTER, PA. 
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ANGOSTURA BILTEA 





Angostura-Wuppermann 


Corporation rely on soft, 


absorbent KIMPAK for pro- 


tection when mailing their 


popular Angostura Bitters. 





ak 


REG. U.S. PAT. OFF. J FOREIGN COUNTRIES 


CREPE WADDING 






There are various sizesand kinds of KIMPAK to 
meet every packing need. Let KIMPAK solve 


your packing problems. Send for FREE port- 
folio of samples today. 


HE Angostura-Wuppermann Corporation, manufacturers and 

distributors of well-known Angostura Bitters, find KIMPAK 
provides an absorbent packing that more than meets all postal 
regulations. This fact, plus its ease of application, its cleanliness 
and economy has made KIMPAK their packing preference. 

Hundreds of other manufacturers have turned to KIMPAK for 
the same reasons. 

KIMPAK is a velvet-soft material with unique resiliency that 
guards against jarring, damage and breakage. KIMPAK absorbs 
l6times its own weight in moisture. It containsno dirt or scratchy 
particles, and is as flexible and easy to apply as a piece of string. 


KIMBERLY-CLARK CORPORATION, Neenah, Wis. 


8 S. Michigan Ave., Chicago 122 E. 42nd St., New York City 
510 W. 6th St., Los Angeles 





Gentlemen: 
Please send us the 1935 PORTFOLIO OF KIMPAK. 


Company 
Address 


Attention of 








FREE! 1935 Portfolio of KIMPAK 


KIMBERLY - CLARK COR- 
PORATION, Neenah, Wisconsin. 
Address nearest sales office: 8 South 
Michigan Ave., Chicago; 122 East 
42nd St., New York City; 510 West 
6th St., Los Angeles: sais 
DCI- 





Our product is 
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SANOVAN, an odorless deodorant mar- 
keted by the Cosmos Chemical Corporation, 
is ofered in four sizes, the smaller, two of 
which are shown. The product, when 
mixed with water, oxidizes, and is said to 
react in some way so that odors are confined 
to their sources. It is tasteless and mildly 
antiseptic. It is economical since a heaping 
teaspoonful mixed with a gallon of water 
makes the proper solution for household use. 
It may also be used as a spray. The most im- 
portant use is to eliminate cooking odors, 
and this is done by placing the solution in an 
earthenware dish on the back of the stove 
and letting it simmer. 


ELIZABETH ARDEN brings out her charming 
‘Perfume Trio’ set,—one dram size bottles 
of three of her delightful perfumes, Blue 
Grass, L’Amour d’Elizabeth, and La Joie 
d’Elizabeth, all packed in a lovely white and 
silver box. These dram size bottles are also 
available separately. 


PRiNCE MATCHABELLI PERFUMERY 
CORP. may well be proud of its new 
jeweled gift set, a cigarette case and com- 
pact, both in dull gilt finish surmounted by 
the jeweled Matchabelli crown in rhine- 
stones and red enamel. Thin and light in 
weight the case holds ten cigarettes. The 
compact is for loose powder. The set is 
beautifully boxed in white with gold decora- 
tions. 


GUERLAIN’S newest perfume, ‘Sous les 
Vents’’ (Southern Breeze) is now available 
in a one ounce bottle, a replica of the two 
and one-half ounce size. 


SRODORANT/ 





For the bath accessories PRIMROSE HOUSE 
presents two items, the ‘Daffy Down Dilly” 
set consisting of dusting powder and bath 
essence in a charming quaint flowered box. 
The dusting powder is in a cylindrical box 
with sifter top. A new dusting powder box 
done in copper foil and tied with a peach 
satin bow is the other attractive package for 
this Christmas season. 


CHARLES OF THE RITZ presents a new 
airplane cloth covered de luxe kit containing 
all the essentials for a facial and make-up. 
Special size jars of velvet texture cream, 
stimulating cream, ‘Skin Bloom’’ and massage 
cream are fitted securely into compartments as 
are also powder, bottles of skin tonic, eye 
lotion, lipstick, rouge, mascara, eye shadow 
and pencil. To protect the full size mirror 
m lid of case a moire covered pad rests over 
the entire contents. The smaller items are 
fitted into a compartment which raises up dis- 
closing a package of tissues. 


ROSE LAIRD “‘tops’” your make-up with her 
new “Poudre Set.” It is a semi-liquid, 
quick drying cream that protects the skin as 
well as the make-up. It sets your powder 
and rouge for the day, giving your skin an 
exquisite velvety finish. Shades are ‘‘Lotus’’ 
for evening, light ‘‘Rusglo’’ for everyday and 
street wear, and ‘‘Rusglo,”’ particularly good 
for siumlating a suntan shade. New lipstick 
and rouge shades have been developed in 
“Indian Flame,’’ “‘Carnelian,”’ “‘Rusglo,” 
“Indian Tan,”’ “Indian Night’’ and “‘Cinna- 


bar. 


LUXOR, LTD., presents as its 1935 Christ- 
mas gift set, ‘La Pompadour,’’ simulating 
hand carved ivory. It contains lipstick, 
rouge, and powder, and is an exact repro- 
duction of the original Jewelry Box de- 
signed and ornamented by Francois Boucher, 
artist to Louis the Fifteenth, for Madame de 
Pompadour. 








































































POWDER BOX: Jacome, like many other packers of creams and powders, have 


found that women like Durez containers . . . 

















PRESCRIPTION CHEMICALS: Owens-Illinois’ new prescription-depart- 
ment shelf bottle is topped off with a molded Durez screw cap which is inert 
to all prescription chemicals. It prevents accumulation of dust on the bottle 
lip, and screws off and on quickly and easily. The fluted sides of the bottle 
are attractive and provide a slip-proof grip. 





MASCARA BOX: Scarcely bigger than 
a lipstick, the new Irresistible Mascara 
package fits into the tiniest corner of a 
handbag. The cover is molded of yellow 
and the base in lustrous green Durez. 
Many packers are switching to Durez for 
light, attractive packages for rouge, eye- 
shadow, underarm deodorants, etc. The 
name on the cover,and compartments in the 
base are produced in the molding operation. 














they like their smooth feel, their 


rich lustre. A molded Durez box is sift-proof, and reduces the odor loss usually 
found with more porous package materials. The Jacome box is molded in lus- 
trous Durez black, with a contrasting silver label. 












MOUTH ANTISEPTIC: Familiar with 
the dislike people have for tugging and 
pulling with old-type closures which 
often stick or break off and make reseal- 
ing impossible, La Lasine International 
naturally used a molded Durez screw cap 
for their mouth antiseptic. It comes off 
and goes on easily, and provides a perfect 
seal. The cap is a measuring cup, and has 
the trade-mark molded into the top. 


untouched by 


with Durez. 


TABLET VIAL: Wheeling Stamping Co. 
scores a scoop with this new molded 
Durez tablet vial. Light, compact handy 

. it slips out of the way in a vest pocket 
or purse. A flick of the fingers removes 
the cap. It is shatterproof, and the sleek, 
shiny Durez finish will not wear off. Fine 
for liquids too, for the tight-sealing 
screw-cap can be equipped with an ap- 
plicator. 


CREAM DISPENSER: A turn of the knurled knob ejects the correct amount of 
cream out of the top of the dispenser. Sanitary 
hands until it is needed. Practical for shaving creams, face creams, 
etc. The Balva cream dispenser is an example of the intricate designs possible 


. for the remaining cream is 











caps, jars, vials, boxes, 


North Tonawanda, N. Y. 


DUREZ FOR BETTER DRUG AND COSMETIC PACKAGES 


No matter what type of drug or cosmetic product you pack, you should be familiar 
with the advantages of Durez. For more complete information and samples of 
etc., write General Plastics, Inc., 






36 Walck Road, 















Leaders chase QUALITY / 








**A.C.M. cartons have played a most 
important part in the success of our 
products,"’ say the leaders in the drug 
industry. 

Eye appeal on shelf or counter is of 
prime importance in moving mer- 
chandise and the added brilliance of 
A.C.M. Clay Coated Cartons has done 
its part in producing sales. 

Witness the success of the products 
here displayed and you will know 
why more and more drug manufac- 
turers are specifying*A.C.M. cartons. 
Write us and we will have 

one of our consultants ad- 


ae 


vise you on your carton o 
problems without ob- CARTO | FB 
Xn, 


3 ligation. 


? ane re 
“y A, (> \. 
C4 OV MAKERS 
4¢, ‘ o_. your mins against 
r counterfeiting. Specify our pat- 
d ented Counterfeit-proof board for to the 
your cartons. Complete informa- 


tion on request. D 4 U G 


AMERICAN COATING MILLS INC. 


CARTON DIVISION 
CHICAGO ELKHART, INDIANA 


Wrigley Building 


ATLANTA, GA 
William Oliver Building 
NEW YORK CITY © 22 East 40th Street : 



























One of the most attractive of the group of 
DOROTHY GRAY Christmas packages this 
year is a smart copper single loose powder 
vanity with matching lipstick and cigarette 
case. The case holds 18 cigarettes, is wafer 
thin and light just as is the vanity. These are 
in a box of gold and silver combination with 
“Dorothy Gray” stamped in dlack. 


PRIMROSE HOUSE presents a most compact 
and attractive navy fabrikoid traveling case 
lined with peach and contains eight prepara- 
tions,—eye bath, powder, lipstick, rouge, 
skin freshener, nourishing cream, Delv, 
smooth skin oil as well as tissues, all snugly 
fitted into compartments. A drawer at 
bottom is a convenient tuck-away place for 
additional personal items. 


The three HOUBIGANT packages shown 
across the bottom of the page are from right 
to left: GARDENIA, IDEAL, AND QUEL- 
QUES FLUERS. The Gardenia is an entirely 
new odor which is said to capture the iden- 
tical odor of the flower itself. It retails for 
$5.00. The Ideal and Quelques Fluers pack- 
ages are ‘Petit Modeles’’—exact replicas of 
the larger size,—to retail for $2.75. 


MERRELL’S VIOSTEROL is a product which 
the Wm. S. Merrell Company has been de- 
veloping for many years, and which has 
finally been accepted by the A. M. A. It 
differs from other Viosterol in that it is made 
by the Sperti process of selective irridation 
which filters out the short, destructive ultra- 
violet rays. This process obviates, to a 
great extent, the presence of certain undesir- 
able by-products. 











ELIZABETH ARDEN’S gay, out-of-doors 
fragrance, Blue Grass, may now be had in 
bath salts, hand soap and in eau de Toilette. 
A Blue Grass ensemble has been appealingly 
packaged for Christmas and contains the bath 
salts, dusting powder and hand soap de- 
veloped in pink and blue. 


MISS EVELYN GARFIELD has designed her 
treatments for the express purpose of the cor- 
rection of acne and blemished skins. They 
are an antiseptic liquid deep pore cleanser, 
Peach Blossom lotion, a refining lotion for all 
types of skin, skin tonic, an astringent, a skin 
food, a medicated circulation cream, an eye 
cream, and a stimulating muscle oil. In the 
line also are four shades of powder and 
three shades of lipsticks. 


G. D. SEARLE & COMPANY announce that 
their research laboratories have perfected a 
new product for injection treatment of her- 
nia. The product, issued under the name of 
SYLASOL, is a salt of fatty acids of a vege- 
table oil not heretofore known. It repre- 
sents original research. Advantages are: 
non-allergic; anesthesia unnecessary; no 
toxic reactions from intravenous injections; 
clinical evidence shows rapid proliferation 
of fibrous tissue with no collection of serum 
and polymorphonuclear cells. 


A new single loose powder compact, square 
and thin, by PRIMROSE HOUSE, is pack- 
aged either alone or with a lipstick. Two 
colors have been chosen, black with silver 
and red with silver. The decorative white 
and gold box makes the ensemble a most 
attractive gift item. 




































A SERVICE 
FOR BUYERS OF 


Col osilh uh 


N° container surpasses the collaps- 

N’isie tube in safety, convenience 

and in the matchless beauty of bril- 
liant color combination. 


Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 


Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
and, 
BOTTLE SPRINKLER 
TOPS 








New York Office: 
F. L. Butz 


393 Seventh Ave. 


Chicago Office: Detroit Office: 
Charles A. Rindell, Inc. R. M. Stevenson 
64 West Randolph St. 506 Donovan Bldg. 
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THRUSTING 


an 
UNWELCOME 
PACKAGE 


on the drug trade 
costs money 


That's why we suggest 
you turn to us for practi- 
cal packaging—for color- 
ful tubes which stand out 
like a house on a hill in 
a drug store display. 

We make some beauties! 


Just say when you'd 
like to see them. 


NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 


New York Office: 331 Madison Ave., Tel. Murry Hill 2-0339 


CHICAGO: C.J. EICHMAN CO., 355 W. ONTARIO ST., TEL. SUPERIOR 7939 
DETROIT: J. P. GIROUX CO., 2970 W. GRAND BLVD., TEL. MADISON 5727 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


BOTTLES and JARS 
































@A full line of bottles and jars always 
in stock for immediate delivery. 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


7HAGERTY BROS. & CO. 


| 10 PLATT ST., 


NEW YORK CITY 
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INDUSTRY'S BOOKS 


Any book reviewed in this section can be purchased 


direct from THE DRUG AND COSMETIC INDUSTRY 


at regular publisher's price. 


The Biochemistry of the Lipids, by Henry B. Bull, 
127 pages, Burgess Publishing Company, Min- 
neapolis, Minn. 

Lipid or lipin is a scientific synonym for fats and fatty 
substances. This book thus covers a subject on which 
little recent material is available in book form. Separate 
chapters are devoted to summaries including the most 
recent data on fatty acids, soaps, alcohols, hydrocar- 
bons, sterols, fats and oils, phospholipids, glycolipids, 
emulsions, carbohydrate esters of the fatty acids and 
the physiology of the lipids. 

Monographs for the Perfume and Cosmetic 
Industry. 

Practical Manufacture of Skin Creams: P 1-0.60 RM, 
Modern Salve Bases in Pharmaceutical Creams 
P 5-0.35RM, Lipsticks and Eyebrow Pencils—P 6-0.50 
RM, Bath Preparations—P 8-0.50 RM, Preparation of 
Liquid Soaps—S 2-1.20 RM, Insect Repellents and In- 
secticides—4-1.25 RM. Verlag fur chemische Industry 
H. Ziolkowsky, G.M.b.H. Augsburg 2, Germany. These 
pamphlets consist of reprints and emplifications of 
the 


They are written in German and cover the 


articles originally appearing in **Seifensieder 
Zeitung.” 
best published continental practise in the formulation 
of toilet preparations. Considerable emphasis is placed 
upon the use of trade-named raw materials, but since 
these are generally available in this country, the 


articles retain their value. 


Technical Aspects of Emulsions, published by 

A. Harvey, London. $4.25. 

The book presents papers read at a symposium under 
the auspices of the British Section of the International 
Society of Leather Trades’ Chemists. ‘“The Use of 
Highly Dispersed Emulsions in the Treatment of 
Toxemic Conditions” by V. G. Walsh and A. C. Frazer, 
describes apparently valuable results from the injection 
of olive oil emulsion to adsorb toxins. ‘*Emulsions in 
the Patent Literature” is an effective handling of this 
subject by W. Clayton. 
Design of Emulsifying Machines” by R. I. Johnson and 
“Effect of the Mode of Preparation on the Dispersion of 
Soap-Stabilized Emulsions” by R. Dorey. 


Other papers include “‘The 
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The Handbook of Chemistry and Physies, edited by 
Chas. D. Hodgman, 20th edition, 1966 pages, Chem- 
ical Rubber Publishing Co., Cleveland, $6.00 net. 
For twenty-two years the Handbook of Chemistry 

and Physics has been giving a unique service to those in 
need of accurate tables, formulas and diverse scientific 
data in a single convenient volume. Aside from the fact 
that material has been brought up to date, the most 
important changes are the adoption of a rational system 
of nomenclature for organic compounds and the change 
to a dictionary rather than tabular form for classifying 
properties of compounds. As in all editions of this 
handbook, enough new material is included to warrant 
purchase of the new edition and discarding of the old. 


Handbook of Chemistry, compiled and edited by 

Norbert Adolph Lange, 1545 pages, Handbook Pub- 
$6.00 net. 

This is a reference volume for all requiring ready 
access to chemical and physical data used in laboratory 
work and manufacturing. In addition to the data cus- 
tomarily found in handbooks of this sort, there is a well- 
written section on hydrogen ion determination and 
The type has 


lishers, Inc., Sandusky, Ohio. 


definitions of pharmaceutical terms. 
obviously been selected with a view to attaining max- 
imum legibility and ease of use. In addition, the index 
is complete enough to make the finding of desired 
material an easy task. 


Government in Business, by Stuart Chase, 296 pages, 
The Macmillan Company, New York. $2.00 net. 
Whether we like it or not, public business is upon us 

horse, foot and guns. The wave may subside a little, 

but it is evident that the old line has gone forever and 
another must be drawn. There is no more important 
task than the search for new principles of public busi- 
ness made mandatory by new conditions. It is the out- 
standing job of modern statesmanship. Communities 
will progress or degenerate depending on the wisdom 
shown in marking off the zones, and in the forms 
adopted. Mr. Chase has not said the last word, but he 
has made a beginning which is fresh, realistic and 
stimulating, and laid down certain principles which 
government officials, business men, students and plain 


citizens cannot afford to neglect. 
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Modern Cosmetics Contain--- 


PROTEGIN X.--- an odorless lanolin absorption base. 
EMULSIFIER 157--- 4 base for creams and lotions. 
TEGOSEPT M--- to preserve gum and quince preparations. 
TEGOSEPT  P.-- as a preservative for oils in creams. 


We offer the above from stocks made in this country 


Th. Goldschmidt Corp. 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 


—15 
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OZOKERITE 
BEESWAX White and Yellow 





P Sunbleached and Refined PARAFFIN 
ROCESSED JAPAN —e 
by — CARNAUBA 


MONTAN init 
nan GUM ARABIC 
¥, x0) DEK C CSS CERESINE Powdered, Grained 


SSraousneD we GUM KARAYA ot Sennen 


INNIS, SPE(DEN SCO. 


(7-409 Cisearty Stacet. NewYork. 














o @ Boston @ Niagara Fails @ Gloversv ile, N. Y. @ Owego, N. Y. @ Cleveland @ Philadelphia e 
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ETHYL ALCOHOL PRODUCTION 





(moving twelve-month averages, 1931=100) 








PRODUCTION 1935 
1000 Jan.-Sept. 132,5 
proof Sept. 19,607 
gals. August 16,646 

SALES 
1000 Jan.-Sept. 129,171 109,947 
proof Sept. 19,807 17,821 
gals, August 16,576 13,156 





ALCOHOL STATISTICS COMPARE 
FAVORABLY WITH LAST YEAR 


Production and sales of ethyl alcohol 
for the month of September were both 
well above the same month of last year 
and served to raise the totals for the year 
to date considerably above the compa- 
rable period of 1934. Sales for the first 
nine months of this year were up 16.5 
per cent and production for the same 
period increased 8.4 per cent over 1934. 

The anti-freeze market continues to 
claim much of the attention of producers 
and orders from that quarter have re- 
sulted in increasing the September sales 
total. 


DRUG AND CHEMICAL BUSINESS 
BETTER IN THIRD QUARTER 


sales of 





“Increased and increasing 
chemicals, oils and drugs did not lead to 
production excesses in the third quarter” 
states a recent survey of the business 
conditions for these industries. And in 
spite of the fact that expectations were 
over-optimistic in a few lines, the mar- 
ket situation as a whole was much im- 
proved. The excess of sales over produc- 
tion brought about an extremely healthy 
condition which served to raise the gen- 
eral price level in many instances. 

Chemicals including the heavy, fine 
and coaltar classifications all showed 
sharp increases for both sales and prices. 
For botanical drugs, essential oils and 
aromatic chemicals, improvement was 
less marked, with sales in some cases 
slightly below high levels of earlier in 
the year. 





Liver extract has been found to relieve X-Ray 
sickness, a nausea which sometimes accom- 
panies X-Ray treatments. The extract is 
injected into either muscles or veins accord- 
ing to a report from Temple University’s 
Medical School. Of thirty patients who suf- 
fered from nausea following X-Ray treat- 
ments, more than half were completely re- 
lieved and one fourth were partially relieved. 





It is with deep regret that ALCOHOL 
NEWS reports the death of Edgar B. 
Stevens, long prominent in the alcohol 
industry, who died on October 28th at 
his home in Buffalo, N. Y. He was in his 
seventy-seventh year. 

Mr. Stevens, founder of the Wood 
Products Company, Buffalo, was one of 
the pioneer members of the wood dis- 
tillation industry in this country, and 
served for many years as a Director of 
the U. S. Industrial Alcohol Co. 


U.S. 1, ANNOUNCES PLANS FOR 
BOOTH AT GHEMIGAL EXPOSITION 


I. S. Industrial Alco- 











Products of the I 


hol Co., the U.S. Industrial Chemical Co., 
Ine., 


Air Reduction Sales Co., and Dry 
Ice, Inc., will be 
jointly displayed 
at the Fifteenth 
Exposition of 
Chemical Indus- 
tries to be held 
next month at 
Grand Central 
Palace, New York. 
One feature of 
the exhibit, which 
will be located in 
Booth No. 70, will 
ve the illustration 
relation- 
ship between the 
products of the various companies and 
also, some of the uses of the more un- 
usual products will be shown. 
Every reader of ALCOHOL NEWS is 
extended a cordial invitation to visit 
Booth 70 at the Exposition. 


TOILET GOODS ASSOGIATION PLANS 
DEFENSE AGAINST THREATENED SUITS 

The Toilet Goods Association, with 
headquarters at 30 Rockefeller Plaza, 
New York, has announced a plan for the 
protection of members of the perfume 
and cosmetic industries against the 
threat of numerous personal injury suits 
which threaten to levy a heavy impost 
upon the industry. 

The Association has requested mem- 


SUPER 


EXPOSITION 
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NEW POWERFUL ANTISEPTIC USES 
COMPOUND ALCOHOLIC SOLUTION 


A new, economically produced skin 
disinfectant, known officially as “a com- 
pound alcoholic solution of mercurie 
chloride,” has been developed by two in- 
vestigators at the University of Illinois 
Department of Bacteriology and Health. 

The new antiseptic solution is reported 
to contain fifty per cent ethyl alcohol and 
varying proportions of acetone, mercuric 
chloride, hydrochloric acid, chrysodin Y 
and distilled water. It is described by its 
originators as “350 times as powerful in 
killing germs as phenol or carbolic acid, 
three times as powerful as tincture of 
iodine and many times more efficient as 
a germ-killer than mercurochrome and 
other widely used skin disinfectants,” 
and is said to be easily prepared. 

Each ingredient was added for a defi- 
nite purpose. The alcohol, well known 
for its own antiseptic properties, served 
to increase the penetration and carry the 
mercuric chloride into the innermost skin 
layer, the sweat glands and the hair 
sheaths. The acetone was added to re- 
move the fat always present in the skin 
and the hydrochloric acid served to con- 
vert the mercuric chloride into its highest 
germ-killing efficiency. Coloring matter 
was added to show the “field” or area of 
skin covered by the disinfectant. The 
dye used, in addition to being antiseptic 
itself, is reported to fade out in twenty- 
four hours. 

According to the report, the new com- 
pound has already been successfully em- 
ployed for gun-shot wounds, neck 
wounds and abdominal operations. 





bers of the industry to report all in- 
stances of threatened suits against them 
for alleged injury resulting from the use 
of their products. 

The action is taken because suits and 
threats of damage suits based, it is 
thought, on very insubstantial grounds, 
have been made by consumers against 
toilet goods manufacturers and have re- 
cently increased to the extent that the 
situation threatens to become a serious 
tax on the industry. 
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ANTI-FREEZE 


Beals Old Man Winter / 


25° 


tig LASTS LONGER 








THE FIRST of the new Super Pyro 24-sheet poster designs appearing on the highways through- 
out the cold areas of the country this month. Attractively lithographed in seven colors, these 
posters feature the Super Pyro “Old Man Winter” Character and remind motorists that VOW 
is the time to protect their cars with Super Pyro Anti-freeze. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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U.S. 1, TWO-GALLON PACKAGE 
PROVES POPULAR WITH TRADE 


The two-gallon drum for USI-USP 
Tax-paid Pure Ethy! Alcohol which was 
added to the regular U. S. I. line of con- 
tainers last spring 
has proved a very 
popular package 
with the trade. 

The size and 
shape of this small 
container make it 
easy to handleand 
convenient to keep 
on hand. It isa 
particularly at- 
tractive package 
for the use of doc- 
tors, dentists, 
druggists and in Thev.s.1. Two-Gallon Drum for 
laboratories Tax-paid Pure Ethyl Alcohol 
wherethe require- 
ments for pure alcohol are not large and 
yet where it is essential that a sufficient 
supply be kept on hand at all times. Use 
of the smaller container tends to elimi- 
nate the danger of contamination at- 
tendant to having a larger drum on hand 
for any length of time after it has once 
been opened. 

For those users whose requirements 
call for slightly larger quantities, the 
five-gallon drum of the same shape and 
design is recommended. 


PRINTING ON GLASS EXPANDS 
FIELD OF DRUG PACKAGING 


Recent development of methods for the 
application of brightly colored designs 
directly on glass have found favor with 
the cosmetic industry although probably 
the most familiar use of the process is in 
the dairy field where names and trade- 
marks have made a colorful appearance 
on milk bottles. 

The application of permanent and at- 
tractive colors to glass is now being done 
by two methods. One, known as “pyro- 
glazing,” is reported to be suitable for 
applying lettering on glass in a variety 
of colors which are undiminished in bril- 
liance by washing, exposure to light or 
ordinary wear. The second, called ‘‘ani- 
graphing,” is likened to lithography in 
that any pattern or design that can be 
transferred to paper may be transferred 
to glass. This method of applying the 
colors is said to make them resistant to 
ordinary solvents and washing and clean- 
ing operations. 

Use of this method of applying a per- 
manent symbol of identity will probably 
become of wider use in the field of pack- 
aging drug, cosmetic and proprietary 
products in the near future. 








PURE ALCOHOLS FOR 


INDUSTRIAL USE 
Pure Ethyl Alcohol—190 Proof 


Pure ethyl alcohol is much more of 
an essential commodity for indus- 
trial, scientific and medical use than 
is generally realized. During the fis- 
cal year ending July 1, 1934, the Al- 
cohol Tax Unit reported 16,154,614 
gallons of pure alcohol withdrawn 
tax-paid by various manufacturers 
for industrial use, and an additional 
3,110,012 gallons withdrawn tax- 
free for use by hospitals, in research 
work, ete. 

Probably more than 90 per cent of 
the pure alcohol used in industrial 
and scientific work is pure ethy] alco- 
hol of 190 proof strength; the bal- 
ance being the 96 per cent or 192 
proof grade, and absolute alcohol. 

J. S. I. has been supplying these 
three grades of pure alcohol to the 
trade for a number of years and the 
products are well known throughout 
the industry for their consistent high 
quality and uniformity. 

U. S. I.’s pure ethyl alcohol 190 
proof fully conforms to all the re- 
quirements of the U. S. Pharmaco- 
poeia and the National Formulary 
and in addition, meets the following 
supplemental specifications: 

Acidity 
Free acid as acetic, not more than 
0.0014 gm. per 100 ce. 
Color 
Water-white. 
Corrosion 
Does not show rust on bright 
drum steel within 72 hours. 
Non-Volatile Matter 
Not more than 0.0025 gm. per 
100 ce. 
Odor 
Free from foreign odors when 
tested at high or low proof. 
Purity 
Not less than 95% ethyl alcohol 
by volume. 
Reducing Substances 
Not less than 45 minutes perman- 
ganate time. 
Specific Gravity 
At 15.6°/15.6°C.—not more than 
0.8158. 
Weight per gallon 
At 15.6°C. . 6.794 Ib. 

Care in the selection of raw ma- 
terials combined with careful control 
and supervision of the manufactur- 
ing process is largely responsible for 
the high quality and uniformity of 
U.S. I.’s 190 proof pure ethy] alcohol. 
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The items in this column are gathered 
from many varied sources. Further infor- 
mation on any of them may be obtained by 
writing to U.S. 1. 

U S 
Colored cellulose wrappers have been suggested 
as helpful in preventing rancidity in oils. In 
one case it is reported that by the use of a 
colored wrapper instead of a transparent 
one, the rancidity was retarded by a ratio 
of 8 to 1. 

U S i 
Methods of stabilizing hydrogen peroxide were 
recently investigated. One found particu- 
larly effective was the addition of phenace- 
tin. 0.04 per cent of phenacetin added to a 
3 per cent solution of hydrogen peroxide 
which was stored in a brown bottle, kept the 
product stable for five years. 

U 5 \ 
A new asbestos disc pressure filter is unique be- 
cause of its size and economy of operation. 
It requires no electric motor, but is attached 
to a hand-operated glass-lined pressure tank 
and is readily adaptable to laboratory use or 
as a small production unit. Liquids may be 
filtered direct from a tank into receiving 
containers or bottles. 

U 5 ' 
Two new odors for fly-spray bases have been an- 
nounced which appear to have certain advan- 
tages. Only a small amount is required, and 
both are claimed to be particularly effective 
in covering the odor of kerosene. 1g ounce per 
gallon is said to be a sufficient quantity for 
a spray of refined kerosene and pyrethrum. 

U S | 
Under experiment is a new chemical com- 
pound known as “cholesterilene sulfonic 
acid” which is said to be more powerful in 
preventing rickets in chickens than cod liver 
oil. The work is being done at the Iowa 
Agricultural Experiment Station and it is 
planned to try the product on human beings 
in cooperation with certain hospitals. 

U S I 
Naturally occurring traces of ethylene gas have 
been found in several vegetable products 
including rhubarb, dandelion, peony tops 
and hollyhock leaves. This, suggests the 
Boyce Thompson Institute for Plant Re- 
search, would appear to serve as further 
proof of the harmlessness of ethylene as a 
conditioning agent for the acceleration of 
the ripening process of fruits and vegetables. 

U S 
A new tank-lining material described as a de- 
polymerized colloidal resin, is available for 
use in lining tanks and other structures 
where resistance to acids and alkalis is im- 
portant. It is claimed to adhere firmly to 
glass, concrete, wood and metal and to be 
unaffected by temperatures up to 240° F., 
and yet is flexible at room temperature. It is 
recommended for use with most acids and 
alkalis but not for use with certain organic 
solvents. 
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NEWS 


People 
George Jay with Foster-Milburn 


George S. Jay, who recently resigned his 
position with E. R. Squibb & Sons, has 
become with Foster-Milburn 
Co., Buffalo, to serve in the capacity of 


associated 





GEORGE S. JAY 


general manager, effective Nov. 4. Fos- 
ter-Milburn Co. manufactures Doan’s 


Pills, Doan’s Ointment, Doan’s Regulets, 
Dr. Thomas’ Electric Oil, and Burdock 


Blood Bitters. 


Koerting Joins Miles Labs. 

William Koerting, assistant export man- 
ager for E. R. Squibb & Sons, will join 
Dr. Miles Laboratories (Alka-Seltzer) on 
December Ist in full charge of their export 
division. 


John Silver Returns 

John A. Silver, Vice-President of the 
F. J. Stokes Machine Co. of Philadelphia, 
Pa., makers of chemical, pharmaceutical 
and special process equipment, has just 
returned with Mrs. Silver from an eight 
weeks’ stay in England. Mr. Silver spent 
considerable time visiting plants in the 
various fields served by his company and 
in conference with their British agents. 


Huntington-Metropolitan Rep. 

L. S. Huntington, for many years with 
Dorothy Gray, is now representing Ogilvie 
Sisters and Hewitt Soap Co. of Dayton, 
Ohio, in the Metropolitan area. Mr. 
Huntington, well acquainted with the re- 
tail drug trade here, tells us that he is in- 
terested in securing another desirable ac- 
count to represent. 


Dyke Elected by A. N. A. 


Ken R. Dyke, general advertising man- 
ager of Colgate-Palmolive-Peet Co., has 
been elected chairman of the board of the 
Association of National Advertisers. 
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Grove Names Goldsmith President 


Harry B. Goldsmith, for the last three 
years vice-president and general manager 
of Grove Laboratories, been 
elected president. 

Mr. Goldsmith succeeds John R. Shep- 
ley, vice-president of the St. Louis Union 
Trust Co., who resigned his office with the 


Inc., has 


manufacturing company on account of in- 
Mr. 
Shepley continues as a director of Grove 


creasing pressure of banking duties. 


Laboratories. 





HARRY GOLDSMITH 


Mr. Goldsmith joined Grove Labora- 


tories in July 1932, coming from New 


York, where he was director of sales of 


American Home Products Corp. 


Hugh Peters Retires 

Hugh C. Peters, for 20 years associated 
with the Gum Department of Thurston & 
Braidich, New York suppliers of vanilla 
beans and gums to the trade, announced 
his retirement. His office has been taken 
over by Charles R. Rosevear Jr., a partner 
of the firm. 


Webb Returns from Europe 

R. Righton Webb, Treasurer of W. J. 
Bush & Co. Inc., New York, N. Y. re- 
turned on the S. S. “Statendam” on Sep- 
tember 22nd from his annual visit to 
Europe. 

Mr. Webb was accompanied on the 
“Statendam” by Mr. E. L. Bush, who is 
visiting the United States and Canada and 
expects to return to London later this 


month. 


Garry Richard Noonan 


A son was born to Mr. and Mrs. H. 
Richard Noonan on October 26th at St. 


Agnes Hospital, White Plains, N. Y. The 
£ I 

child will be named Garry Richard 
Noonan. Mr. Noonan is Vice President 


of The Drug Products Co. Inc., Long 


Island City, N. .Y. 


Kaufman Quits Whelan 


Harry Kaufman, president of the 


Whelan Drug Co., has resigned after 
eighteen years with the company. H. J. 


Moffett succeeds Mr. Kaufman. 
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Smith Rairdon in New York 


Owens-Illinois Glass Co., Toledo, an- 
nounces appointment of Smith L. Rairdon 
as Eastern Sales Manager with head- 
quarters at the company’s branch office in 


New York. 


years been 


Mr. Rairdon has for some 
manager of the company’s 
Pharmaceutical and Proprietary Division, 
including the Liquor Ware Division and 
though he takes over his new duties in New 
York October 15th, he will continue to act 





SMITH RAIRDON 


in an advisory capacity in relation to this 
division’s liquor ware operations. 

Mr. Rairdon’s transfer to the East is in 
recognition of the increasing importance of 
Owens-Illinois business in that region and 
in anticipation of still further enlargement 
of the company’s business there. It will be 
something in the way of a homecoming 
also for Smith was stationed in New York 
previously for several years and has a host 
of friends there. 


Rapin Returns from France 

Louis Rapin, of the New York office of 
Antoine Chiris, returned aboard the Il de 
France October 15 from a two month’s 
visit to the Chiris plants in Grasse. While 


abroad Mr. Rapin also visited Spain. 


Ken Voorhees Birthday 

Kenneth Voorhees, of Ungerer & Co., 
was an impromptu host at his birthday 
luncheon on Oct. 14 at the Little Venice, 
New York. 


next year, same place, we'll be waiting for 


(That was a good party, Ken, 
you.) 


Schwabacher Returns 

S. Schwabacher, New York importer of 
mineral oils, returned October 15th aboard 
the Il de France from a three week’s trip 
abroad in which he combined pleasure with 


business. 


Wolke Goes to Coast 
John C. Wolke left for the Coast October 
14 for an extended trip in the interests of 


L. Sonneborn Sons, Inc. 


for) 
ne 
3) | 








CONCENTRATED SHAVING CREAM BASE 


For Shaving Creams 


Last month we advertised this product for the first time in many months. 


So encouraging was the reaction we received that we are convinced that we have 


not brought this to your attention more directly. 


o many manufacturers of Shaving Cream have found this product to be all we claim 
for it, that we are repeating our advertisement, and ask you to write for SAMPLES and 


detailed information. 


Here is a product which removes all uncertainty from shaving cream manufacture. 
Let us send you a sample, with working directions, which will prove the economy of 


operation and the high quality product secured by using this base. 


NEUTRAL POWDERED SOAPS 
For Denttfrices 


Every experienced manufacturer who has worked with dentifrices knows that there is 


many a slip between the mixing of his finished product and its use weeks later. 


Specific cases have shown that too often the trouble can be traced to the use of a 
soap which is chemically or physically at variance with some characteristic of a particular 


dentifrice formula. 


The exacting buyer must consider the following points in choosing the proper type 


of soap: 
Color; taste; moisture content; mesh; litre; free sodium carbonate; alcohol residue; water 


residue and iodine value. In addition of course, the soap must contain no free alkali. 


POWCO BRAND Neutral Powdered Soaps offer you this selective buying basis. 


Convince yourself as SO many other manufacturers have done. 


MAY WE SEND SAMPLES? 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
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Companies 
Mills Heads Amer. Products Co. 
EK. J. Mills, who has been associated 


with the American Products Co., Cincin- 
nati, in an executive capacity for the past 
25 years, has been elevated to the presi- 


dency of the company. 


Albert Mills, founder and president of 


the company from its inception, was 
elected chairman of the board. C. M. 
Mills, for a long time guide of its financial 
destinies, continues as treasurer. 


will be in 


Mills, as the new operating head 


intimate contact with every 





E. J. MILLS 


phase of the company’s far flung activities 
through the other officers, each of whom 
has had many years of experience in his 
respective division. 

The other officials are R. L. Flett, vice- 
president and director of manufacturing 
operations; J. P. Decker, secretary and 
comptroller; and R. L. Lippert, assistant 
secretary and director of sales promotion. 

The American Products Co., manufac- 
turers of the nationally known line of 
Zanol household products and one of the 
largest’ direct’ selling companies in the 
world, has been in business for 28 years. 


American Aromatics, Inc., Changes 
Name 

Inc. is the 
Inc., the 


Products, new 


Aromatics, 


Aromatic 
name of American 
formation of which company by Arthur W. 
Mudge, Michael Lemmermeyer, and Ed- 
win T. Booth was announced in our pre- 
The telephone numbers of 
the New York office of the company at 
15 E. 30 st. are MUrray Hill—4-3432 and 
3433. 


vious issue. 


Fletcher on Vadsco Board 

A. L. Fletcher, of the S. S. Pierce Co.., 
the 
board of directors of the Vadsco Sales 


Boston, was elected a member of 


Corporation, at a special meeting of the 
board held at the company’s offices. 

Mr. Fletcher has been associated with 
the Pierce Company for many years. 
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Pinaud Stops Imitators 

Further legal victories in the campaign 
against cheap imitation of standard toilet 
dishonest 


and against 


dealers were reported this month in two 


goods products 


House of 


York and 


decisions awarded the 


in the states of New 


court 
Pinaud 
Pennsylvania. 

In New York, the Appellate Division of 
the Supreme Court in the First Depart- 
dismissed the appeal of John 
Giacino, who had been convicted 
violation of Section 2354 of the New York 
Penal Law. 

John Giacino, a barber shop owner, used 
on customers a fraudulent 
Pinaud’s ‘Eau de Quinine,”’ bottled in an 
“eau de Quinine” container. He 
was found guilty and fined $250. The 
sentence upheld by the Appellate Division, 
became final through the dismissal of the 


ment 
of a 


imitation of 


imitation 


appeal. 

In Philadelphia last month, before 
United States District Judge Kirkpatrick, 
the Tripoli Barbers Supply Company was 
enjoined from selling imitations of Pi- 


naud’s “Eau de Quinine’ and ‘“‘Lilas de 
France” or ‘French Lilac’’ by a recent 
decision. 


Princess Matchabelli President 
Princess Norina Matchabelli has been 
elected president of the Prince Matcha- 
belli Perfumery, Inc., succeeding her late 
husband Prince Georges Matchabelli. 


Parke, Davis Denies 

Parke, Davis & Co., through its presi- 
dent, O. W. Smith, recently issued a state- 
ment denying that it gave discounts to the 
Liggett Company as stated in the Patman 
investigation. “We 
tributed a single penny 
Company for display privileges in their 


have never con- 


to the Liggett 


stores nor for advertising,” said Mr. 
Smith. “Our treatment is not unlike that 


accorded to a great many independents.” 


Johnson Buys Doll's Holdings 


Hussy B. Johnson, president and gen- 
eral manager of the Zemmer Company, 
Pittsburgh, has purchased from the Execu- 
tors of the Estate of the late C. C. Doll, 
the holdings of Mr. Doll in the Zemmer 
Company. 


Whelan Drug Stores Sold 


Whelan Drug Stores have been sold to 
new interests as part of the deal which in- 
volves a change of ownership of the parent 
company, United Cigar Stores Company, 
of which the controlling interest has been 
sold by George Kk. Morrow and companies 
to the The 
Whelan drug chain is said in the announce- 
ment to be the third largest drug chain in 
the country, owning about 200 stores and 


Phoenix Securities Corp. 


operating about 200 agencies. The parent 
company, United 
about 580 stores, and operates through 


Cigar Stores, owns 


approximately 600 agencies. 


Merkel Starts Own Business 

K. W. Merkel, for the past three years 
associated with Ungerer & Co., New York, 
is now engaged in business for himself, 
dealing in essential oils and aromatic 
chemicals, and creating and compounding 
finished odors. Mr. Merkel’s laboratory 
Morris Plains, N. J.; telephone 


41-2959; and his office is at 


is at 
Morristown 


50 Church st., New York; telephone 
COrtland 7-4667. 
d'Escayrac Returns 

Bernard d’Escayrac recently arrived 


from Paris to resume his duties as Vice- 
President and General Manager of Guer- 
lain, Inc. Perfumers. 

Mr. d’Escayrac, formerly for seven years 
in charge of the American branch of the 
Guerlain business has been abroad for the 
past year. 


Kuoch Visits Here 


Arthur Kuoch, associated with 
therapica Italo-Brasileira of Sao 
Brazil, now in the United States on one of 
his periodical visits, dropped into the 
office of Journal. Mr. Kuoch is 
contacting the American manufacturers 
whom he represents in Brazil and is seek- 


Novo- 


Paulo, 


this 


ing new products from them and from 
others which he can distribute to the pro- 
fession and to the public through Novyo- 
therapica in Brazil. 

The illustration shows the modern lab- 
oratory recently completed by Novo- 
therapica on the outskirts of Sao Paulo. 
The laboratory is completely equipped for 
the manufacture and packing of a great 
variety of pharmaceutical products. 





PLANT OF NOVOTHERAPICA ITALO-BRASILEIRA, SAO PAULO 
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Stoddard Honors Robertson 


On Monday evening, October 14, 1935 
G. S. Stoddard & Co., Inc., pharmaceuti- 
cal specialists since 1904, entertained 
George Kk. Robertson of Pittsburgh to 
celebrate his twenty-five years of employ- 
ment as sales representative. Mr. Robert- 
son has represented G. S. Stoddard & Co., 
Inc. during these twenty-five years in 
Western Pennsylvania and Eastern Ohio. 

The celebration started with a dinner at 
the Hotel Astor attended by the execu- 
tives of the company and their wives, fol- 
lowed by a theatre party and supper. 
Among those present were Melvin G. 
alliser and Fred G. Tully who have also 
been connected with the company longer 
than twenty-five years. 

Mr. Robertson was presented with an 
appropriate testimonial and purse by 
Elmer H. Hessler, Vice-President and 
Treasurer of the company. 


Searle Institutes Fellowships 

As part of the extensive research pro- 
gram being conducted by the laboratories 
of G. D. Searle & Co., Chicago, Dr. C. H. 
Searle, president, announces that they 
have established a research fellowship at 





DR. C. H. SEARLE 


lowa State University under the super- 
vision of Dr. Henry Gilman, Professor of 
Organic Chemistry, and another research 
fellowship at the University of California 
Medical School, San Francisco, under the 
supervision of Dr. C. D. Leake, Professor 
of Pharmacology. 

Dr. Searle states that other connections 
of this kind are under consideration at the 


present time. 


Armstrong Cork Raises Wages 

Armstrong Cork Co., Lancaster, an- 
nounces wage increases for approximately 
6,000 employees and an unemployment 
benefit plan for 1936. 

Hourly wages to workers in domestic 
factories and branch warehouses will be 
increased to 5 per cent November 3, and 
on December 24 the company will dis- 
burse to salaried workers a payment equal 
to 5 per cent of each employee’s 1935 


compensation. 
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Flint, Eaton & Co. Expands 


Flint, Eaton & Company, Decatur, III. 
have leased a two story building of 10,000 
square feet adjacent to their present loca- 
tion and are remodeling it for immediate 
occupancy. Contractors expect to com- 
plete the work by early December. The 
present plant at 148 N. Franklin st., has 
been taxed beyond capacity this year by 
an increase in volume which at present is 
running about 45 per cent ahead of 1934. 
The gain is largely on the prescription 
specialties of the company, Ceanothyn, 
Calogran and Bismo-Kaolin. New quar- 
ters will house the granulating and tablet 
manufacturing departments and the ad- 
vertising and sales offices. Guy C. Taylor 
is in charge of production, W. H. Mysch 
in charge of sales and advertising. 
Domestic Chlorophy| 

American Chlorophyl, Inc., Washington, 
D. C., which company has been operating 
a small plant in Washington for about two 
years, is offering domestic chlorophyll. 
The company is also offering carotene and 
xanthophyl, the other two pigments which 
are extracted from vegetation. 

Robert Van Sant is the founder and 
president of the company. He was the de- 
veloper and organizer of Van Ess Labora- 
tories, Inc., and the Anacin Company. 
Director of Research for the company is 
Dr. Frank M. Schertz, who studied 
chlorophyl and the other pigments for 
fifteen years as a member of the staff of 
the Department of Agriculture. Dr. 
Schertz has contributed interesting and 
informative articles on the pigments to 
this journal. 

George L. Bell, vice-president, is in 
charge of sales. He is located in New 


York. 


Dixie Deb Gets Free Rent 

The efforts of Paterson to reduce its 
relief rolls through stimulation of local in- 
dustry achieved a major success when 
final arrangements were made whereby 
the Dixie Deb Corp. and the Reich-Ash 
Corporation, joint concerns engaged in the 
manufacture of cosmetics, obtained rent 
free for four years the use of a large mill, 
to which the city had acquired title 
through failure to pay taxes. 

Six months ago the city agreed to allow 
the Property Owners’ Association of 
Paterson to advertise the mill for use rent- 
free for four years, with an option to buy, 
by any industry which employed from 175 
to 400 Paterson workers without com- 
petition with any Paterson concern. At a 
meeting of the Board of Finance recently 
the proposal of the cosmetic concern was 
accepted. 

Officials of the company estimated that 
approximately $100,000 would have to be 
spent in repairs and improvements on the 
mill property. It was stated that Paterson 
workers and merchants would receive all 
orders for labor and materials. 
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Givaudan Appoints Stevenson 
Givaudan-Delawanna, Inc. announce 

the appointment of Vir. Ralph MM. Steyen- 

son as sales manager. Ir. Stevenson was 


formerly located in Detroit in charge of 


Givaudan sales in that territory, and 





RALPH M. STEVENSON 


comes to the home oflice with a wide 
knowledge of their products and policies. 

Prior to his location in Detroit, Vir. 
Stevenson was for several years in the im- 
porting business in New York, handling 
essential oils and = various other raw 
materials. 


E. L. Bush Named Director 

E. L. Bush has been elected to the 
Board of Directors of W. J. Bush & Co. 
Inc. in succession to the late Alfred W. 
Bush. 

E. Bush is son of James VI. Bush, chair- 
man of the Bush Companies. He has been 
connected with the London House for a 
number of years, during which period he 
has travelled extensively in America and 
the Far East on behalf of the firm’s 
interests. 

Mr. Bush was elected a Director of 
W. J. Bush & Co. Ltd. recently. 


Empire Distilling Buys Plant 

The purchase of the Syrup Products 
Company’s distilling plant, a subsidiary of 
the Spreckles Sugar Corp. by the Empire 
Distilling Corp. for the amount of $115,000 
was announced by Philip Elliot, advertis- 
ing manager for the latter firm. 

The plant, located on the Hudson River 
at Yonkers, N. Y., has a fermenting ca- 
pacity of 490,000 gallons, a molasses tank 
of 22,500 gallons and a whole series of stills 
and other tanks. The Empire Distilling 
Corp. plans to increase the capacity of the 
Hudson River plant to 6,000,000 gallons a 
year. 

Sherwood Insecticide Booklet 

Sherwood Petroleum Company, Brook- 
lyn, N. Y. has issued an interesting and 
attractive pamphlet on “Pyrethrum 
Household Insecticides.” 
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The J. T. Baker Chemical Co. is comparatively new in the Fine Chemical field. 
Today, however, there are hundreds of discriminating buyers who are fearlessly 
giving Baker their pharmaceutical and medicinal chemical business. 

They know Baker's enviable position among C. P. chemical manufacturers. 
They are conscious that the name “Baker’s Analyzed” represents the acme of 
quality. They know how the house of Baker, through advanced technique, 
initiative, and untiring research, earned this reputation. 

Itis only to be expected that Baker chemists, schooled as they have been for over 
30 years in the exacting work of making reagent chemicals, should apply their tech- 
nique to the tonnage control of pharmaceutical and medicinal chemicals. 

Regardless of old loyalties, you owe it to yourself to investigate the merits of 
Baker's Fine Chemicals, and compare them with the products you are now using. 

Talk your problem over with the Baker salesman when he calls. Give him 
an opportunity to tell his story. You will find him a good man to know—a 
reflection of the type of firm with which you like to deal. 


7 BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK CHICAGO 
420 Lexington Avenue 624 South Michigan Blvd. 


PHILADELPHIA 
220 South 16th Street 





wae” ARE YOU FEARLESS ABOUT 
7 TRYING NEW THINGS? « « 


[‘ YOU HESITATE to make your first airplane flight, or to 
select the newer things in life, then this message about 
pharmaceutical and medicinal chemicals is addressed to you. 


FINE CHEMICALS 





A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker’s fine chemicals 
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Gales Statement on Liggett 
Allowances 

The following statement by George M. 
Gales, president of the Liggett Drug Com- 
pany, was made before a Congressional 
Sub-committee meeting presided over by 
Congressman Saul Bloom. 

“May I at this time submit a statement 
in behalf of the Liggett Drug Company, 
Inc., and ask that it be accepted by your 
Committee and made a part of the official 
record of your Committee hearings under 
House Resolution 203 and House Resolu- 
tion 239. 

“Sometime in July a Mr. Howard pre- 
sented to our Company a letter signed by 
the Chairman of your Committee, au- 
thorizing Mr. Howard to obtain from chain 
stores and others a list of suppliers who 
are nationally advertising their prepara- 
tions, the discounts shown on invoices, 
and other allowances whether advertising 
or otherwise. 

“When this letter was presented, and on 
a subsequent call from Mr. Howard, dis- 


cussion was had as to how extensive a list 





GEORGE M. GALES 


of such suppliers was wanted, and to what 
extent the detail as to items and discounts 
was required. 
representative list of national advertisers 
with their discounts appearing on the in- 
voices in one column, and in another 
column any other allowances or special 


Mr. Howard requested a 


compensation. It was explained to Mr. 
Howard that many suppliers have large 
numbers of items listed in their catalogue 
on which the discounts vary, and further- 
more, from time to time have special deals 
carrying other discounts. We were, there- 
fore, requested merely to record in the 
column of discounts on invoices the mini- 
mums and maximums, that is to say, the 
highest discount given on any one item 
and the lowest discount given on any other 
item. 

“The publication of the list in this man- 
ner has led to great confusion, creating the 
impression in some quarters that the 
Liggett Company received on all items of 
the manufacturer the highest discounts 
mentioned in No. 1. In some 
quarters the impression apparently arose 


column 
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that the Liggett Company received all the 
discounts listed, as a series of trade dis- 
counts on all items. Actually the discounts 
shown are the terms offered to the trade 
generally; the word ‘maximum’ referring 
only to the item on any manufacturer’s 
list which carries the largest discount, and 
the word ‘minimum’ to the item which 
carries the smallest discount. 
‘‘Furthermore, there are certain refer- 
ences to Free Goods appearing in the 
second column under the heading of Com- 
We believe 
these Free Goods deals are open to the 


trade generally; in 


pensation and Allowances. 


our case, for con- 
venience in bookkeeping, they are in- 
cluded under the heading of Allowances, 
although others may treat them as reduc- 


tion in cost of goods. 


‘Furthermore, in the publication of this 
list, in the column referring to Compensa- 
tion, the word ‘additional’ appears, which 
did not appear on the original list furnished. 
Compensation and Allowances for window 
and counter displays, and advertising, 
have no relation to invoice terms, but are 
for a real and definite service hereafter ex- 
plained. Furthermore, accompanying this 
list was a letter signed by one of the 
officers of the company, which briefly re- 
ferred to this service, and presented data 
illustrating its nature and value. We feel 
that in publishing the list, the accompany- 
ing letter and data should also have been 
included in the record. 

“‘When we were asked for this informa- 
tion, we did not know that it was going to 
be made public. We do not object to its 
being made public, but we do wish it to be 
presented in such a way that it will be 
clearly understood, and correct the im- 
pression that the Liggett Company is re- 
ceiving inside discounts, secret rebates or 
any other form of compensation that is 
not available to all retailers who buy in 
similar quantities, and perform similar 
services. 

“It was asked that we put in one column 
the discounts appearing on the invoices. 
These discounts are open to all buyers, 
whether they be chain stores, department 
stores, co-operative buying clubs, or in- 
dependent stores who are able to buy in 
the quantities governing such discounts. 

“Advertising and display allowances: 
Many retailers, both chain and indepen- 
dents, enter into special arrangements 
from time to time with different manufac- 
turers who are seeking to advertise their 
products at the point of sale. Many such 
manufacturers are simultaneously running 
newspaper or radio campaigns and they 
realize the value of having their brands of 
merchandise on prominent display in 
windows and on counters. The Liggett 
Company is in a position to offer unusual 
opportunities to such manufacturers. Its 
stores are located in the heart of the down- 
town sections of the large metropolitan 
cities throughout the country. It operates 
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stores in some of the largest Railroad 
Terminals in the world, such as the Grand 
Central Station, New York; North and 
South Stations, Boston; Pennsylvania 
Railroad Station, Philadelphia; and the 
Northwestern Station, Chicago. In ad- 
dition, it has stores in prominent hotel and 
theater sections of the large cities. Because 
it seeks these high spot locations the 
rentals paid by the Liggett Company are 
from three to four per cent higher, based 
on volume, than the rentals paid by the 
average independent stores in the smaller 
towns and cities or in suburban or residen- 
tial neighborhoods. 

““Manufacturers of trade-marked prod- 
ucts are particularly interested in having 
their merchandise displayed in the thickly 
congested traffic centers, just as they are 
frequently anxious to advertise their prod- 
ucts in the largest metropolitan news- 
papers and radio systems. The importance 
in value of window displays at point of 
sale in prominent locations is obvious. 
Those who pass our windows may not go 
into the Liggett Store to purchase, but the 
articles have been seen, an impression 
made on prospective customers, and they 
may purchase them in a store in their 
neighborhood, or in an independent store, 
another chain store, or a department store, 
or at the next store they stop at, whatever 
its type. 

‘The impression was created by the pub- 
lication of the Liggett Company’s adver- 
tising arrangements, that because we spent 
a given amount of money in newspaper ad- 
vertising in the year 1934, and received a 
larger amount of money covering display 
arrangements, that we made a profit on 
our advertising. At least, that is the way 
some of the trade papers played it up. 
There is no more reason why our special 
display arrangements should be considered 
an offset to advertising than they should be 
considered as an offset to our rentals, or 
that they should be considered as an offset 
to the expense of our Window Display 
Department which costs our Company 
half a million dollars a year, and included 
in which is a large staff of window dressers, 
operation of sign shops, Lithographing De- 
partment, etc. with expensive equipment, 
and the purchase of tremendous quantities 
of display material. 

“Because of limited window display and 
store display space, we are unable to make 
arrangements with all manufacturers de- 
siring such arrangements. Many chains 
and independents having prominent loca- 
tions make similar arrangements to those 
which we make and many make arrange- 
ments with others which we do not make. 
The point | wish to impress is that it 
represents a real and definite service and 
there is nothing secret or exclusive about 
it, and that it does not give the large dis- 
tributor an undue advantage because the 
very ability to lease out such space is paid 
for in higher rentals and other operating 
expenses. 
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GUARANTEED Purity, 
SNOW Wuite, U. S. P. 


Manufactured by ORBIS 
in America, for the past 


16 years. 
PRICES OR SAMPLES UPON REQUEST 


R B | 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 
BOSTON LOS ANGELES 

















650 








CHICAGO PHILADELPHIA 22 oTON OS ANGELES 
Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Filter Paper Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zinc Oxide French Olive Oil Irish Moss 
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‘We have approximately three thousand 
suppliers and with something over a 
hundred of them we have window and 
counter display arrangements. The total 
amount of all compensation which we re- 
ceived in 1934 was $797,000. Let me call 
attention to the fact that this is an 
average of less than $17 perstore, per year, 
per manufacturer, with whom we make 
such arrangements. 

“Many retailers who receive such com- 
pensation treat it as a part of Gross 
Profit—in other words, it goes to reduce 
the cost of their merchandise; others may 
treat it as an offset to rent, or advertising. 
We have treated it as a special income, but 
this is merely a matter of bookkeeping. 
However it may be treated, it is an offset 
to Expense. 

“With reference to quantity discounts, 
I would like to call attention to the fact 
that it is a long recognized principle of 
business and economics, and too simple to 
need elaboration, that the purchase of 
large quantities properly secures a better 
price than the purchase of a small quan- 
tity. You can buy, and the supplier can 
sell, a gross of an article at a lesser price 
than one-sixth of a dozen, yet the dif- 
ference is not all profit. The purchaser 
must pay for warehousing facilities, freight 
and trucking charges, repacking and re- 
shipping and distribution in smaller quan- 
tities to individual stores. He bears the 
cost of the investment and runs the risk of 
price decline. The suppliers who sell to the 
Liggett Company do not have to have a 
salesman calling on each individual store. 
The Liggett Company does the book- 
keeping for 452 stores, which requires a 
large auditing staff, and a large inventory 
staff, but the seller carries only one ac- 
count on his books, makes one entry, sends 
out one bill. His bookkeeping and collec- 
tion expense is at a minimum. 

“The individual right of the purchaser 
in large quantities to secure quantity 
prices has been a fundamental principle of 
American business. The right of the re- 
tailer having valuable advertising space to 
dispose of it to reduce his cost of doing 
businessis, I believe,equally unquestioned.” 


Massengill Buys in New York 


The S. E. Massengill Co., Bristol, Tenn., 
Va., has just purchased a 5-story brick 
and basement building at 59-61 Barrow 
st., running through to Commerce st., 
in New York City, which will be remodeled 
and used as a distributing point for their 
pharmaceutical products in the Eastern 
states. Their present establishment is at 
55 Vandam st. This firm has also recently 
purchased property in Kansas City and 
San Francisco for their permanent 
branches covering those sections, and this 
year and last have carried out an exten- 
sive building program at their home plant 
at Bristol. 
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Owens Buys Libbey Glass 


According to a statement by William E. 
Levis Owen-Illinois Glass Co. has pur- 
chased the assets and business of the 
Libbey Glass Manufacturing Co., said to 
be the world’s largest manufacturer of 
thin-blown glass. Under the agreement, 
which is reported to involve $5,000,000, 
the Owens-Illinois company will issue 47,- 
200 shares of its common stock for the 
Libbey assets which are acquired free and 
clear of all liabilities and indebtedness. 


Newfoundland Cod Liver Products 


The Newfoundland Commissioner of 
Natural Resources has entered into an 
agreement with Harvey & Co., St. Johns, 
whereunder the company will commer- 
cially exploit the food and medicinal 
products of the Marine Biological Station 
at Bay Bulls. The products involved in- 
clude cod liver oil, emulsions and other 
preparations of cod liver oil, and malt 
extracts. 

Norman Plessner Named President 

Norman Plessner, son of Paul Plessner 
the founder of The Paul Plessner Co., 
Detroit, has been elected president of the 
company. 


Barard Leases Jamestown Plant 

M. Barard Co., manufacturer of toilet- 
ries, has leased quarters at 33 Franklin 
st., Jamestown, N. Y. where machinery 
and equipment will be installed for manu- 
facture and distribution of its products. 





Diglycol Laurate Offered 


A new non-hygroscopic, water dis- 
spersible oil (Diglycol Laurate) is now 
being produced commercially by the 
Glyco Products Co. Inc. Diglycol Laurate 
is practically odorless, light straw colored, 
non-viscous and completely soluble in all 
proportions in alcohol, mineral and veg- 
etable oils, and hydrocarbons. It is self- 
emulsifiable in water and acts as an excel- 
lent emulsifying agent for other oils and 
solvents. Because it is soluble in alcohol, 
it replaces castor oil where an alcohol 
soluble oil is required, being practically 
odorless and free from “‘tack’’ and easily 
removed by cold water. Diglycol Laurate 
is recommended for the manufacture of 
emulsions in the paper, textile, leather, 
cosmetic, polish and other industries. It is 
non-tonic and edible, and having a low 
surface tension, is suggested for use 
where rapid penetration is required. It is 
high boiling and will not evaporate or 
thicken with age. 


Glass Products Price List 


Glass Products Co., Vineland, N. J., 
have just issued an illustrated price list on 
their various containers and applicators. 
Copies may be had by writing the com- 
pany direct. 
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Firmenich Returns to Europe 

Andre Firmenich of M. Naef & Co., 
Geneva, Switzerland, sailed for Europe 
Nov. 9th following a visit of five weeks to 
this country during which time he made 
his headquarters with their American 
principals, Ungerer & Co. of New York. 

Accompanied by R. C. Watson, who‘ 
specializes in the sale of Naef products in 
this country, Mr. Firmenich spent a good 
part of his visit here calling on the perfume 
and cosmetic trade throughout the country 
renewing many old acquaintances in 
Chicago, St. Paul, Minneapolis, Boston, 
Philadelphia, Detroit, Winona, and 
Cincinnati. 





Heyden Transfers Degener 


Heyden Chemical Corp. announces the 
transfer of F. A. Degener from the New 
York office to the Chicago Sales office. 





F. A. DEGENER 


Mr. Degener will take over the territory 
covered by H. S. Weber, who is now on a 
leave of absence occasioned by illness. 


West Coast News 


Hirschfeld Founds ‘‘Rubine”’ 


Edward H. Hirschfeld has just organ- 
ized a new concern which will be known as 
“Rubine.” A very beautiful cosmetic and 
perfume shop has been opened at 1483 No. 
Vine st., in the heart of Hollywood. Mr. 
Hirschfeld is well known in the west hav- 
ing been connected with some of the better 
cosmetic concerns in the past. 








Thatcher Trips 


N. D. Thatcher Jr. of The Wasatch 
Chemical Co., Salt Lake City, spent two 
weeks in Southern California, recently on 
a combination business and pleasure trip. 
The World Fair at San Diego was, of 
course, also visited. 





Hugo R. Buerger 


Hugo R. Buerger, pioneer Colorado 
resident and president of the Buerger 
Bros. Supply Co., died early last month 
at the home of his daughter at Pueblo, 
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SECURITY 


Standard Oil (Indiana) White Oils... 
First to be refined from American 
Crude ... Quality and uniformity 
that have become traditional 
Continual research insures the fin- 
est that can be made. 


COMPLETE selection, which is 

always quickly available through 
wide distribution, offers economy plus 
convenience. Your local Standard Oil 
(Indiana) representative will be glad to 
place his technical experience at your 
disposal at any time. There is no obli- 
gation whatever. Why not write for the 
latest prices on the materials you use? 
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910 South Michigan Avenue, Chicago, Mino 


Colo. Mr. Buerger was 77. The company 
which he headed was established in 1885 
later transferring it to Denver where they 
recently celebrated their fiftieth anniver- 


sary. 


Looks Like Buck Fever 

In last month’s “West Coast News”? we 
inadvertently let slip the inside informa- 
tion that Dr. Frascati, of Max Factor & 
Co., Albert Albek, of Albert Albek, Inc., 


FRASCATI & WHISKERS 


and Lyle Rucker, attorney, spent five days 
in the high Sierras without even seeing a 
deer. Now in fairness we feel compelled to 
publish Scotty’s indignant protest—it 
seems that they did see a deer. 

Says Scotty: 

“I must register a most indignant pro- 
test at your insinuation that we didn’t bag 
anything on our recent hunting trip. We 
actually didn’t, but what hunter comes 


FRED NASSOUR, GLENN WILLIAMSON AND PARTY 


back who doesn’t tell his friends about the 
big buck he just missed? That actually 
happened to us, and only because our 
great Alpine hunter, A. 
Albek, had the gun strapped to his back 
the only time that he ‘jumped’ a buck 
within 20 or 30 feet of him. By the time he 


untangled his gun from his suspenders, the 


chamois-goat 


buck was already in the next county. | 
leave to your imagination what we said to 
him in camp that night. 

“We did have a good time however, 
with no such disastrous effects as I once 
enjoyed as a result of a duck hunt with you 
people. It was a wonderful trip in the high 
altitudes of the American Abysinnia, 8,000 
to 12,000 feet up, across terrifying passes, 
snow-covered trails, by beautiful blue lakes 
just alive with all kinds of trout, rocky 


gorges, deep canyon torrents.” 


Spanier Joins Felton-Albek 

The Felton-Albek organization in San 
Francisco was augmented this month by 
the arrival of Joseph Spanier and also by 
a greatly increased stock of the many cos- 
Mr. 


Ehrenberg will, of course. continue to call 


metic specialties and perfume oils. 


on the trade. 


. 
aay 
v 


A. T. FRASCATI, JOSEPH SNYDER, ALBERT ALBEK, LYLE RUCKER 
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They Got Deer 

\ hunting party headed by Fred 
Nassour of Castilian Products Corp. and 
Glenn Williamson of Charm Products, 
both of Los Angeles, returned early this 
month with a very fine snag of nine deer. 


La Finne in New Building 

La Finne Ltd., is now well established 
in their new and spacious building, 5971 W. 
st., Hollywood. This is one of the finest 
laid out cosmetic plants in the West hav- 
ing facilities even to the distillation of 


their own water. 


John D. Lee, Sr. 

John D. Lee, Sr., 78, prominent Denver 
soap manufacturer died suddenly at his 
home. He had been in ill health a year 
and had just returned from a visit to a son 
in Kentucky. Five sons and a sister sur- 
vive him. 


Associations 


Trade Name List Supplemented 

A Supplement to the List of Trade 
Names Registered with the American 
Drug Manufacturers Association and the 
American Pharmaceutical Manufacturers 
Association, is now ready for distribution. 
The main list was released August 1, 1934, 
and the present supplement represents 
additions, corrections, and deletions up to 
August 1, 1935. 

The purpose of these lists is to furnish 
information in the preliminary considera- 
tion of new trade names. It is the desire of 
the Associations that the booklets receive 
the widest possible circulation, not only 
among members, but among all others 
interested in this important field, in- 
cluding firms and individuals identified 
with allied organizations, trade-mark at- 
torneys, and association trade-mark 
bureaus. 

The principal list was offered at fifty 
cents; the price of the supplement is 
twenty-five cents a copy. However, if the 
two publications are ordered together, 
they will be furnished for a total of fifty 


cents. 
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FOR TOILETRIES » COSMETICS ¢ PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
é& terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 








Deolated Almond HenasoapShampoo HOPKINS’ FACTOLAC 
Meal Indian Gum 
a _— , (Karaya) @ For the preparation of permanent 
ager gh eae alcum emulsions of both fixed and volatile oils. 
Chalk (Precip.) Trish Moss : 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 
HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA 
SOAP @ Consists solely of choice Egyptian 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- 
foreign matter. Snow white. ing content. Purely vegetable. 














“Quality is renembered 
long after price is forgotten” 








FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 











J.L.LHOPKINS & COMPANY 220 Broadway new YoRK 














““ Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 
2—Assures 100% Dispersion 
ing, mixed and bolted 


4—Gritless 
tion. With the use of 
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‘*Micronized’’ Cosmetic Colors 


are available in Earth and Lake types to 


match any shade 


WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broad way 


‘**Micronized”’ colors, with no preliminary grind- 


3—Non-bleeding you now use for your face powder, will show no 
undistributed color even under strong magnifica- 


5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


in the same manner as 


‘*Micronized”’ colors, you 


ted for purity— 


New York City 
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Wheeler Sammons Resigns 

Wheeler Sammons has resigned as man- 
aging director of the Drug Institute of 
America. The which was 
tendered to the board of directors several 
recent 


resignation, 


months ago, was accepted at a 
meeting. A special committee under the 
direction of Dr. E. L. Newcomb, executive 


vice-president and secretary of the Na- 
tional Wholesale Druggists’ Association, 


has been appointed to draft plans for the 
future conduct of the Institute. 


Pitchmen Checked 

Manufacturers of packaged medicines 
obtained real restrictions against pitchmen 
who slander popular medicinal prepara- 
tions when, in a preliminary hearing Oct. 
22, held at the Chancery Court of New 
Jersey, Newark, Irvin A. Edelman, at- 
torney for the manufacturers of ‘“‘Feen-a- 
mint,” “‘Ex-Lax,” “Nujol,” ‘“‘Bayer’s 
Aspirin,” ‘‘Cascarets,” “‘Espotabs’ and 
obtained a sweeping 


’ 


“Sloan’s Liniment,’ 
injunction pendente lite, against David 
Newman and Minnie Newman, doing 
business as the Nuva-Dex Company, and 
David Vreeland. A temporary restraining 
order had been obtained from the chancery 
court October 5, enjoining the Newmans 
and Vreeland from representing in any 
manner that the preparations mentioned 
were impure, injurious, or poisonous, and 
from making any statements or representa- 
tions injurious to the reputations of these 
products or their manufacturers. 


Pharmaceutical Adv. Club Reelects 

The Pharmaceutical Advertising Di- 
rectors Club held their regular monthly 
meeting October tenth, at the Hotel 
Pennsylvania, New York. The principal 
feature of the meeting was election of 
officers for the second year. Owing to the 
general feeling of the members that con- 
siderable progress had been made under 
the present administration, all officers 
were re-elected and all committee chair- 
men re-appointed. 

The officers of the Club are—President: 
Adam P. Piret, Winthrop Chemical Co.; 
Vice-President: Douglas Wakefield Cout- 
lee, Merck & Co.; Treasurer: A. Douglass 
Brewer, Ciba Company; Secretary: E. 
Walton Bobst, Hoffmann-LaRoche, Inc. 


Not Liable for Idiosyncrasy 

In confirmation of the fact that phenol- 
phthalein is a harmless ingredient in a 
packaged medicine and that no liability 
can be boisted upon the manufacturer or 
seller of such product because some hyper- 
sensitive person suffered ill effects from 
the use of such phenolphthalein laxative, 
Judge Steinbrink of the New York Su- 
preme Court handed down a decision on 
October 11, 1935, in the case of Rose Sims 
vs. Health Products Corp. (manufacturer 
of Feen-a-mint) and Liggett Drug Co. 
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(the seller) granting Defendant’s motion 
to dismiss the complaint at the end of 
Plaintiff's case. The decision held that as a 
matter of law neither the manufacturer or 
seller was liable to Mrs. Sims and so 
eliminated the necessity of Defendant in- 
terposing any defense. 


Medicine Associations Merge 

The Institute of Medicine Manufac- 
turers has consolidated with it the United 
Medicine Manufacturers of America, form- 
ing the largest association of proprietary 
medicine manufacturers from the point of 
number of members. The new association, 
which will continue the fight of the two 
merging associations on stringent drug 
laws, formula disclosure, multiple seizures, 
factory inspection, control of advertising, 
and other objectionable proposed restric- 
tions. 

The boards of governors of the two 
associations will meet in the early part of 
December to formulate plans and policies 
for the Dwight E. 
Austin, president of Thomas Leeming & 
Co., is president of the Institute, and 
Charles L. Huisking, president of Charles 
L. Huisking & Co., is president of the 
U.M.M.A. 


new association. 


Insecticide Manufacturers Meet Dec.9 


The 22nd annual convention of the 
National Association of Insecticide and 


Disinfectant Manufacturers will be held 
on December 9 and 10 at the Waldorf- 
Astoria Hotel, New York. The general 
convention will be preceded by the regular 
annual meeting of the Board of Governors 
of the association on December 8th at the 
Waldorf-Astoria. 


The Chemical Engineering Equipment 
Institute 

The Chemical Engineering Equipment 
Institute has been kept intact for another 
year by a vote of its directors for the pur- 
pose of preserving the records. Among the 
directors are Alsop, of Alsop 
Engineering Corp., and Howard Farkas, of 
The U. S. Stoneware Co. 


Samuel 


Chicago Christmas Party 
M. B. Vance and C. A. 
chairmen of the Entertainment 
mittee of the Chicago Perfumery, Soap 
and Extract Association have announced 


Hammond, 
Com- 


the program for the annual Christmas 
party to be held at the Knickerbocker 
Hotel, Chicago on December 12th. 
Through the efforts of J. H. Helfrich, 
president of the association, who is a per- 
sonal friend of Harold A. Safford, program 
director of radio station WLS an un- 
usual program of entertainment consist- 
ing of stars from that station has been ar- 
ranged. Mr. Safford will act as master of 
ceremonies introducing such performers 
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as the Hoosier Hot Shots, Winnie, Lou 
and Sally, Cousin Chester and a team of 
Music will be 
and his WLS 


tap and acrobatic dancers. 
furnished by Tom Owens 
Corn Huskers. 


Norwegian Oil Grades Changed 


More stringent requirements for Nor- 
wegian cod liver oil were made effective 
Nov. 1, by the Norwegian Government, 
according to Fred T. Moystad, managing 
director of Moystad, Moller & Co. A/S 
Oslo, Norway, who is visiting Frederick 
D. Keller, agent for the firm. 

The grades of Gold Seal, and Silver or 
White Seal, are to be continued by the 
Government, but the specification of the 
Gold Seal are now more rigid so that the 
iodine value must be between 160 and 
176, as against a range of 145 to 180 per- 
mitted by U. S. P. X, Revised; and free 
fatty acids must not exceed 0.8 per cent., 
as against 1.4 per cent. permitted by 
U. S. P. X, Revised. Furthermore, a 
third grade, called Blue Seal has been 
set up, and an oil with less stringent re- 
quirements than the Blue Seal specifica- 
tions, which is the lowest grades of those 
bearing seals, can now be shipped from 
Norway without any seal. 

This revision of the Norwegian cod liver 
oil control system has been adopted 
further to maintain and assure the high 
standard of the Norwegian product. The 
Norwegian Government Seals merely re- 
strict the oil as to quality, but assure no 
particular vitamin potencies. The Govy- 
ernment permits exporters of oil to make 
their own claims for vitamin potencies, 
and to prove them. The Government 
does not want to induce exporters to over- 
emphasize vitamin potency at any cost 
to the quality of the oil. 


Petrolatum Types 

As a step toward simplifying the selec- 
tion and proper application of U. S. P. 
petrolatum in pharmaceutical and cos- 
metic manufacture, L. Sonneborn Sons, 
Inc., have divided this important com- 
modity into three major types. These are: 

Type I (Medium Consistency) White 
Protopet—Yellow Protopet, refined in all 
colors necessary for pharmaceutical, cos- 
metic and industrial requirements. 

Type II (Soft Consistency) White Fon- 
oline—Yellow Fonoline. 

Type III (High Melting Point) White 
Perfecta. 

The name “*Protopet’’ has recently been 
adopted by L. Sonneborn Sons, Inc., to 
designate Daugherty U. S. P. 
Petrolatum of medium consistency. The 
name ‘‘Protopet’’ is derived from “‘proto- 
substance,” the activating ingredient 
which is present in varying degrees in all 
petrolatum and upon which its efficacy 
as an unguent depends. 


their 
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First Machinery Corp. 








dhe Use Jest is the Oly Just 


We recommend that you test 


JARDIN DE JUIN 


An excellent odor for practically all cosmetic preparations 


Compagnie Parento, Inc. 
Executive Offices and Laboratories 


CROTON-ON-HUDSON, N. Y. 


NEW YORK DETROIT LOS ANGELES 


COLOMBES, FRANCE 


SAN FRANCISCO 


PORTLAND, ORE. SEATTLE 


LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 


DRUG AND PHARMACEUTICAL 
MANUFACTURERS 


Kiefer, Pneumatic Scale and other makes—Vacuum 
and Gravity Filling Machines 

Colton No. 1 Suppository Press 

Stokes Automatic Tube Filler, Closer and Clipper 

214 to 40 Gal. Pony Mixers, Ross, Day and other 
makes 

Powder Fillers—Day, Stokes and others 

Exact Weight Heavy Liquid Fillers 

Colton and Stokes Single and Rotary Tablet Machines 
W. & P. 30 Gal. Heavy Duty Mixer; also 100 Gallon 
with Heated Blades 

Sifters and Mixers—50 to 1000 Ibs. capacity 

Day Invincible Mixers 

Mead Mills; No. 1- No. 2 and “'Pony"’ 

Straub Hammer-mill 

Quaker City Grinders and Pulverizers—100 to 500 
Ibs. capacity. 

Pfaudler Enameled Lined Condenser—35 sq. ft. 
Cooling Surface. 

Pfaudler Enameled Percolators—500 Gallons capacity 


Filters, Filterpresses, Kettles—Copper, Aluminum and 
Steel; Coating Pans, Vacuum Pans, Stills, etc. 


"See First fi rst” 


419 Lafayette St 
New York City 


“We pierchase your surplus equipment” 
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COLORS 


FOR FINE COSMETICS 


Over a long period of years, in 
countless numbers of cosmetics, 
our very complete line of fine 
cosmetic colors has demonstrated 


UNQUESTIONED COSMETIC 
SUITABILITY 


Specify ANSBACHER - SIEGLE 
COLORS and be assured of 
REAL COSMETIC SUITABIL- 
ITY, adequately guaranteed by 
our integrity, ample resources, and 
long years of experience specia - 
izing in this field. 


A usbac her Diedle 


[cs - DR AT iI 


Rosebank, Staten Island - New S| 
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Financial 


McKesson Recapitalizing 

Directors of McKesson & Robbins, Inc., 
have approved a recapitalization plan to 
eliminate accrued dividends on the $3.50 
preferred stock, aggregating $5,969,600, and 
to allow the company to begin regular pay- 
ments on a new preference stock to be 
issued in exchange. 

To care for accrued dividends on present 
stock, total $14 a 
Dec. 15, the company offers an exchange 
or 1} 
$3.00 Series, no par value, one-half share 
of common stock and a cash payment of 


which will share on 


shares of new preference stock, 


50 cents for each share of present 7 per 
Div- 
idends on new preference stock will be 
cumulative from Dec. 15, 1935. It will be 
redeemable at $55 a share and entitled to 


cent preferred stock, $50 par value. 


$55 a share in voluntary liquidation and to 
$50 a share in involuntary liquidation. 
The new preference stock will be con- 
vertible into two shares of common stock 
instead of the one share provided for the 


present preferred stock and will have 
equal voting rights with the common 


stock. 


Earnings and Dividends 
DOW CHEMICAL COMPANY 


The Dow Chemical Company has de- 
clared dividends of 134% on the preferred 
stock, and 50 cents per share on the com- 
mon stock, both payable November 15 to 
stockholders of record on Noy. 1, 1935. 


C. E. JAMIESON 

C. E. Jamieson & Co., on October Ist, 
paid its regular dividend of 15 cents a 
share to preferred stockholders of record 
September 15. 


LAMBERT COMPANY 

Lambert Company, three months ended 
on Sept. 30: Consolidated net profit of 
$493,133 after charges and taxes, equal to 
66 cents a share on 746,371 shares of 
capital stock outstanding, compared with 
$606,581, or 81 cents a share, in the cor- 
responding period last year. The net profit 
for the first nine months of this year was 
$1,313,548, or $1.76 a share, against $1,- 
734,332, or 
sponding period in 1934. 


$2.32 a share in the corre- 


PLOUGH, INC. 

Plough, Inc., announced that the divi- 
dend paid October 1, amounting to $82,- 
517.40, was the largest in its history, being 
an increase of $3,888 over the payment 


made July 1. 
MONSANTO CHEMICAL CO. 


Monsanto Chemical and Sub- 


sidiaries, including the Swann Corpora- 


Co. 


tion and Its Subsidiaries—Nine months 
ended Sept. 30: Net profit, $2,732,999, 


after charges and taxes, equal to $2.76 a 
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share on 987,876 shares of capital stock. 
This compares with net profit, excluding 
Swann Corporation, of $1,945,230, or 
$2.25 a share on 864,000 shares, for first 
nine months of last year. Quarter ended 
Sept. 30: Net profit, $884,550, after de- 
preciation. Federal taxes, and other 
charges, equivalent to 89 cents a share on 
987,876 shares of stock. 
with a net profit for quarter ended Sept. 
30, 1934, of $566,195, or 65 cents a share, 
on 864,000 shares, not 
Corporation. 


This compares 


including Swann 


SHARP & DOHME 
Quarter ended Sept. 30: Net 
after depreciation, Federal taxes and other 


profit 


charges, $163,058, equal to 71 cents a 
share on 229,085 no-par shares of $3.50 
preference stock, against $152,050, or 66 
cents a preference share, in preceding 
quarter, and $198,182, or 86 cents a pref- 
erence share, in September quarter of 


previous year. 


STERLING PRODUCTS 

Sterling Products, Inc., reported for the 
nine months ended on Sept. 30, a net 
profit of $6,628,301, equivalent to $3.78 
a share on the basis of 1,750,700 shares of 
stock. This compares with a net profit of 
$6,529,450, or $3.73 a share, for the cor- 
responding period of last year. 

Earnings for the quarter ended Sept. 30 
were $1,901,387, equal to $1.08 a share on 


the stock, compared with a net profit of 


$1,493,510, or 86 cents a share for the 
same period of 1934. 

The earnings are computed on the basis 
of 1,750,700 20,102 


shares are held in the treasury. 


shares, although 


WALGREEN CO. 

Walgreen Co. raised its common divi- 
dend to 40 cents a share, the third boost in 
as many periods. The declaration of 40 
cents compares with 35 cents paid last 
quarter and 30 cents in the preceding 
period. Prior to May 1 the stock was on 


a $1 yearly basis. 


Obituaries 
Otis E. Glidden 


Otis E. Glidden, formerly president of 
American Home _ Products Co., and 
Affiliated Products, Inc., died Oct. 20, at 
his home in Le Roy, N. Y., at 63 years of 
age. 

In his earlier days Mr. Otis was asso- 
ciated with Genesee Pure Food Co., 
Allen’s Foot-Ease, and the Woodworth 
Co., manufacturers of proprietaries in 
Le Roy. with 
Genesee Pure-Food Products Co. he con- 
ceived the idea of a gelatine dessert and 


During his association 


worked the formulas. He also bought 
from a carpenter for $450 the rights to the 


trade name “Jell-O”, and thus started a 
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famous product on its career. Later he 
conceived and started “‘Jiffy-Jell.” 

After these experiences, Mr. Glidden 
turned to cosmetics and started the Edna 
Wallace Hopper line of cosmetics. This 
was successful from the start and then he 
reached out for other products acquiring 
Kissproof, Louis Philippe, and thus form- 
ing Affiliated Products, Inc. Later this 
company bought Curran Laboratories. 

Having become acquainted with A. H. 
Diebold and W. E. Weiss during his | 
Le Roy days, Mr. Glidden closed the deal 
for them to buy Petrolagar Laboratories, 
which formed the cornerstone for Amer- 
Co. Later other 
products were acquired for this company 


ican Home Products 
and Mr. Glidden acted as president and 
general manager of this company also. 


Joseph F. Hindes 


Joseph F. Hindes, 73, president of the 
Emerson Drug Co., died Oct. 29 in the 
University of Maryland Hospital. He 
had been ill with pneumonia for a week. 
He was a native of Baltimore. 

Mr. Hindes entered the employ of the 
Emerson Drug Co. as a bookkeeper in 
1890. The company had been formed the 
year before by Captain Isaac E. Emerson. 

When the Emerson Co. was incorporated 
the next year Mr. Hindes was made sec- 
retary and treasurer, He held this posi- 
tion until 1896, when he was made general 
manager. On Captain Emerson’s death 
he became president of the company. 

He also became vice president of the 
Citro-Chemical Works of America at 
Maywood, N. J., controlled by the Emer- 
son Co.; of the Maryland Glass Corp., 
which makes bottles for the Emerson Co., 
and of the Emerson Hotel. 


J. W. McCoubrey 


J. W. McCoubrey, president and gen- 
eral manager of United Drug Co., Ltd., 
and president of the L. K. Liggett Co., of 
Canada, died of a heart attack October 19 
in his home in Toronto. He was fifty-five 
years old. Mr. McCoubrey graduated 
from the Ontario College of Pharmacy in 
1904. He went to San Francisco, where 
he became manager of a branch store of 
the Owl Drug Company. He remained in 
that city until 1906 and 1908 joined the 
Liggett Drug Co. 
with the firm in the United States and then 
in 1911 was sent back to Canada to open 


He was three years 


the company’s first branch in that country 


in Toronto. 


William H. Ball 

William H. Ball, treasurer and a di- 
rector of E. Fougera & Company, died 
October 8. Mr. Ball was 73 years old at 
the time of his death, having been asso- 


ciated with Fougera for 54 years. 
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Special agitator-ty pe Vacuum Pan, self-contained, direct 
motor driven. Concentrates the percolate and reduces tt to 
light, dry, powdered extract—at low temperature under 
high vacuum. Usual Vacuum Shelf Dryer and its sep- 
arate auxiliaries unnecessary. Various sizes available. 











Combined Extraction and Solvent Recovery apparatus including 
Stills, Filters, Condensers, Vacuum Pump, Storage Tanks, etc. 
Replaces percolators, simplifies handling and recovers the solvent 


lost under the former methods. 


STOKES 


Pharmaceutical Equipment 


Tablet Making Machines 
Granulating Mixers 
Oscillating Granulators 
Coating and Polishing Pans 
Drying Closets 

Drug’ Mills 

Ball and Jar Mills 

Sifters and Mixers 

Tablet Triturate Molds 
Percolators and Extractors 
Bottle Washers 

Solvent Recovery Apparatus 
Vacuum Pumps 

Special Machinery 


Tube and Jar Fillers 
Powder Fillers 
Jacketed Ketties 


Emul 






tory Molds 
Lip Stick Molds 





l 
Vacuum Dryers 
Water Stills 
Conveyors 


Send for Catalog 33-T 


New York Office: 103 Park Ave. 








Another STOKES Specialty 


PROCESS EQUIPMENT for thePHARMACEUTICAL FIELD 


The illustrations show two more recent Stokes 
installations of the type which are being used in 
the modernization of pharmaceutical plants. See 
captions for details. Our equipment is designed 
to meet individual requirements and_ includes 
different types of extractors, vacuum stills and 
solvent recovery apparatus, mixers—built of 
special metals when necessary—fractionating 


columns, high vacuum pumps, etc. 


For nearly 40 years, we have concentrated on 
serving the pharmaceutical field, specializing in 
the building of the apparatus mentioned above in 
addition to manufacturing tablet machines and 


other standard pharmaceutical equipment. 


When you require process equipment, we have at 
your disposal—besides complete manufacturing 
facilities—a staff of chemical engineers who are 
familiar with pharmaceutical problems and a 


semi-plant scale laboratory. 





See Our Exhibit 
at the 


CHEMICAL SHOW 
Booth 80 


Discuss your process and equip- 
ment problems with our engineers. 











Are You on our Mailing List 
to receive PROCESS NEWS? 


Ask for sample copy) 


FJStoKes MACHINE COMPANY 
ET ffronry veans senvine rue reio) ES 


5932 Tabor Road Olney P.O. Philadelphia, Pa. 


Cincinnati Office: 230 Wilmuth Ave. 


The Drug and Cosmetic Industry 


Los Angeles Office: 524 S. Spring St. 
Nov. 735: 37, 5 














PRODUCTION FORUM 


EMBOSSED COATINGS 


Sometime back one of our clients asked 
us to produce a tablet with an embossed 
coating. We discovered they’d 
already been told by some of the largest 
tablet makers in the country that the 
thing simply could not be done—that 
coatings had to be built up ina revolving 
pan and were so hard that any attempt to 
emboss them subsequently would crack 
and chip the coatings. In our blundering 
way we've learned one or two things and 
one of them is that there’s always more 
than one way to skin a cat. So in the 
course of time we concluded that there 
must be some other way to coat a tablet 
other than by panning. Pressure prompt- 
ly suggested itself and then our ancient 
candy experience came to our rescue and 
the job was done. We pressed the coating 
—and the embossing with it—in a tablet 
press. In order to do it we used three 
hoppers, two of which contained coating 
material and the third the tablet centers. 
An F. J. Stokes rotary automatic was used 
for the experiment. The bottom coating 
was fed into the die at a point on the 
periphery of the head where the lower 
punch had receded about an eighth of an 
inch. The oval tablet center was fed in 
farther along where the punch had re- 
ceded almost to the limit. Then the die 
was filled with the top coating material at 
a point where the lower punch had receded 
to its lowest point. 


soon 


This procedure assured equal quantities 
of coating material on top and bottom of 
the tablet. The filled die then went under 
the compression head and the tablet 
emerged coated and embossed and almost 
as hard as cement. We dropped some of 
the tablets on a concrete floor without 
damaging the coating or the embossing 
any more than they would have been 
damaged had the coating been applied any 
other way—nor as much in fact. 

A few precautions are necessary. The 
tablet center must be nearly round and 
there must be sufficient clearance in the die 
to allow the coating to flow around it dur- 
ing compression. If the center is too big 
you will have a sandwich with the center 
exposed. You need have no worry about 
the uniformity of the coating, nor need 
you worry about the tablet core being off- 
center. Regardless of how it falls into the 
die it will be forced to the center by com- 
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By Francis Chilson 


Production Engineer 


pression because the coating materials 
being softer than the tablet will flow 
around it. 

We don’t know how polishing would 
have come out because the tablet was not 
to be polished. We see no reason why it 
could not be done with an ordinary polish- 
ing pan and by the same token we see no 
reason why polishing must be done in a 
revolving pan. It seems to us—but we 
can’t recall just where, probably in the 
metal industry—we saw a polishing opera- 
tion performed between a couple of 
specially treated cloth belts. 

We think we proved by this experiment 
that coated tablets can be embossed. We 
also think we proved that coating itself 
without embossing can be done in a tablet 
press. And right now we’re also of the 
opinion that you don’t have to use a pan 
to polish coated tablets. 

As to the equipment. Stokes will build 
it for you. Colton probably will too. At 
any rate, when we concluded our work we 
wrote John Silver of F. J. Stokes Machine 
Co. and asked him if he would build a 
press with three feed hoppers and the 
necessary wipers to keep the head clean 
between feedings stations. He promptly 
replied in the affirmative, saying that a 
good many years ago his firm had built a 
similar press for a now defunct candy con- 





cern! This would have been a blow to my 
professional pride after all the sweating 
I’d done on the problem if I didn’t firmly 
believe that there’s nothing new under the 


sun. All you’ve got to do is find it. 


Now, here’s a challenge, Johnnie, why 
don’t you build a combination press that 
will press the centers and coat them too? 
That sounds tough. But I wouldn’t bet 
my virtue that it cannot be done. 


MILLER’S BOTTLE WRAPPER 


Last month we mentioned Miller’s 
bottle wrapper. Here’s more data on it. 

Because of the many variations in bottle 
design, Miller found it impossible to com- 
bine into one machine the ability to wrap 
all bottles. The Miller bottle wrapper, 
however, will wrap many sizes of flat 
bottles of the type shown in the accom- 
panying illustration, or other bottles of 
the kind generally used for medicine, mis- 
cellaneous proprietaries, extracts, toilet 
preparations, furniture polish, shoe whit- 
ener, and the like. Round bottles and 
jars cannot as yet be wrapped on the 
“Miller.” 

Change of adjustment from one size 
bottle to another requires 10 to 15 minutes 
and naturally it takes a little longer to 
change from one type bottle to another 


Fear warn rasar 
Wricas 


MILLER BOTTLE WRAPPER 
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cA speedy, economical me 
packaging line 


The Morrison Company of Philadelphia packages a wide variety of pow- 
dered puddings, pie fillings and ice cream preparations on Stokes & Smith 
equipment. Three attendants produce a continuous stream of tightly sealed, 
non-sifting, bag-lined cartons. 


The cartons are hand fed to the carton sealer, which seals the bottom flaps 
and carries them to the Universal Fillers. There attendants fill the bags and 
place them in the conveyed cartons, which then move on to the Sealer. There 
the open top of the bag is automatically sealed in with the top flaps of the 
carton and the packages are conveyed under pressure to the shipping table. 


Similar semi-automatic or fully automatic Stokes & Smith equipment with 
automatic carton feed, bag inserting and automatic filling, for the production 
of sixty packages per minute is also available. An S & S Packaging 
Engineer will gladly suggest the proper equipment for your particular needs. 
Write for information. 


FOR PRODUCTION OF 15 TO 60 PER MINUTE 


STOKEQ)MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Pniladelphia, U. S. A. 
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than it does to change from one size 
bottle to another size bottle of the same 
type. 

The unit wraps 600 to 900 an hour de- 
pending on ease with w hich bottles can be 
handled and skill of operator. Pliable 
heat-sealing papers or cellulose, such as 
self-sealing waxed papers, and Sylphrap 
are used. The price of the machine is 
very low. 


ODDS AND ENDS 


BOND ADHESIVE CO., 195 Chrystie 
St., N. Y. C. have a cement known as 
300-350 said to be excellent for joining 
metal or plastic surfaces whether rough or 
polished. The joint is waterproof, corro- 
sion-proof and flexible. 

FINDEX SYSTEMS INC., have a new 
filing cabinet for system and efficiency 
sharks that operates on the punched card 
tabulating principle. Information is 
posted on cards which are then punched so 
that particular classes of data on different 
cards are perforated in similar locations. 
These cards are then filed. When you 
want to locate date of a particular type but 
posted on different cards you shove a rod 
through the front of the cabinet, turn a 
gadget and presto! all the cards you’re 
looking for are speared in one punch. All 
you’ve got to look out for is getting the 
rod in the wrong hole. What we need now 
is someone to invent a card system that 
will post itself. 

EDWIN L. WIEGAND CO., Pitts- 
burgh has a variety of new electric heating 
units for various purposes, including im- 
mersion heaters for melting petrolatum 
out of drums, etc. 

BLOSSOM MFG. CO., 77 Madison 
Ave., N. Y. sells laboratory aprons made 
of a cloth developed by General Electric 
Co., which is proof against chemicals; 
acids, These aprons can be 
washed and sterilized and do not crack or 
It is said that 


oils, ete. 


become lumpy upon aging. 
the material will withstand temperatures 
up to 245° F. without scorching. Not that 
you boys will get up against anything as 
hot as that. I hope. 

ARMSTRONG CORK PRODUCTS 
CO., Lancaster, Pa., have a material made 
of cork for insulating 


pipes. 


you guessed it 
As it is waterproof the material is 
particularly useful for cold water and 
refrigerant lines. 

O. J. MOUSSETTE CO., 218 98th Ave., 
Queens Village, N. Y. has something new 
in the way of a pulverizer. The thing 
looks something like a very narrow pebble 
mill. But there the resemblance stops. 
Grinding is accomplished by rolls joined 
together by a couple of toggles and so 
fitted to the central grinding chamber that 
material is given a hell of a beating with a 
sort of Swiss motion if you understand 
what we mean. The ground material 
passes into the outer classification cham- 


bers from which the stuff too coarse to go 
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returned to the 
The machine is 


through the screens is 
grinding chamber again. 
said to be useful for any fine dry grinding 
and it really looks like a good set-up. 
FAIRBANKS MORSE & CO., 900 
S. Wabash Ave., Chicago, would like you 
to drop a line for literature on Diesel 
Engines if you make or are thinking of 
Diesels are cer- 
They are 


making your own power. 
tainly economical to operate. 
the coming thing as sure as shootin’. 

AMERICAN PULVERIZER CO., 1247 
Macklind St., St. Louis, Mo., have a darn 
good little pulverizer set-up known as 
their laboratory unit but big enough for 
most plants and useful enough in all. The 
small hammer mill with its direct drive are 
mounted on a welded steel stand. 

WORD reaches us that Pete Bowley 
Bald Headed Eagle of the Lone Prairie and 
in his off moments one of Velvet Joe Fergu- 
Co.) 


boys, was set upon one night in the Italian 


son’s (J. L. Ferguson wandering 
quarter of Chicago by a gang of enthu- 
siasts who mistook him for Haille Selassie 
whom, it must be admitted, he resembles 
very much. It seems however that Pete 
had been spending the evening with an 
Irish friend of his, and the spirit of the 
Irish having being duly communicated to 
him, Pete was in a very receptive mood. 
When Pete’s in that mood everybody had 
better duck with him, I 
The next day the newspapers said 


(I’ve been out 
know). 
that the stockyards had to shut down for 
a few days because of the hands didn’t 
So draw your own conclusions. 

Pete bought 
famous hats. He looks right sweet in it. 


VOL-U-METER CO., Buffalo, N. Y. 


offers you a handy little portable vacuum 


turn up. 


Next day another of his 


filler for miscellaneous hand bottling. 
OZALID CORPORATION, 354 4th 

Ave., New York City, offers a unit which 

makes duplicates of tracings on trans- 


parent paper from which in turn blue 
prints can be made as required. This is 
said to be the first time a process has been 
tracings as 


developed for reproducing 


tracings. It’s very simple. 
FAIRBANKS MORSE & CO., 900 S. 
Wabash Ave., Chicago, 


an automatic weighing hopper system 


have developed 


(this will interest only those of you who 
make fairly large batches of a particular 
item) which certainly simplifies batching. 
This hopper travels on a monorail from 
one bin to another, receiving from each 
according to pre-set weights the correct 
amount of material, after which it travels 
to the mixer and dumps itself. If desired 
an interval timer can be placed at the 
mixer to hold the hopper until the lot in 
the mixer has been mixed and dumped. 
We once used a modification of this. A 
man pushed a weighing hopper from one 
bin to another until he had a full charge 
and thence to the mixing machine. It 
saves a lot of time jackassing barrels and 
bags around. 

COLT’S PATENT FIREARMS MFG. 
CO., Hartford, Conn., has developed a 
machine for washing and drying machine 
parts. The parts are washed with a 
washing solution, rinsed with hot water 
and thoroughly dried before discharge. 
The unit is very compact. This looks like 
a handy machine to us but as we haven’t 
yet seen the “innards” of the thing we 
can’t say whether it might be adapted to 
container washing. If it is we'll let you 
know later. 

TRANE CO., La Crosse, Wis., has a 
unit cooler consisting of coils, a fan and 
condensate trap, recommended for small 
area cooling. What interests us is the fact 
that the coils have sufficient area so that 
effective cooling can be secured if you have 
well water available at 60° F. to use as a 
coolant. 
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FOR 
MOUTH wiASol-BAD BREATH 
GAROLE~AwrinrciaL TEETH 
ABTER SRORIG-DEDOCRANT 
v4 





See 


THE PNEUMATIC 


If you are capping by slow anti- 
quated methods because your caps 
are delicate, or of many different 
sizes, the information in this an- 
nouncement will be of direct in- 
terest to you. 


Neither of these factors need stop 
you from stepping up your pro- 
duction and lowering your capping 
cost with a Pneumatic Single Head 
Capper. One large concern for ex- 
ample has a Single Head Capper 
equipped for 11 different bottles 
and 8 different kinds of caps. They 
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change over from one size to an- 
other in less than 10 minutes. It 
operates at a speed of from 30 to 
40 a minute to show a real saving 
over manual capping. 


And even though your caps may be 
of delicate construction or finish 
Pneumatic’s super-sensitive cap- 
ping chuck and perfected cap sort- 
ing and feeding mechanism will 
handle them without breakage or 
marring. Let us send you the com- 
plete details. Write for Bulletin 
No. 28. 
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MOUTH WASH) 





This machine will automati- 

cally sort, feed and apply any 

type of turn-onclosure toa bot- 
tle, jar or can. It will operate ata speed 
of from 30 to 50 per minute to show a 
real saving over hand capping. 


Pneumatic Single Head Cap- 

pers are installed in many 

plants for handling several dif- 
ferent cap and bottle sizes, 


Single and double shell metal 
© caps, highly lacquered as well 

as molded closures are being 
run without breakage or marring on 
Pneumatic Single Heads equipped with 
Our super-sensitive capping chuck. 





SEE OUR EXHIBIT AT THE 
FIFTEENTH EXPOSITION OF CHEMICAL 
INDUSTRIES 


GRAND CENTRAL PALACE, NEW YORK 
December 2nd to 7th, 1935 











PNEUMATIC SCALE 
CORPORATION, LTD. 


70 Newport Ave., Quincy, Mass. 
(Norfolk Downs Station) 
Branch Offices in New York, 117 Liberty Street; 
Chicago, 360 North Michigan Avenue; San Fran- 
cisco, 320 Market Street; Los Angeles, 443 South 
San Pedro Street; Melbourne, Victoria; Sydney, 
N. S. W. and No. 41 Whitehall, London, S. W. 1 





PNEUMATIC SCALE Betta, Gajomort 
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WILSON CO., Chicago are offering air 
filters made of sterilized animal hair, 
called the Spider Web Filter. At 250 cfm 
the units have a removal efficiency of 95%. 
Looks good. 

ELLIOTT COMPANY, Jeannette, Pa., 
offers a steam jet ejector for pulling 
yacuum on stills, kettles and other process 
equipment. It is claimed that fairly high 
yacuum can be maintained by these units 
at lower cost that equal work can be done 
by means of vacuum pumps. 

HILLS-McCANNA CO., 2347 Nelson 
St., Chicago introduces a proportioning 
pump said to be very accurate in measur- 
ing batch liquids. 

We'll knock off for a minute now and 
talk about something else. 


WAITERS—DUMB AND 
OTHERWISE 

JOHN W. KIESLING & SON, INC., 
1793 Atlantic ave., Brooklyn, N. Y. spe- 
cializes in dumbwaiters and other vertical 
elevating contraptions for general plant 
use. This firm makes under counter dumb- 








waiters, tube dumbwaiters, coin lifts, ash 
hoists and even mortuary lifts, not that 
you'll need the latter for a while, we hope. 
We mention it to show that the firm lifts 


everything from stuff to stiffs. Dumb- 
waiters are very handy,and ‘these par- 
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ticular units are made of steel, knocked 
down for shipment, so that all you have 
to do is cut a hole in the floor and set the 
things up. Very handy for transferring 
labels, caps and other small bulk findings 
from one floor to another. 


CAST IRON ROOFS 

Back in 1840 Peter Cooper was in the 
business of making iron girders for bridges. 
Came a depression then, bridge building 
stopped and Pete had a lot of girders on 
his hands. If iron members could be 
used to support bridges, Cooper reasoned, 
they could be used for supporting houses. 
This reasoning led to the erection and 
endowment of Cooper Union in New York 
City, the first large building having a 
metal framework. By a similiar process of 
reasoning a cast iron manufacturer in New 
Jersey decided 50 years ago to save some 
money by roofing his factory with the 
material he made So he made 
cast iron shingles and after half century of 
service they are still as good as ever and 
no leak has ever plagued him. We saw 
a picture of this good looking roof recently 
and we understand that one of the iron 
companies is going to make cast iron 
shingles commercially. They will be 
heavy of course and in all probability will 
be limited to sloping roofs. But it would 
certainly be worth while to have a roof that 
would never need repair and would last as 
long or longer than the building itself. 
Slate is equally durable as the old houses of 
England show but are more fragile and less 
capable of withstanding high winds. 


WE NEED 


A combination blower and vacuum 
cleaner for cleaning process equipment, 
walls, floors, motors, etc. We have in 
mind a machine that will suck as it blows 
in a manner similar to bottle blowers. The 
industrial vacuum cleaners on the market 
do one thing or the other—blow or suck. 
The result is that if you blow out a motor 
or a powder mixer the entire atmosphere 
of the room becomes filled with dust, 
there being as yet no practical means of 
simultaneously collecting the dust dis- 
lodged by the blower. As vacuum clean- 
ers, available machines are all right on 
smooth surfaces but are not so hot for 
cleaning brick walls. These machines 
usually depend on a brush to loosen the 
dirt so that it can be picked up by suction. 
This doesn’t work so well on a brick or 
rough concrete wall where the brush 
can’t get at the dirt. It seems to us 
therefore that we should have a portable 
unit equipped with a suction fan and a 
compressed air unit operating inde- 
pendently but functioning through a com- 
bination blowing and suction head so that 
we can blow and collect the dust from 
recesses. 


HAND WRAPPING MACHINE 
Amsco Packaging Machinery Inc., 122 
Center St., N. Y. C. is selling the Schlem- 


—cast iron. 
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mer Hand Wrapping Machine. This in- 
expensive little machine will handle the 
complete range of papers and will seal by 
means of heat or adhesives, besides apply- 
ing an end label if desired. One of the big 
pharmaceutical makers is using this unit 
as a bundling machine. The completed 
cartons are stacked by hand, pushed 
through the machine and wrapped in heat 
sealed transparent cellulose paper. From 
seven to twelve packages per minute can 
be turned out depending on size. 


MOTO-SIFTER 


J. H. Day Co., Cincinnati, Ohio, has a 
very handy little sifter which hitherto has 
been confined to the bakery field. It’s 
called a Moto-Sifter and is designed to be 
used at the discharge boot of a conveyor, 
underneath a weighing hopper or over a 
mixer. It is also mounted on a portable 
stand for use throughout the plant. The 
unit consists of a small hopper, the dis- 
charge of which, consists of a sliding 
drawer screen, which in turn is vibrated 
giving a screening capacity, in terms of 
flour, of 160 pounds per hour. Originally 
the unit was developed to aerate flour just 
before introduction to the mixer—it hay- 
ing been discovered that thorough aera- 
tion promotes intimate mixing—(remem- 
ber that). Send for literature on this. 


PROCESS NEWS 


We'd like to call your attention to an 
item in the current issue of Process News, 
just issued by F. J. Stokes Machine Co., 
Olney P. O., Philadelphia, having to do 
with the development of a special vacuum 
drier for dessicating serums without in- 
jury to potency. The serum is quick- 
frozen in small containers which are 
attached to a manifold and subjected to a 
very high vacuum. The vapor coming 
off is condensed by means of a sub-zero 
refrigerant, similar to dry ice, and thus the 
serum is dried at a temperature below the 
freezing point of the material. This is a 
very interesting innovation in drying 
processes where heat and air are the usual 
dessicants. Perhaps it presages a new 
departure in commercial drying. 


UNIT HEATERS 


You will soon be putting on the red 
flannels and it is appropriate to suggest 
that you look into the matter of plant 
heating. Individual unit heaters are sup- 
planting radiators in many plants be- 
cause they provide more uniform heating 
and better circulation. Besides, the units 
can be used as ventilating fans in summer. 
One thing we want to caution you about 
is not to buy units that are made of a com- 
bination of copper and steel because they 
certainly will corrode in time due to gal- 
vanic action. In many plants that were 
not operating during the depression it was 
discovered that copper-steel unit heaters 
which had not been used in a couple of 
years were badly impaired by galvanic 
corrosion. 
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Abbé Lenart Mixer 


ABBE ENGINEERING CO. 
Rew voRK 





Abbé Impact Mill 


Baltimore 


AT 


CHEMICAL 
SHOW 


You will see our complete line of 


modern equipment 
for manufacturing Drug and 
Cosmetic Products 


MILLS 
For face powder, drug extracts, rouge, 
chemicals. 
GRINDERS 
For crude drugs, chemicals, granulations. 
MIXERS 
For lotions, soaps, creams, tooth paste, 
medicines. 
SIFTERS 
For face powders, chemicals, extracts. 
VACUUM PUMPS 
Wet and dry for operating vacuum pans, 
distilling essential oils, ete. 
LIQUID PUMPS 
For lotions, medicines, milk of magnesia. 
OINTMENT PUMPS 
For creams, ointments and _ viscous 
materials. 


CORROSION RESISTANT PUMPS 


For acid and alkaline solutions. 


Among prominent users of our equip- 


ment are: Colgate, Squibb, Abbott Labora- 
tories, Parke Davis, Lady Esther, Harriet 
Hubbard Ayer, Eli Lilly, Grove Labora- 
tories, Norwich Pharmacal Co., Sharp & 
Dohme, Armand, Yardley, Bourjois and 
many others. 






















Beach-Russ Rotary Liquid Pump 


SEE OUR EXHIBIT BOOTH NO. 33 FIRST FLOOR 


ABBE ENGINEERING CO. = BEACH-RUSS CoO. 


Buffalo 


56 CHURCH ST., NEW YORK 


Chicago - Cleveland - Pittsburgh - 
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Akron 


Detroit 


Los Angeles 
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BLUNDER 
When this 
blunders horribly and no mistake. A while 


department blunders it 
back we described the new Beach-Russ 
rotary wet vacuum pump, saying that 
tests had shown it capable of pulling a 
vacuum within a half micron of absolute. 
At that moment somebody should have 
kicked us in the pants for writing without 
thinking. As a matter of fact we had been 
thinking of the heavy duty vacuum pump 
of this company, which is capable of pull- 
ing a vacuum within one tenth micron 
(I'm sure of that. I just looked into 
B-R’s new bulletin.) We 
got our microns mixed up. Or maybe we 
just got mixed up ourselves. This par- 
ticular blunder didn’t seem to do much 


of absolute. 


damage. 


THE PLANT MANAGERS 
ASSOCIATION 


You will be wondering why there has 
been no action on this subject since we 
last discussed it. The reason is that not 
enough of the boys have written in to say 
they'll chip in. We want at least a 
hundred of you to say you'll co-operate 
before we do anything more. Only about 
sixty have manifested a desire to get the 
thing started. That’s not enough. There’s 
a helluva lot of work connected with an 
organization of this kind and we don’t like 
work well enough to start anything unless 
we're certain beforehand it will be success- 
ful. If you’re really interested say so now 
and you'll get action. Otherwise we'll let 
the thing slide and will organize a local 
luncheon club for the boys here in New 
York. We'll be seeing you at the Chemical 
Show in New York next month. 


KIEFER BOOMING 


A report from Ernie Finch of The Karl 
Kiefer Machine Co. of Cincinnati shows 
that his company is stepping along mighty 
fast. 
cently been brought out and others in the 


A number of new machines have re- 


course of development include:— 

A high-speed combination straight-line 

bottle cleaning and filling machine. 

A semi-automatic vacuum filling ma- 

chine. 

A simple high-speed capper. 

A semi-automatic compressed air bottle 

cleaner. 

An improved large capacity filter. 

An improved filternmasse washer. 

The development of this new machinery 
and the necessity of greater production 
has taxed manufacturing equipment to the 
limit, demanding increased facilities. As 
a’result, much plant equipment has been 
scrapped and more modern higher-speed 
machines have been installed. The Kiefer 
plant is darn well equipped. When you're 
in Cincinnati drop in. 
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Of interest also is the large display of 
Kiefer products to which an entire floor is 
given including bottle and jar cleaning 
machines, filling machines of all types and 
sizes, conveyors, packaging tables, filters, 
pumps, and percolators. 

Incidentally another issue of the Super- 
intendent, house organ of The Karl Kiefer 
Machine Co., Cincinnati, has just ap- 
peared. 

Among many interesting articles is one 
by Ernie Finch, General Manager, “About 
which will be 
found of general interest. Other illus- 
“Vacuum Filling 


Filters and Their Use,” 


trated stories concern 
Machines,” ‘‘Pressure Filling Machines” 
and ‘“‘On the Building of Conveyors.” 

Two pages are devoted to later Kiefer 
installations which include representative 
plants in many industries in this country 
and abroad. 

Those interested in the cleaning of glass 
containers will find a comprehensive treat- 
ment of the subject. 

A copy of the current issue and of future 
issues will be sent on request. 

Offices are 
York, at 225 Broadway; in San Francisco 
at 311 California st.; in Boston at 10 High 
st.; in Chicago at 222 W. Adams st.; and in 


now maintained in New 


London, England at Windsor House, 
Victoria st., Westminister, S. W. 1. 
SEND FOR A COPY 

An interesting bulletin on “AWD” 


fully Automatic Washing Equipment has 
Bottlers Ma- 
The bulletin 


is extensively illustrated and fully explains 


been issued by the U. S. 
chinery Company, Chicago. 


the construction, operation and availabil- 
ity of the Model “AWD” Washers for 
handling different types of containers. 

This bulletin will be sent upon request 
by addressing U. S. Bottlers Machinery 
Company, 4015 North Rockwell Street, 
Chicago, II. 


MIXERS AND MIXING 

HOTTMAN MACHINE CO., Phila- 
delphia, Pa. have developed a very in- 
teresting mixer for powders and plastic 
masses such as pill or tablet batches. In 
the bottom of the mixer there are a couple 
of spirals resembling cork-screws and 
separated by a partition. The material is 
forced back and forth in the mixer in a 
sort of ‘“‘waltz-me-around-again-Willie”’ 
fashion until it is thoroughly mixed. Then 
the discharge gate at the end of the mixer 
is opened and the contents forced out. 
This looks like a real departure in mass 
mixer construction and we can say from 
previous experience with this outfit in the 
candy trade that they build pretty good 
mixers. We like the. end discharge idea 
because it is much faster than tilting the 
mixer. 


SPEAKING OF MIXING 


Once in a while you run into a problem 
that cannot be mechanized practically and 
for one who likes to see machinery rolling 
this is very annoying. One of these prob- 
lems is the mixing of miscellaneous official 
ointments in small batches running from 
one to two hundred pounds. In a plant 
with which we are connected, this is still 
done by hand in small cans with a wooden 
paddle. The interesting thing is that 
several mixers tried did not mix as well as 
the hand paddle. Samples of the oint- 
ment taken straight through the lots 
that most 

Of course it is possible to get a 


showed hand mixing was 
uniform. 
mixer that will do the job thoroughly but 
the cleaning of the mixer for successive 
lots requires more labor than the hand 
method. In this case the base is melted, 
strained and allowed to cool to the right 
consistency before the medicaments are 


Stirring takes only a few minutes 


added. 








DISCHARGE 
GATE 





NEW HOTTMAN MIXER 
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Model #20 


Bottle Filling Machine 


This compact little unit will fill 8 quarts 
per minute and smaller containers pro- 
portionately faster. It is equipped with 
a 1/6 H. P. motor and a direct driven 
vacuum pump. The solid filling head is 
light, compact, and will not leak air. 

Price complete with one filling head 


$65.00. 


Write for literature 


THE VOL-U-METER CO., INC. 
713 Ohio Street Buffalo, N. Y. 



























HT | REBUILT and NEW 


EQUIPMENT 


Several recent liquidations of large pharma- 
ceutical, cosmetic and chemical plants enable 
us at the present time to offer you up-to-date 
machines of standard manufacture at unheard 
of savings to you. Included in this list, for im- 
mediate delivery, are the following items: 



























Tube Fillers—motor driven, piston, gear, worm and pres- 


sure type. 

Closing and Clipping Machines—single and combination 
types. 

Combination™ Tube Filling, Closing and Clipping 
Machines. 


Automatic Jar Fillers. 

Bottle Filling Equipment and Bottle Washers. 

Copper Kertles, Jacketed. 

Tablet Machines—single punch and rotary type. 

Dry Powder Mixers and Sifters. 

Labeling Machines, Mixers and Glass-Lined Tanks. 

Conveyor Tables, Bucket Elevators, Sifters and Dust 
Collectors. 

Also other items too numerous to mention. 

It will pay you to visit our New York City warehouse 
where the above equipment is on display. 


Send us your inquiries today. We can save you money! 






STEIN — BRILL 


CORPORATION 






Agent for George G. Rodgers Co. 


183 Varick St. New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 
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iig-Speed 
EQUIPMENT 








Large production HY-SPEED 


Vacuum Filler 


. . «NOT UNTIL you have 
given us the opportunity to 
analyze your particular prob- 
lem—applied the knowledge 
of our many years’ experi- 
ence in successfully handling 
thousands of filtering, mixing 
and bottling problems—and, 
if desired by you, con- 
ducted a test on your liquid 
product in our well-equipped 
experimental laboratory. 








Then when we are certain 
that your particular job can 
be performed most efficiently 
and at a minimum cost with a specific HY-SPEED machine, we 
make a definite recommendation. May we assist you with 
your manufacturing problems? There's no obligation. 


See us at the CHEMICAL SHOW—Booths 321-22 


ALSOP ENGINEERING CORP. 


Mfrs. of Filters, Mixers, Bottle Fillers, Tanks, Labelers, etc. 
39 West 60th Street COlumbus 5-2686 New York,'N. Y. 


MAODEL-S- IMPROVED 
111 WORLD 
| LABELER 
ps ® 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle orjar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of more than 35 years. 
conomic Machinery Company 


HY-SPEED Ultra Fine Disc Filter 
Approximate cap., 20 G. P. M. 

















WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-automatic labelers. 
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Day Force Feed Day Hunter 
Ointment Mill Sifter and Mixer 


GRINDING, SIFTING, 
MIXING, DISSOLVING 
EQUIPMENT 


For processing ointments, lipsticks, 
rouge-masses, tooth pastes and pow- 
ders, bath salts, drug-extracts, tablet- 
granulations, heavy cosmetic pastes, 
clay packs, extraction of crude drugs 
under vacuum, heating or cooking 
during mixing, etc. 






























Descriptive material on processing 
equipment for these purposes will be 
mailed on request. Or if you have a 
specialized problem in processing, 
our engineering department will be 
glad to work with you in determining 
what equipment is best suited to your 
needs. 


The J. H. DAY COMPANY 


Factories and Principal Offices 


CINCINNATI : : : OHIO 
Day Paragon Day Cincinnatus 
Liquid Mixer Double Arm Mixer 
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New and Improved! 


We have no yzar'y models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 
2620 East Jefferson Ave. 


Detroit, Michigan 


No. 2 Rotary 
Tablet Machine 
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For perfectly cleaned, 
accurately, neatly filled 
bottles at high speed, 
The Kiefer Safeway Bot- 
tle Cleaner and Auto- 
matic Rotary Vacuum 
Filling Machine. 


We invite you to the Kiefer Ex- 


P hibit at the 15th Exposition of FILLING MACHINES RINSERS CONVEYORS 
< Giemiral didintrics. (Grand AIR-CLEANING MACHINES PACKAGING TABLES 
Central Palace, N. Y., Dec. 2-7. CORKING MACHINES SCREW-CAPPING MACHINES 

FILTERS PUMPS PERCOLATORS 


THE KARL KIEFER 


P. JORGENSEN A. J. STERLING M. C. FINN T.-C. REELY 
311 California St. 225 Broadway, Room 1209 10 High St. .~ 222 W. Adams St. 
San Francisco New York City Boston Chicago, Ill. 


JOM HANDS “+ AIEFER/ 


Lets work together to solve your 
BOTTLING PROBLEMS 


Ne matter whether large or small, we 

can “lick” your problem for you, 
increase your production, save labor. . . 
and give you bottles that are perfectly 
cleaned—accurately and neatly filled, 


closed and finished. 


PERFORMANCE beats promise all 
hollow. Rely on the Kiefer 30-year repu- 
tation for dependability, accuracy, efficiency, economy of 
cost of machine and of performance, durability which will 
mean a sturdy, consistently-performing machine for 
you long after the one you might have installed merely 
on “‘say-so” has been consigned to oblivion. 


WRITE TODAY FOR KIEFER CATALOGS: 


MACHINE CO. Cincinnati 











—“CIRCULATOR!”— 


GRINDING « MILLING 
MIXING e EMULSIFYING 
One New Machine Does All! 


This new combination pulverizer and colloid mill can 

be used for making fine, smooth face creams and all 

other cosmetic emulsions. It makes excellent oint- 

ments and can be used for the manufacture of Cod 

Liver Oil and other medicinal emulsions. 

By a simple change of plates it can be used for the 

dry grinding of face powders and drugs. 

Repairs or changing of plates may be accomplished 

quickly and easily. 

Material is fed from a hopper through high speed grind- 

ing discs and discharges into a finishing chamber where 

a violent after-mix is given; from this finishing chamber 

the materials may be recirculated over and over through 

the discs. 

NO PRODUCT IS TOO DIFFICULT FOR THE 
CIRCULATOR! “qe 


DYESTUFFS CORPORATION OF 
AMERICA 


281 Franklin Street 






Boston, Mass. 


WRITE US 
ABOUT 
YOUR 
PROBLEMS 
NOW! 





REBUILT 
EQUIPMENT #% 


1—World Rotary Automatic Labeler with conveyor. 

5—World, Ermold and National semi-automatic Labelers. 

1—U. S. Bottlers 22-spout Rotary Vacuum Filler, monel fitted, with 
conveyor. 

1—Pneumatic Scale 11-spout, straight-in-line Vacuum Filler. 
USED THREE WEEKS. 

1—KarI Kiefer 6-spout Universal Vacuum Filler. 

2—Karl Kiefer Visco Jar Fillers. 

1—Colton No. 10 worm type Paste Filler for jars and cans. 

Dry Powder Sifters & Mixers, 50 lbs. to 4000 Ibs. capacity. 

Tube Fillers, Closers & Clip Fasteners. 

1—J. H. Day No. 4 Clipper Emulsifier, 24 gals. capacity. 

2—Motor driven Corking Conveyors. 

3—Powder Fillers, auger type, belt driven; one Stokes, two Day 
make. 

6—Colton and Soaten single punch, belt driven Tablet Machines, 
72 ” to 3%” i 

1—F. J. Stokes Rotary ‘‘DD’’ Tablet Machine. 

1—F. J. Stokes No. 26 Wet Granulator & Shredding Machine. 

1—Hardesty Vanilla Percolator, 12 gals. capacity. 

2—50 gallon Percolators. 


2—Eppenbach type ‘‘F’’ Colloid Mills, 10-15 gals. capacity. Vir- 
tually new condition. 


2—Rotary Bottle Rinsers, Kiefer and U. S. Bottlers make. 


Miscellaneous: Copper and Aluminum Jacketed Kettles; Drug 
Mills, Filters, Filter Presses, Pulverizers, Jacketed Mixers, Oint- 
ment Mills, Screens, Revolving and Coating Pans, Dryers, Pumps, 
Boilers, etc. Send for latest printed list. 


What have you for sale? Send us your list. 


Consolidated Products Company, Inc. 
20-21 Park Row 7 ; New York City 
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THAT SAVES MONEY 


Stops clogging of sheets and disks. 
Stops waste of time and money. 






Don’t try to make your polishing pads 
do all the work. Give your product the 
chance it needs in a highly competitive 













Ertel Portable Mixers 
. . . either direct driven 
or back geared ... in 


all sizes. Easy to use 







... in any part of the 
plant. Always ready for 
action. 








f 
Lert 








= everry 
beri sey:” 


market. Investigate. Let 
the new Ertel Pre-Filter 
show you what can be 
done. Send a gallon of 
your liquid for filtration 

. . and know.—In cases 
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i where a high polish is not 


necessary this is also an 
excellent filter. 


ERTEL 


Engineering Corp. 
Dept. B, 120 E. 16 Street 
NEW YORK, N. Y. 
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Upjohn, Sharp & Dohme, 
Squibb and many other phar- 
maceutical manufacturers use 
Barnstead distilled water for 
two business-like reasons. 


One—It is free from the impuri- 
ties that could hurt the 
quality and sales of their 
products. 

Two—It is cheap. 


For over sixty years Barnstead 
Stills have been supplying 
chemically and bacteriological- 
ly pure distillates wherever re- 
search must be exact and prod- 
ucts top-notch. Over 25,000 are now on the job all over the world. 


Barnsteads are efficient, durable and inexpensive to operate. Construc- 
tion is of brass and copper throughout and all parts that contact water 
are lined with pure block tin. 


Sizes range from \ to 5,000 gallons per day. Operation is by steam, 
electricity, gas or kerosene. Send for catalog, no obligation. 





STILL & STERILIZER CO. Inc. 
7 Lanesville Terrace Forest Hills Boston, Mass. 
ORIGINAL AND SOLE MANUFACTURERS OF “BARNSTEAD STILLS” 


Nov. ’35: 37, 5 











The Drug and Cosmetic Industry 


Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 
types. 


SUSPENSIONS: Milk of magnesia, liquid face 


powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 
mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


Visit our exhibition at the 15th Exposition of 
Chemical Industries at Grand Central Palace, 
December 2nd to 7th, Booth No. 304. 


The Manton-Gaulin Homo- 
enizer is more effective and 
S expensive than a colloid 
mill. Sizes are available from 
hundred 


SEND 


tweloc to seocral 
gallons per hour. 
FOR CATALOG. 


The Manton-Gaulin 


Manufacturing Co., Inc. 
EVERETT :: MASS. 
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Mentholated Jellies for Colds 

Mentholated jellies which are to be in- 
jected into the nose during colds in the 
head, consist for the most part of a paraffin 
base in which are embodied Menthol and 
certain essential oils. We recommend the 
following formula: Heat and mix white 
beeswax 1, hard paraffin 6, and soft 
paraffin 85. Before the mixture cools add: 
Menthol 2, Eucalyptol 3, Templin oil 3. 
Stir until cool. 

Because such jellies come in close con- 
tact with the sensitive mucous membrane, 
care should be taken that only the best and 
most carefully selected raw materials are 
used. Our Menthol, recrystallized, U.S.P. 
X, is manufactured under careful super- 
vision and is 100% pure. We can recom- 


mend its exclusive use. 





__— 


Schimmel Report A, III B, la, Page 58. 


Deterioration of Soaps 


The causes for the deterioration of soap 
have been classified in the following man- 
ner. Those due to the composition of the 
soap base; those caused by the process of 
manufacture; and those that can be traced 
to additions to the finished product and 
impurities caused in the press. 

Bases which contain multiple unsatu- 
rated fatty acids result in unstable soaps 
which will discolor and spot when exposed 
to air. Such would be the case if soap 
stocks left from edible fats are used. 
Multiple unsaturated fatty acids must be 
converted into simple unsaturated fatty 
acids before they are used if the finished 
soap is to be stable. Generally too little 
attention is paid to the impurities con- 
tained in certain fats and fatty acids. For 
instance fatty acids of peanut oil made 
from soap stock obtained in the manufacture 
of edible fats, contain considerable quanti- 
ties of mucous material, etc. which have a 
detrimental effect on stability. Tallow 
from animals which have been fed on oil 
cakes made from drying or half drying oils, 
will, especially as it ages, result in unstable 
soaps. A high content of free fatty acids 
is a sure test that tallow is neither fresh 
nor clean but of inferior quality. 
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In converting fats into soaps two 
methods have been introduced which ac- 
cording to C. Bergell can hardly be con- 
Sidered an improvement over former 
methods i. e., bleaching soap in the boiler 
and drying the soap base. Bleaching soap 
in the boiler is common practice today 
rather than thoroughly cleaning the fatty 
ingredients before saponification. This 
procedure is convenient and apparently 
effective but after long storage the light 
color proves unstable, and a bad, rancid 
odor develops even if heavily perfumed. 
Formerly soap was usually dried slowly in 
thick chips on trays using heat and little 
ventilation. Now the soap is cut into thin 
chips and dried with plenty of ventilation 
at correspondingly reduced temperatures. 
When using this method, all the free 
alkali is carbonated and the soap is in- 
variably acidified. 

Among the additions frequently used 
even though detrimental to soap, Bergell 
mentions sodium thiosulfate and super 
fatting agents based on mineral-oil-like 
substances. Sodium thiosulfate prevents 
acidity but produces a bad odor. As a 
super fatting agent, permulgin which is 
used a great deal is preferable to lanolin 
and other products because it is saponified 
with the soap base and is also suitable for 
household soap powders, etc. 
Among many ingredients suggested, zinc 
oxide has definitely proven best for pro- 
ducing lighter shades. 


soaps, 


Impurities which are caused in the last 
stage of the soap manufacturing process 
and which very often cause discoloration 
and spotting are mostly metallic in nature. 
Special care should be taken in the selec- 
tion of dies. Copper should under all 
circumstances be avoided. 


Contradicting the observations of Ber- 
gell, the experiments of Monsoins haye 
proved sodium thiosulfate to be the best 
protection there is against soap becoming 
rancid. In particular he observed the 
milling quality of such soaps and found 
that if the total salt content does not 
amount to more than .54% a smooth, 
firm, pliable soap is obtained. With a 
higher salt content the soap becomes 
flaky and shows a tendency to crack. Ifa 
soap contains for example .4% to .5% salt 
and is to be treated with .2% sodium 
thiosulfate it is necessary to increase the 
pliability. This is best done by kneading 
into the dry soap, before milling, .7% of 
the following mixture: 

Beeswax 300, Anhydrous lanolin 400, 
Liquid paraffin 390, Water 300, Borax 17, 
Sodium thiosulfate 690, Water 200. Melt 
together the wax, lanolin and paraffin oil; 
then dissolve the borax in 300 parts of 
water and pour this solution in a thin jet 
into the hot mass of molten fats at a 
temperature of about 95°. Boil for a few 
minutes longer, then set aside and let 
cool to 50°, stirring frequently. Pour the 
hot solution of sodium thiosulfate in 200 g. 
of water into the fat-borax emulsion in a 
thin jet and stir until smooth. In some 
cases, for example when using an un- 
usually large quantity of perfume, it is ad- 
visable to add 1% of the following: 

Beeswax 200, Anhydrous lanolin 600, 
Liquid paraffin 390, Water 200, Borax 17, 
Sodium thiosulfate 690, Water 200, So- 
dium silicate 450, Granulated sugar 253. 

The use of sodium thiosulfate, prevents 
cracking as well as the formation of 
metallic sulfides which are formed under 
certain conditions, for example in iron 
frames, and which cause decomposition 


and discoloration. 


Schimmel Report A, II A, Page 70. 
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EUCALYPTOL, pure cryst., U.S. P. X 
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PERFUMERS’ SHELF 


Anisic Aldehydes and Their Esters 

Previous articles have been written re- 
garding anisic aldehyde and its esters, but 
in general, this material can be classified in 
two different types, namely: that made 
from benzaldehyde which tends to irritate 
the skin and the product made from 
anethol which if well made is non-irri- 
tating, and in the writer’s opinion, is of 
much finer and softer odor value. Its use 
is confined mainly to hawthorne, lilac, 
locust blossom, and new mown hay types of 
odors but is also valuable on the perfumer’s 
shelf as an ingredient in light floral 
bouquets. 

Twenty-five years ago most perfume 
materials were made by using the floral 
extracts for pomades together eith essen- 
tial oils, but after the development of such 
materials as ionone, by Tieman and 
Kreuger, the perfume industry began to 
become interested in the use of aromatic 
chemicals for developing new types of 
odors and gradually new items were de- 
veloped which have been used to produce 
new and interesting notes in perfuming 
toilet articles, thereby increasing their 
sales value. 

Along this line we have anisyl alcohol 
and its esters. This product is a primary 
alcohol corresponding to anisic aldehyde, 
oxidation converting it into aldehyde. The 
alcohol has now been converted into the 
ester of the acids usually used and many 
of these products are of extreme interest in 
developing new and interesting bouquets. 

Let us consider anisyl acetate which is 
characterized by its intense sweetness re- 
sembling to a great extent the odor of 
elder flowers. It is also a valuable adjunct 
to mimosa and cassie types of odors and a 
small amount of this material replacing 
anisic aldehyde greatly enhances the char- 
acter of lilac scents. It is quite stable and 
does not irritate the skin. 

Of lesser importance is anisyl formate, 
adaptable in obtaining a heliotrope char- 
acter. It can also be used in small amounts 
in rose and locust buds types, but cannot 
be recommended too highly since it is not 
as stable as the other esters from this 
alcohol. 

Anisyl propionate decidedly differs in 
odor from the formate and the acetate 
having a fine leafy characteristic blending 
well with any balsamic type. It is possible 
that this material may find its way in 
later years into the manufacture of arti- 
ficial fruit flavors because of its fruity 
characteristic, but this is only a surmise. 
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The anisyl butyrate and anisyl iso 
butyrate are very similar in character but 
these products may also find a place in 
flavors and in flowery compositions, prefer- 
ably hawthorne or jasmin types. 

The anisyl valerianate would probably 
be valuable in sweet pea types but it is 
questionable whether this material will be 
of much future interest to the perfumer. 

In general, these anisyl esters mentioned 
above together with various types and 
shades which require rounding off, would 
produce new and interesting notes, there- 
by improving antiquated formulae. 

It has been the endeavor of the writer 
to bring these new products before the 
mind of the perfumer in order that he may 
develop new items, thereby producing new 
products for the perfume industry. 


Perfuming Hair Preparations 

Only small amounts of perfumes should 
be used in hair tonics, since hair stub- 
bornly retains odors; the average perfume 
content of the mixture should be about 
one-half per cent. and should never exceed 
one per cent. All irritating perfumes 





(benzal acetone, hydroxycitronellal, etc.) - 
and all combinations that will directly or 
indirectly color the mixture must be used 
with care or avoided entirely. In lotions 
with an alkaline reaction always use only 
those perfumes, ethereal oils and bases 
that do not discolor ordinary vanishing 
creams. Resins and resinoids should only 
be used in small amounts; in the first 
place they are only slightly soluble in 
dilute alcohol and in addition, large 
amounts will make the hair sticky. Any 
composition decided upon must be stored 
over a period of time under various con- 
ditions in order to test its suitability 
(solubility, color, etc.) 

In general, any colorless composition 
(with the above limitations in mind) may 
be used. Flower concretes, because of 
their high cost, may be partially replaced 
by synthetic aromatics; two and often 
three parts of synthetic may be used to 
one part of the natural product. The 
individual note of the resinoid may be 
supplied either by the essential oil of the 
resinoid or by the use of small amounts of 
concentrated resinoid. 
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I've tried all these odors, and none lures my husband.” 
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PRICE'S triple pressed STEARIC ACID is used by leading 
PREPARED FROM manufacturers of the finest toilet preparations, shaving 


creams and toilet soaps. 


THE FINEST Of guaranteed English manufacture, it is highly crystalline 
and white in color. 


MATERIALS AND Melting point is 130°-133° Fahrenheit. 
ENTIRELY FREE World famous for its unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in double bur- 


FROM ADULTERANTS — bags with a third protective inner bag forming a mus- 


lin liner. 


O Quotations for carloads or less upon application to exclusive American Representatives: 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - —. & LABORATORY, NEWARK, N.4J. 











BOSTON LOS ANGELES 
CHICAGO ———_~ILADELPHIA 1a oe NeRE 
Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Filter Paper Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zinc Oxide French Olive Oil Irish Moss 














MANUFACTURED BY PRICE’S OF LONDON, ENGLAND 
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THE COMPOUNDERS’ CORNER 


Bleaching Creams 

Bleaching agents include sodium per- 
borate, hydrogen peroxide, the hydrogen 
peroxide addition compound with urea, 
benzoyl peroxide, metallic peroxides, ete. 
Sodium perborate is effective in that it 
liberates active oxygen without the addi- 
tion of acids and merely in the presence of 
water it acts as a bleaching agent. This 
property must be taken into consideration 
in making creams in order to prevent pre- 
mature loss of oxygen. Petrolatum is a 
preferred ingredient in bleaching creams 
since it is stable to oxidation; lanolin may 
be added to promote absorption by the 
skin. Since the solid bleaching agent is to 
be suspended in the cream, it is better to 
work with the solid cream at ordinary 
temperatures to prevent the solid from 
being deposited. The addition of a small 
amount of acid will decompose the per- 
borate more rapidly on the skin. Metallic 
compounds include peroxides of magne- 
sium and zinc. Mercury salts should be 
avoided because of the danger attending 
their use. 
Hand Lotions and Liquid Powders 

Skin whitening preparations fall into 


two distinct classes, although there are 
some that try to combine the advantages 


of both. The first class includes emollient 
and mildly astringent mixtures which 


really attempt to remove the underlying 
causes of rough and reddened skin; the 
second class comprises whitening prepara- 
tions which for the most part consist of 
pigments suspended in a liquid. 

Glycerine and rose water mixtures are 
perennially popular because they are often 
effective. These preparations should con- 
tain not less than 20% and not more than 
35% of glycerine to be effective; rose 
water may be replaced by other aromatic 
water such as orange flower water or witch 
hazel and a few per cent. of alcohol may be 
added. A small amount of tragacanth 
makes a thicker lotion which feels pleasant- 
ly velvety on the skin. Soft jellies may be 
made by increasing the tragacanth to 2%, 
but this type of preparation has lost favor, 
even though it is quite effective. 

Milky lotions vary in composition. If 
an essential oil containing a large propor- 
tion of insoluble terpenes is dissolved in 
glycerine and the solution then diluted 
with water, a certain degree of milkiness 
will result. Or a small amount of a light, 
white powder may be suspended in the 
lotion by means of tragacanth or some 
other suitable suspending agent. Titan- 
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ium dioxide, because of its high covering 
power, has been found particularly effec- 
Finally, a regular oil-in- 
water, 


tive in this use. 
water emulsion 
glycerine and any of the emulsifying 
agents suitable for the purpose may be 


containing oil, 


prepared. The proportion of oil should be 
kept low, and the formula should be care- 
fully adjusted since a liquid emulsion con- 
taining a small amount of oil is very likely 
to separate. 

Liquid powders consist of the usual face 
powder ingredients suspended in water 
containing a little glycerine. The powder 
used should be light enough to remain sus- 
pended pretty well or be re-suspended 
easily by shaking the bottle. The best 


materials to use for this purpose are 


2 titanium dioxide, colloidal kaolin, mag- 


nesium carbonate and magnesium stearate. 
Bismuth and barium compounds should 
be avoided their excessive 
weight, as well as for other reasons. 

A final type of product is a clear, some- 
times slightly colored solution which de- 


because of 


posits a powder-like film when applied to 








the skin. 
for this purpose but it is too insoluble in 
water to be very effective. Magnesium 
sulfate and sodium phosphate have also 
been used but have not proven very satis- 
factory. The most effective agent so far 
available is the drug compound known as 
antipyrine or phenazone. It is a white, 
crystalline powder, 100 parts being soluble 
in 120 parts of water at room temperature. 
A 20% solution in water containing a 
trace of a pink dye forms a very effective 
agent for whitening the skin. Glycerine 
may be included in the solution. Un- 
fortunately, this very effective material is 
somewhat dangerous, cases of allergic skin 


Acetanilide has been suggested 


reaction having been reported after its use. 
Here is an interesting field of research, 
since a product of this type made with 
innocuous materials would be popular as a 
powder base lotion. 


Emulsifying Properties of Beeswax and 


Borax 


The popularity of creams made with 
beeswax and borax raises two questions of 








“It's really wonderful how beautiful you could be if you tried.” 
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PLYMOUTH PRODUCTS 


for the Cosmetic and Drug Manufacturer 


Plymouth Specialties 


“PLYMOUTH” POWDER BASE NO. 7—50 lb. cartons. 
This is a new raw material for face powder manufacturers. 

It will improve any face powder; it is extremely soft, white and 

odorless and has exceptional covering powder and adhesiveness. 

Particle size of it is between 3 and 7 microns in diameter. It is 

not a mechanical compound. 

“PLYMOUTH”? SUN-BURN PREVENTER OIL CONCEN- 

TRATE—1 lb. to 55 gallon drums. 


“PLYMOUTH” CREAM BASE—375 lb. drums. 

This is a prepared quick-melting liquefying cream base, 
Contains no water. Can be tinted and needs only the addition of 
perfume to complete. 


THOREPS—ABSORPTION BASE—110 lb. drums. 


This is one of the new oxycholesterin absorption bases having 
It produces 


a very exceptional quantity of effective substances. 
waxless, neutral, soft type tissue creams. It is simple to operate, 


RUSSIAN 


For sun-burn prevention used in a 20% strength in either an 
oil base or in a cream it affords positive and adequate protection 
against sun-burn. Charts covering it are available. 
“PLYMOUTH” SOAPLESS SHAMPOO BASE—50 gal. 

drums. 

This will stand dilution with at least equal parts of water 
and remain perfectly clear. It is non-foaming and quite neutral. 
It needs only the addition of water and perfume to complete a 
soapless shampoo. 


PERFUME COMPOUNDS ; : 

We have a complete line of perfume compounds suitable for any type of cosmetic at a price range to suit all classes of trade. This 
is a separate department and is in charge of a perfume chemist whose time is entirely devoted to the development of new odors. We 
solicit your inquiries for our regular line or for special odors to suit your individual requirements. 


Cosmetic Raw Materials for Creams and Lotions 


STEARIC ACID —Selling agents for Harkness and Cowing Co. making only a saponified-triple pressed and} better stearic acid. Of a 
very low Iodine number indicating extreme purity. 

ANHYDROUS LANOLIN USP—Selling agents for American Lanolin Corp. A Lanolin of very light color, good body and very sweet 
inoffensive odor. 
“PLYMOUTH” CRYSTAL “E”’ Mineral Oil—Specially made for creams and general cosmetic use. Exceptional purity, having a 
USP acid test. Absolutely odorless and tasteless, colorless. A LIGHT oil for modern fluffy soft creams. Other grades also. 
PETROLATUM—AII grades USP of pure Pennsylvania stock, filtered, NOT acid treated. All colors, Snow White to Amber, all USP. 
Special soft grades and qualities, of soft and medium consistency. 

GENUINE SPERMACETI—A very pure white product. The usual objection to Spermaceti in creams because of ‘‘fishy odor’’ is not 
applicable because “Plymouth” brand is practically odorless. 

SUN BLEACHED BEESWAX USP-—In discs, pound slabs and large cakes. 
quality. Also Yellow refined. 

**<CIRINE”? WAX—The Plymouth name for a special grade of Ceresine wax for the Cosmetic industry. Melting point about same 


as Beeswax, preventing lumpiness in creams. The same grade as sold to the largest cream manufacturers in the country for 
Always uniform. White and odorless. Other grades too. 


“RIGAL BRAND” GENUINE IMPORTED 


MINERAL OILS 


We were the original importers of Russian Oils to this 
country. We offer all grades and viscosities ranging from the 
“Extra Heavy”’ 335/345 Viscosity to the “Extra Light’ 80/85 


Viscosity. 


GUARANTEED PURE and USP. Always uniform 


more than twenty years. 


IMPORTED OZOKERITE—From Austria and guaranteed pure and unadulterated. Two grades, one 176/178° F. melting point, the 


highest obtainable, and a lower melting point quality of 156/158° F. Both perfectly white and odorless. 


Cosmetic Raw Materials for Powders 


STEARATES—Of our own manufacture. “Plymouth Brand” Zinc as used by Face powder manufacturers for twenty years. Light, 
white, odorless and fluffy. Guaranteed made from Stearic Acid. Plymouth Magnesium Stearate for Face powder manufacturers 


who prefer it. 

ZINC OXIDE USP—We import the Belgian V. M. Gold Seal and White Seal, of the highest degree obtainable, Lead content nil. For 
the discriminating trade. 

PRECIPITATED CHALK USP—Snow Top Brand in all weights and densities. 

MAGNESIUM CARBONATE USP and Technical—The Imported Pattinson Brand. Light and Heavy. 

COLLOIDAL KAOLIN USP—The finest particle size obtainable. 

RICE STARCH—The Genuine Imported Java Rice Starch. 

TALC—AII grades, Italian, French and domestic. 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
3° Ann Street New York, N. Y. 
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interest, namely, whether the introduction 
of an alkaline substance is desirable from 
the point of view of its effect on the skin, 
and how this alkaline substance acts in 
modifying the composition and character- 
istics of the preparation. Both questions 
involve the consideration of the composi- 
tion of the wax and the possible reactions 
of its components with the borax. 

Beeswax is assumed to contain about 15 
per cent. of cerotic acid; if this reacts to 
completion with borax, then one part of 
borax will be the equivalent of 14.5 parts 
of beeswax. From the point of view of 
free alkali, two factors must be considered. 
In the first place, beeswax is almost always 
present in excess over the theoretically 
required amount, so that the tendency for 
free alkali to be present or liberated on 
hydrolysis is very small. In addition, the 
reaction between borax and a fatty acid 
produces boric acid, which also has a 
tendency to repress hydroxyl ion or al- 
kalinity. Although it is entirely likely that 
small amounts of alkali (as in soap) gen- 
erally have no adverse effect upon the skin, 
it is nevertheless advisable to strive to 
keep the reaction of the skin normal, that 
is, slightly acid. 

Turning to the physical constitution of a 
white wax and borax cream, a cream made 
simply from oil, wax and water, without 
the addition of borax, is undoubtedly a 
water-in-oil emulsion. Alkali metal soaps, 
on the other hand, tend to produce oil-in- 
water emulsions. There thus appears to 
be two opposing factors to be resolved. In 
order to arrive at some conclusion as to the 
effect of these two factors, the following 
formulas, with different percentages of 


borax were made up. 


A B ¢ D E F 
Mineral oil... .59.5 60.0 60.25 60.375 60.438 60.5 
Beeswax......14.5 14.5 14.5 14.5 14.5 14.5 
Borax........ 10 0.5 0.25 0.125 0.062 ... 
Distl’d water. .25.0 25.0 25.0 25.0 25.0 25.0 


The products were examined as soon as 
mixed, and from time to time, in order to 
decide to what class of emulsion they be- 
longed. The following method was used: 
Two small portions were taken from the 
batch. One was dropped into a small dish 
containing water and the other into a 
similar dish containing mineral oil. The 
surface and the liquid in contact with it 
were carefully observed. If no diffusion 
took place, the cream was carefully moved 
around and broken up with a stirring rod. 
Some samples began immediately to dif- 
fuse into water, forming a milky liquid, 
while the mineral oil had no effect on them 
without stirring. This was taken as evi- 
dence of an O/W emulsion. Others 
showed no signs of diffusing into the water, 
but began to blend with the oil after a 
few seconds, indication of a W/O emul- 
sion. In some cases the distinction was 
fairly clearly defined, but in others there 
was only a difference in degree. In every 
case, stirring with mineral oil produced a 
uniform, oily product, but an intermediate 
curdy mixture was formed in the case of 
those samples which diffused readily in 
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water, suggesting a change from one type 
to the other. 

With respect to the six formulas made 
up to test the effect of changing concen- 
trations of borax, formula A appeared to 
be an O/W emulsion up to 24 hours after 
mixing, but on stirring changed over to 
the W/O form. B showed O/W charac- 
teristics 17 hours after mixing, but shortly 
afterwards was definitely W/O. C was 
O/W while hot, but W/O by the time it 
had cooled down, while D underwent the 
same change more rapidly. E gave the 
usual milky appearance when the borax 
solution was poured in, but this dis- 
appeared rapidly, and globules of water 
became visible, which broke up as the 
cream thickened, giving the W/O condi- 
tion. F gave no suggestion of an O/W 
emulsion. The droplets of water, which 
could be clearly seen after the water was 
poured in, became progressively smaller as 
the mixture cooled, finally resulting in a 
W/O emulsion. 

In every case the mixing was done when 
both portions were at a temperature of 
60°C. Stirring was continuous at first, 
but afterwards intermittent. In order to 
determine whether the components of the 
wax, other than the fatty acid, are essen- 
tial to the production of a W/O emulsion, 
stearic acid and paraffin were substituted 
for beeswax. The quantity of stearic acid 
required to neutralize 1 g. of borax is 
approximately 1.5 g. On this basis the 
following formulas were made up: G— 
mineral oil 50, soft paraffin 15, hard 
paraffin 7.5, stearic acid 1.5, borax 1 and 
distilled water 25; H—mineral oil 72.5, 
stearic acid 1.5, borax 1 and distilled water 
25. In both cases the product was defi- 
nitely O/W while hot, changing over to 
W/O on cooling. Formula H demon- 
strated the change in the most decided and 
obvious manner, the nature of the liquid 
emulsions being more clearly defined than 
that of the stiffer ones and confirming the 
conclusions drawn from the previous ex- 
periments. The inversion could actually 
be seen taking place, and the characteris- 
tics of the two forms were definite. 

Creams made with borax show three 
main differences from those of the cor- 
responding formula in which the borax is 
omitted. They are whiter, stiffer and less 
oily in application. The whiteness may be 
due to the smaller size of the disperse 
phase, the refractive surface being thus 
increased. 


New Use for Lanolin 

A method of stimulating the growth of 
roots in tree cuttings and soft wood such as 
tobacco and tomato plants has been re- 
vealed by Dr. A. E. Hitchcock and Dr. 
P. W. Zimmerman, physiologists at the 
Boyce Thompson Institute. Root de- 
velopment is induced by applying a mix- 
ture of lanolin with a small proportion of 
certain acids to the part of the plant 
where growth of roots is desired. The 
acids which have been found to be the 
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most effective are indole acetic, indole pro- 
pionic and indole butyric acids. 
used to the extent of about 1% in lanolin. 

The preparation sets in motion the root- 
growing apparatus, so that cuttings which 
will not take root will do so under the 
effect of the treatment, although the 
change in the structure of the branch is 
extremely difficult to discern. Other 
methods of stimulating root growth have 
been tried out by the institute, and carbon 
monoxide, ethylene, acetylene and propy- . 
lene gases have been found effective. The 
lanolin method, as far as it has been 
worked out, is considered the most effec- 
tive, as it requires relatively uncompli- 
cated methods of application. Lanolin in 
these cases is probably effective as a salve 
base, promoting absorption of active in- 
gredients through the “skin” of the plant. 


They are 


Nonallergic Cosmetics 

In the strict sense of the word, there is 
probably no cosmetic that is completely 
nonallergic. As time goes on, new sub- 
stances are continually being found that 
cause symptoms in certain individuals. 
But it may be safely said that the various 
nonallergic cosmetics are nonallergic to an 
almost 100% degree. The main ingredi- 
ents in cosmetics that can cause trouble 
are orris root and the various starches. In 
addition, one must consider compounds of 
mercury and lead, quinine, eosin, oil of 
bergamot, paraphenylene diamine and 
methyl heptine carbonate. Occasionally a 
person is found who has an idiosyncrasy to 
the coloring material. 

In addition to those ingredients in the 
cosmetics which may be troublesome from 
an allergic point of view, other possible 
factors must be considered. The type of 
glue used in making the package, the lac- 
quer used in coloring the containers and 
the powder puff used in applying powder 
to the skin may cause symptoms in rare 
cases. 


More Cetyl Alcohol Available 

The Rohm & Haas Co., Inc., Philadel- 
phia, has just announced stocks of lauryl 
and cetyl alcohols available for distribu- 
tion. These alcohols have been produced 
on a small commercial scale by the com- 
pany for some time, primarily for its own 
use. A surplus is now available, however, 
and this is being sold to cosmetic man- 
ufacturers. 

As these fatty alcohols are being pro- 
duced by the catalytic reduction of com- 
mercial palmitic or coconut oil acids, the 
cetyl alcohol is a mixture of cetyl with 
some stearyl alcohol, while the lauryl 
alcohol is a mixture containing some of the 
next higher and lower members of the 
series. The cetyl alcohol is a white, 
waxy solid, having a melting point of 40 
to 50°C. and is excellently suited for use 
in cosmetics, while the lauryl alcohol is 
liquid or solid, depending upon the room 
temperature. 
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ADVANCING THERAPY 


Cod Liver Oil Treatment of Wounds 
—Steel has obtained good results with cod 
liver oil in the treatment of burns. Lint 
heavily soaked in cod liver oil was applied 
widely over the part to be treated and 
covered with a dressing. The dressing is 
left in place and resoaked with cod liver oil 
every twenty-four hours, the lint not being 
taken from the skin surface until the end 
of forty-eight hours—an obvious advan- 
tage when the area to be treated is large. 
When cases have not reacted previously to 
the ordinary dressings, it has been found 
that cod liver oil hastens recovery, and the 
speed with which an indolent area is 
transformed into one of healthy granula- 
tion is remarkable. Almost every patient 
has said that the first application of cod 
liver oil has given much greater ease than 
other dressings. The author also used 
crude cod liver oil as a dressing in indolent 
ulcers and deep abrasions, but always fol- 
lowing the rule “‘if there is pus, it must be 
let out.”’ It has been found of advantage 
in a great number of slow healing areas. 
After the removal of pus or gangrenous 
patches of skin, oil applied in the way 
described has induced rapid granulation of 
tissue previously indolent in leg ulcers and 
even in fistulas. One patient having a 
fistula had been in the hospital for thirty- 
four days under routine treatment and still 
showed a slight serous discharge. After 
the wound was packed for six days with 
cod liver oil, the patient was able to leave 
the hospital and needed to make only two 
outpatient attendances for the renewal of 
the dry dressings. 

Treatment of Leprosy by Fish Oils— 
Calcagno made a chemical study of the oil 
of Salminus brevidens as well as of that of 
Prochilodus platensis and Pimelodus clar- 
ias. When the fatty acids from the oils are 
distilled between 193 and 210 C., the ethyl 
esters obtained are not as active as the oils 
themselves. It is possible that, when they 
are distilled at higher temperatures, dex- 
trorotatory esters of higher boiling points 
and greater activity may be obtained. The 
oils of these fish and their ethyl esters can 
be used without distinction in the treat- 
ment of leprosy because their chemical 
composition is about the same. The oils 
may be washed in alcohol. When they are 
to be used in injections, it is advisable not 
to wash them, because their fatty acids 
would be washed away, which may result 
in a diminution of their therapeutic proper- 
ties. A series of preparations, such as 
those made with chaulmoogra oil, was 
made by the author with the fish oils as 
well as with their ethyl esters, fatty acids, 
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oil in sodium salt solutions and emulsions. 
The author advises their clinical applica- 
tion in verifying the therapeutic value of 
the oils and their derivatives in leprosy. 

Gold Tribromide in Whooping 
Cough—In doses of one-fifth to one- 
tenth of a grain, for adults and one-tenth 
to one-twentieth of a grain for children, 
gold tribromide has been found to give 
satisfactory results in the treatment of 
pertussis. As the salt is unstable, hygro- 
scopic and easily decomposed, it should 
not be dispensed in pills, tablets or cap- 
sules. In aqueous solution, it has been 
found to undergo oxidation and deposit a 
sediment in a short time. J. Epstein there- 
fore has had an elixir made which is clear, 
stable and palatable. In a gold-treated 
group of children the average duration of 
the illness was 4.4 weeks. It was 11.8 
weeks in the control group. 

Antirachitic Properties of Irradiated 
Evaporated Milk—Strong and his co- 
workers fed twenty-two normal, artificially 
fed infants, living in poor to middle-class 
homes, irradiated evaporated milk without 
any additional vitamin D. The period of 
the study embraced approximately the 
first six months of life of the individual 
infants. A control group of eleven normal 
infants was fed a formula of whole cow’s 
milk, with from 10 to 15 drops (0.6 to 1 cc.) 
of vosterol daily or 4 teaspoonfuls of plain 
cod liver oil as the source of vitamin D. 
The average daily consumption of eva- 
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porated milk ranged from 6 ounces 
(180 cc.) in the 1 to 4 week group to 16 
ounces (480 cc.) in infants 6 months of age - 
or more, giving a variation of from 26.6 to 
58.9 units in the average vitamin D con- 
tent of the food. Roentgenograms of the 
forearms of the twenty-two infants fed 
irradiated evaporated milk, taken at ap- 
proximately 6 months of age, showed 
“slight evidence of rickets” in two of the 
infants. None of the infants in the con- 
trol group showed roentgen evidence of 
rickets. Irradiated evaporated milk con- 
taining 3.8 Steenbock units to the ounce 
offers a source of vitamin D in an amount 
sufficient to reduce greatly the incidence 
of severity of rickets among patients 
whose parents either have not been edu- 
cated to the necessity of antirachitic sup- 
plements to the food of all babies or who 
cannot afford them. As yet the irradia- 
tion of evaporated milk should not be 
relied on exclusively to provide protection 
to all infants throughout the first year of 
life. It should be supplemented with ad- 
ditional vitamin D units in the early 
of months life when the intake of irradiated 
evaporated milk may be insufficient to 
provide the unitage necessary to protect 
the infant. 

Treatment of Tetanus with Tri- 
brom-Ethanol Anesthesia.—Cole has 
used tribrom-ethanol in ten cases of 
tetanus. In severe cases, doses of 0.1 ce. 
per kilogram of weight control the reflex 
spasms completely for periods of from two 
to six hours and produce relaxation of the 
jaw and lessening of the tonic rigidity. No 
ill effects have followed this dose given 
daily for eight consecutive days, and four 
such doses in twenty-four hours have not 
given rise to ill effects. In the author’s 
present case tribrom-ethanol produced 
complete control of the reflex spasms, re- 
laxation of the jaw and lessening of the 
tonic rigidity about ten minutes after it 
had been given. Such relief was main- 
tained for from four to eight hours accord- 
ing to the dose (from 0.2 to 0.5 cc.) given. 
The only ill effect which appeared to be 
directly due to the tribrom-ethanol was 
that on the respirations, which became in- 
creasingly rapid and shallow about ten 
minutes after it had been given, and 
cyanosis came on within half an hour. 
The cyanosis was relieved by nasal oxygen, 
which had to be given more and more fre- 
quently and continuously as the illness 
progressed. The rectal irritation caused 
by the repeated doses cleared up quickly 
as soon as the doses were reduced in size 
and frequency. The curve of dosage, 
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which was determined solely by the period 
of freedom from spasms after each dose, 
showed a steady rise to a maximum on the 
ninth day and then a steady fall showing 
that, after the first symptoms appear, it is 
many days before toxin produces its full 
effects, and that these subside only grad- 
ually. The control of the spasms was so 
satisfactory that a stomach tube could be 
passed easily by the nasal route and the 
child was fed hourly. The child was un- 
able to swallow any fluid until the twenty- 
first day of the disease. How great is the 
danger of giving large and repeated doses 
of tribrom-ethanol is not yet known. It is 
possible too that large and repeated doses 
given for many days may lead to danger- 
ous cumulative effects. 

Histidine Treatment of Peptic Ulcer 
of Lesser Curvature.— Smith employed 
the histidine treatment of peptic ulcer in 
twelve cases that fulfilled certain criteria: 
(1) a history suggestive of gastric ulcer, (2) 
the exclusion of cases obviously surgical 
and (3) unequivocal roentgen evidence of 
ulcer of the lesser curvature. Ordinary 
diet was permitted without restriction. 
Daily injections of 5 cc. of a 4 per cent. 
solution of histidine were given. No other 
form of treatment used. Of the 
twelve cases, seven were treated in the 
wards in order to study them more care- 
fully, and five were treated as ambulatory 
cases in private. The hospital patients 
were allowed to be up, and they assisted in 
various ward duties. Four private pa- 
tients continued their ordinary occupa- 
tions, and one was up and about but not 
at his work. The first symptom to disap- 
pear was discomfort. This refers to the 
vague feelings of fulness, soreness, nausea 
and tastes in the mouth. Vomiting was 
almost immediately controlled, and before 
long pain ceased to be a disturbing factor. 
Loss of appetite was not a common com- 
plaint, but, when present, there was a 
speedy return of a desire for food. The 
patients soon had a better color, and their 
weight increased each week. In no case 
was there a failure to gain substantially in 
In cases in which there had been 


was 


weight. 
gastric retention due to pylorospasm the 
emptying time improved. The _ better 
function was also seen in the relief from 
constipation. Definite flatulence was the 
most obstinate subjective syntptom. In 
two cases, in which it persisted throughout 
the whole course of injections, it was com- 
pletely relieved by the daily administra- 
tion of two tablets each containing one- 
fifth grain (0.013 Gm.) of histidine. 
Tenderzess on palpation was present in all 
cases until several injections had been 
given, but the most refractory yielded 
after the twentieth dose. Striking roent- 
gen improvement was observed. 
Ephedrine in Poliomyelitis—N. D. 
Royle, of Sydney, Australia, discusses the 
use of small doses of ephedrine as a part of 
the treatment of anterior poliomyelitis and 
encephalitis. He believes that small doses 
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of this agent (7.5 mg. or 1/8 grain) ad- 
ministered three times a day may be effec- 
tive in relieving edema of the cord and 
preventing wasting. Ephedrine sheuld be 
given in the preparalytic stage to prevent 
edema, and in the postparalytic stage to 
keep up the nutrition of the muscles until 
recovery has taken place. Royle says that 
in one of the cases he observed there were 
some definite indications that fibrillation, 
which has been held by some to be the 
cause of wasting, was inhibited. 

The paper describes the experimental 
work undertaken by Royle to demonstrate 
the effect of ephedrine upon postural or 
plastic tone of the muscles following 
various traumas affecting the central ner- 
vous system. Royle also discusses the 
dilatation of the arteries and constriction of 
the capillaries, which he believes is pro- 
duced by the toxins of the poliomyelitis 


Virus. 


New Medicines 

Evatmine is a combination of epine- 
phrin (8 min. 1:1000) and pituitary ex- 
tract. Useful in angioneurotic edema, 
asthma, chilblains, defective circulation, 
collapse, persistent cough, urticaria, etc. 
One cc. is injected hypodermically and re- 
peated half-hourly if necessary. British 
Organotherapy Co., Ltd. 

Ferrodic Iron Granules are colloidal 
ferrous phosphate combined with glucose 
and chocolate flavored. They are useful in 
treating anemic and debilitated children, 
rickets, tuberculosis and in convalescence 
as a tonic. Allen and Hanburys, Ltd., 
London. 

Glycotone, a tonic during convales- 
cence, contains Elixir of Mag. Pot. and 
Sod. Glycero-phosphates, with glycerine 
and extract of red bone marrow; | fl. dr. 
contains 1/80 grain strychinne. Clay and 
Abraham, Ltd., London. 

Revitone. Each fluid ounce contains 
ext. kolae glycerin sacch. “Roche,” equiv. 
sem. kolae, 87.70 gr.; Arsylen brand sod. 
allylarsonat. 0.44 gr.; Ext. nucis vom., 
sicc. B. P. 0.28 gr.; Sodii phosphat acid. 
16.22 gr.; Mangan. chlor. 0.09 gr. Revi- 
tone is suggested for use in physical and 
mental exhaustion, convalescence, anemia, 
tuberculosis, chlorosis and malaria; prophy- 
lactically during periods of physical and 
mental stress (sports, examinations, hot 
weather, etc.) Hoffmann-LaRoche. 

Saccharomyvin is a fluid yeast rich in 
vitamins B and C for the treatment of 
acne, boils, carbuncles, etc. British 
Organotherapy Co., Ltd. 

Serocalein is a sulfoguaiacolic precipi- 
tate from the plasma of immunized 
animals, with magnesium phosphate and 
calcium phosphate and glycero-phosphate 
in tablet form. It is intended for the pre- 
vention and treatment of colds, and as an 
adjuvant in the treatment of bronchitis, 
Ltd., 


asthma, etc. Harwood Chemists, 


Watford, Herts, England. 
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Monotrean is a combination of meth- 
oxycinchonine with tetramethoxybenzyliso- 
quinoline. It is recommended for use in 
the treatment of otogenic vertigo (Men- 
ieres syndrome) and is administered in the 
form of tablets, one tablet three times a 
day, reduced to twice and then once daily. 
Sold in containers of 10, 30 or 100 tablets 
of 0.2 g. Luitpold-Werk, Munich. 

Kaldrox consists of colloidal kaolin 2 
per cent, aluminum hydroxide 2.5 per cent. 
and aromatics 0.008 per cent. in distilled. 
water. It is used in the treatment of gas- 
tric hyperacidity, gastritis, to absorb 
gaseous products of intestinal fermenta- 
tion, as a protective against gastrointes- 
tinal irritants and in diarrhea. Dose is one 
drachm to half ounce before or after food. 
Petrolagar laboratories. 

Bellergal contains bellafoline (levo- 
rotatory alkaloids of belladonna leaves) 
0.0001 g., ergotamine tartrate 0.0003 g., 
phenobarbital 0.02 g. It is useful in the 
treatment of such autonomic nervous dis- 
orders as dystonia, neurasthenia, migraine 
and pre-hyperthyroidism. Dose is three 
to four tablets daily. Sandoz. 

Abidon consists of tasteless capsules 
containing the four vitamins A, B,, Bo, 
and D, all from natural sources and 
standardized biologically. It is intended 
for use in vitamin deficiency disorders and 
as a diet supplement in underweight, 
prospective mothers, lactating women, 
exhaustion from overwork, etc. Dose is 
one to three capsules daily. Parke, Davis 
& Co. 

Risulform is a preparation containing 
sulphoform, an organic sulfur antimony 
compound, 5 g., cholesterin, 2 g., castor 
oil 50 g. and ethanol 50 g. It is used in the 
care of the hair especially against alopecia 
seborrhoica. Dr. L. Kaufmann, Berlin- 
Wilmersdorf. 

Softol is an organic mercury-arsenic 
compound, the methyliodide of mercuric 
nucleo-arsenic-salicylate. It is used as an 
intravenous injection once a week for 
spirochete infections. Laboratorie dePhar- 
macologie medicale, Paris. 

Soxolade is a dietetic nutrient food con- 
taining 30 per cent. of fat-free cocoa 
powder, maltose, amylose, plant albumins, 
egg lecithin, phosphorus, iron and calcium. 
It is used as a nerve food for the young or 
old, especially for pregnant and nursing 
women, nervousness and anemias. Nahr- 
mittelfabrik Munchen G.m.b.H., Berlin- 
Charlottenburg. 

Stannoblettes. These tablets are 
stated by the manufacturer to contain as 
the active ingredient chemically pure, 
lead-free tin oxide. They are recom- 
mended for use in the treatment of furun- 
culosis, as well as all staphylococcus infec- 
tions, carbuncles, acne vulgaris, acne 
rosacea, eczema, pyodermia, sycosis, horde- 
olum, abscesses of all kinds and lymphan- 
gitis. H. L. Ritter and Co., Berlin, Ger- 
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STYPTIC PENCILS 


Alex Willsmer, factory manager of the Impex Co., London, Eng- 
land, takes us to task (and we frankly admit with perfect justification) 
for our comment on the manufacture of styptic pencils. Mr. Wills- 
mer points out that to secure a quality product it is necessary to con- 
sider such factors as brittleness, durability, softness and opacity or 
translucence and these qualities he maintains are important and not 
so easy to secure as our comment indicates. The manufacture of 
slyplic pencils like the manufacture of official glycerin suppositories 
(mentioned below) is simple insofar as equipment and procedure is 
concerned but there are a lot of little tricks of compounding and 
handling involved, the knowledge of which enables one man to produce 
a perfect product while another, lacking that knowledge, cannot 
duplicate his results even though using the same equipment. In our 
comments we cannot do more than outline intricacies of procedure 
and equipment. Variations in materials, equipment, manufacturing 
conditions and even climate are such that we cannot be expected to 
supply the nicety of detail and judgment that experience alone can 
give. If we provide the outlines the erperimenter must supply details 


in each specific case. 


CRUMBLING ROUGE 


We manufacture dry rouge and although we make a product having 
very fine texture one of our difficulties is the fracturing or crumbling 
of the rouge after it has been placed in containers and we are very 
anxious to know if you can help us out of this fault or difficulty. 
Sydney, Australia. 

In looking over your formula we note that it contains only 
lanolin as a binder. We recommend that you experiment with 
small additions of tragacanth mucilage but be very careful not 
to use too much or else your rouge will be like a house brick. We 
also think you should include in your formula with the talc a 
small amount of magnesium or calcium carbonate or colloidal clay 
because these materials are more porous than talc upon which 
you are depending for a base and will compress more firmly. 


ASTRINGENTS 


How can we compare the relative strength of various astringent 
chemicals? It takes too long to do it on the skin and it would be im- 
possible to make such test on one subject only. If more subjects were 
employed differences in skin thickness and character would throw 
the result off. We thought you might be able to suggest a practical 
method. Chicago. 

Inasmuch as proteins are present in the upper layer of the skin 
we think you can determine the relative astringent power of 
various chemicals by treating standard albumen solutions with 
solutions of astringents. Albumen is easy to get and by weighing 
the precipitate formed upon treatment with different astringent 
solutions you should get a fairly accurate measure of the effective- 
ness of each astringent. Suppose you took 10 cc. of a one per cent. 
albumen solution, and treated it with ten cc.’s of a one per cent. 
alum solution and measured the precipitate. Then you could 
treat another sample with a two per alum solution, or you could 
treat it with a one per cent. solution of aluminum chloride and so 
on. In making cosmetic astringents, strong, quick acting 
astringents must be avoided as they tend to harden the skin. 
Astringent treatments should be prolonged so as to get the result 
gradually. From the above test you can get the time reaction 
also by determining how long is required for a precipitate to 
throw down. In suggesting this method we realize that it has one 
flaw; namely, that authorities are by no means in agreement as to 
how astringency is secured. Some claim that it is by precipitation 
of albumen, others believe that astringency is a physical and not a 
chemical phenomenon. If the first theory is wrong our test 
wouldn’t be worth much. If it is a physical phenomenon you 
might try treating porous animal membranes, examining them 
under the microscope afterward, and measure the extent of con- 


traction. 
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letterhead of firms. Inquiries from private 


OILY VAPOR 


We have been experimenting with after shaving lotions in an 
effort to find one that does not contain such a high percentage of 
alcohol and still meets consumer demand. Enclosed is a formula that 
appears satisfactory but unless it is filled entirely to the cap, the 
inside of the bottle neck appears as though it were covered with an 
oily vapor. As the liquid is used and recedes, more of the glass is 
exposed and the bottle looks when empty as if it had contained oil. 
We should like to know how this condition can be corrected. Indian- 
apolis. 

An inspection of the formula reveals nothing that can be 
isolated as the cause of this condition. Since it contains only a 
low percentage of alcohol we feel that the perfume oil should be 
rubbed up with purified talc before it is added to the batch, which 
should then be agitated rapidly. Following this the liquid should 
be allowed to stand for two or three days with occasional stirring 
to allow the perfume fo permeate the liquid. Filtration will re- 
move the talc and the liquid should remain clear. If it doesn’t we 
suggest making up several samples eliminating from each one 
The sample containing the offending ingredient will 
When 


you’ve discovered it by a process of elimination you can omit or 


ingredient. 
soon show the characteristic cloud and the others will not. 
substitute as desired. This procedure usually works in cases like 
this. Occasionally, however, a condition may be caused not by the 
original ingredients but by reactions products in which case 
you’ve got to isolate the reaction product and take the necessary 


steps to prevent its occurrence. 


EPHEDRINE ALKALOID 


We are having considerable difficulty dissolving ephedrine 
alkaloid in light mineral oil in the preparation of nose drops, ete. 
We are using the heat method of dissolving the ephedrine but find that 
it recrystallizes out after standing for a little while. We would 
appreciate hearing from you on the proper method of dissolving 
ephedrine without any precipitation. For your information we pur- 
chase the alkaloid from one of the largest and most reliable concerns 
and it is supposed to have been tested for solubility. Wilkes Barre. 

Usually your supplier will help you out of difficulties like this. 
In all probability your difficulty has nothing to do with the qual- 
ity of the alkaloid but rather to an attempt to dissolve excessive 
quantities in a solvent that will hold only a definite amount. The 
usual practise is to make a concentrate and dilute it with the 
remainder of the oil. In a formula containing ephedrine 7.5 
grams, menthol 5 grams, camphor 5 grams, eucalyptol 5 grams 
and light white mineral oil to 1000 cc. you would rub all the in- 
gredients together with a small amount of the oil, heating the 
mixture slightly, until solution had taken place. This would then 
be stirred into the rest of the oil likewise heated slightly. Some 
manufacturers use a small amount of vegetable oil in which to 


dissolve the ephedrine. 


oo 
Ni 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


LIQUID CREAM 


We appreciate the help given us previously when we wrole you 
about the separation difficulties we had been having. After following 
your suggestions we made a product that looks very good and does not 
separate as it did when we wrote you first. We eliminated the lanolin 
and substituted a small amount of absorption base but our cream is 
just a little thicker than we would like it to be. It doesn’t pour out of 
the bottle readily unless it is first given a slight shake. Do you think 
it would impair the merit of our product if we increased the water 
slightly? Also we would like to know whether a very small amount of 
mercurochrome added to the cream to color it would in any way be 
injurious to the skin. We want to add this to our cream as we have 
found that it imparts a very pretty color indeed—much better than we 
have been able to get from regular colors. We shall appreciate your 
help. Memphis. 

You can increase the water slightly without impairing your 
cream but be careful not to add too much as it may cause your 
product to separate again. Mercurochrome in such small quanti- 
ties cannot possibly be harmful to the skin and while we think you 
would probably never be challenged by the government, the fact 
is that mercurochrome is a mercury salt and as such will in all 
probability be taboo when the impending F & D bill is passed. 
We feel pretty certain that if you submit a sample of your colored 
product to any of our color advertisers they will match it for you 
with an acceptable dye. 

In connection with color you have raised an interesting ques- 
tion. The impending Food and Drugs Act will certainly rule out 
some substances now being used and it is virtually certain that 
an effort will be made to certify all cosmetic colors. It is not 
likely that certification regulations will be as rigid as they are in 
the case of foods but if any rules are instituted at all they will be 
stringent enough. 


PITY THE POOR PUPS 


We manufacture a line of dog remedies and would like to make an 
anaesthetic castration ointment for veterinary use. We want to make 
a product that will completely alleviate pain. Chicago. 

We haven’t anything in the files on this subject. However, it 
should not be difficult to make a preparation that will take away 
the physical pain, but we don’t think you can make a remedy that 
will take away the spiritual pain of a loss so overwhelming. To 
tell you the truth we are glad we cannot help in this instance as 
our Mama brought us up always to do as we would be done by. 
Besides if the Indian philosophers are right, we might be a pup 
ourselves in our next reincarnation. 


GLYCERIN SUPPOSITORIES 


We make glycerine suppositories USP and we have always fol- 
lowed exact official procedure in making them. Nevertheless we 
never seem able to make two batches exactly alike and no two batches 
stand up alike. Some batches are much more cloudy than others. 
Some liquefy to a fairly considerable extent after standing in the 
bottles for any length of time. We know, however, that some of our 
competitors products are better than ours. One thing is certain. 
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Either the suppositories of our competitors are not in reality official 
or else there is some trick in making them we don’t know about. It 
will be appreciated if you can help with this problem. Philadelphia. 

We've had similar experience ourselves and as a result con- 
cluded that there are some temperature control and empirical 
tricks in making the material we hadn’t learned. We've seen 
them made and we know that reputable houses use official in- 
gredients. But it is an empirical job and many old timers can tell 
by looking at the batch or by sticking a finger into it just when it 
is “right.”” All we can recommend in this instance is that you 
keep on playing with the next lots until you hit the right com- 


bination. 


COST BASES 


In setting up basic cost for the purpose of determining selling 
price would you be good enough to furnish us some information 
based on your varied experience of what would be a fair percentage 
lo sel up for loss due to filtering, manufacturing, bottling, etc. We 
manufacture mainly liquid products and desire to establish a proper 
basic structure on cost to absorb loss due to shrinkage, spillage, etc. 
We will appreciate any information you can give. New York. 

Most cosmetic firms calculate cost on the net yield per batch in 
bottles and not on the gross amount put into the batch. The 
most important element of loss is due to variation in the net 
contents of bottle, so the most practical way to figure cost is to 
divide the total cost of the batch by the yield in bottles. This 
yield will never be the same, and, in addition, there will be losses 
by evaporation, breakage, filtration, etc. Figuring the gross 
amount of the batch as a unit, average losses will range all the 
way from one half to fifteen per cent. depending upon the product 
and the equipment employed. The more volatile the liquids are 
and the more exposed your equipment is, the greater will your 
average loss be. Your production records for the last years 
should give you a pretty good clue as to what percentage you 
should set up. 


EFFERVESCENT TABLETS 


We manufacture an effervescent headache salt and are preparing 
to compress it into tablets. The machine we are going to use is now 
being constructed and will be delivered very soon. Any suggestions 
you may make regarding the granulation of these tablets will be 
greatly appreciated. Chicago. 

Inasmuch as you are now making an effervescent salt we know 
you realize that moisture is your worst enemy. Preferably all 
such products should be made in an air-conditioned or dehumidi- 
fied room in which the relative humidity should not be above 
45%. There are two ways of handling the granulation. One is 
to granulate and dry each ingredient separately or at least to 
granulate the acids and alkalis separately and to dry them 
separately. The dry granulations are then mixed and lubricated 
and pressed. Some manufacturers prefer to granulate the mass 
with alcohol but this procedure is expensive. 


DRY ROUGE 


We are preparing to manufacture our own rouge in cake form 
and we would like to know what equipment we need. Detroit. 

You will need a pebble mill for grinding the color bases; a 
powder mixer for mixing the base with other ingredients; a 
granulator for making granules prior to compression; a tablet 
press for making the tablets and a shelf dryer for drying the 
granulations before compression or the finished cakes after com- 
upon which procedure is followed. Some 
manufacturers also use a pulverizer to finish off the colored 
powder before it is moistened with the binder. This is one 
method. Another method is to put all of the ingredients includ- 
ing color, a small amount of ragacanth mucilage and a slight por- 
tion of hydrous lanolin int» a ball mill and mill for about six 
hours. This mixed powder is then put into the molds and com- 
pressed into the rouge pans. 


pression depending 
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PURCHASING DEPARTMENT 


Advances in all the indexes led to an increase in the Drug and Cosmetic Industry 
index of raw material prices. The index was 69.0 for November, compared with 67.9 


in the previous month, an increase of 1.1. 400 


OCTOBER MOVEMENTS 


Up 80 

Aconite Root 6c Ergot $1.40 Psyllium Seed, Blond Ic 
Agar Agar 7c Guaiac Gum 7c Rhubarb Root HD 8c ; 60 
Aloin 10e Japan Wax Ic Saffron, Spanish 50c 
Arabic Gum 3c Kamala 4c Senega Root Ic 
Arnica Flowers 10c Karaya Gum Ic Soap Bark, cut Ic 40 
Bergamot Oil 35c Lemon Oil, Italian 10c Spearmint Oil 5c 
Bois de Rose, Brazilian 5c Lemon Peel 4c Tartar Emetic 2c 
Camphor, Japanese 3c Menthol 20c Terpineol 2c 
Castor Oil 1c Myrrh Gum 8c Vanilla Beans, Bourbon 15c 20 
Civet 75c oz. Olibanum Gum Ic Vanillin 50c 
Colocynth Pulp 13c Orange Oil, Italian 25c Vetivert Oil, Bourbon 50c 

D 0 

own 

Anise Oil 4c Damiana Leaves 2c Pepper Oil, Black 50c 
Balsam Peru 5c Golden Seal Root 10c Sage Oil, Dalmatian 5c 
Buchu Leaves 2c Jaborandi Leaves 2c Valerian Root 2c 
Cassia Oil 5c Manna, Large 3c Wormseed Oil 10c 
Chamomile Flowers, Roman 2c Papain 60c Wormwood Oil 5c 
Clove Oil 5c Peppermint Oil, Redis. 10c 


15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 
1929 1930 1931 1932 1933 1934 1935 





A mixed trend in essential oil prices re- 
sulted in a small net increase in the index 
from 51.3 in October to 51.6 for November. 
Two Italian items moved sharply for- 80 
ward; bergamot increased from $1.60 to 
$1.95, highest since August 1931 and lemon 
continued its rise to $1.75, highest since 
March 1930. Bois de rose was higher at 
$1.35. Four price changes were down- 40 
ward revisions; anise declined from 49 to 
45 cents; cassia dropped five cents to 


100 




















$1.35; clove oil was also off five cents at 20 } 
85 cents; peppermint declined from $2.00 


to $1.85. r¢) 
































25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
1929 1930 1931 1932 1933 1934 1935 


Four changes of cosmetic raw material 
prices resulted in an increase in the index 80 
from 71.1 in October to 71.9 for November. 
Arabic advanced from 21 to 24 cents; | 
Japan wax increased one cent to 8 cents; 60 
menthol rose 20 cents to $3.65 while bal- 
sam Peru decline five cents to $1.40. 40 
20 


0 
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15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 
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15 Medicinal Chemicals—Weighted Index 
1926 Average Prices Equal 100 
1929 1930 1931 1932 1933 1934 1935 


The index of medicinal chemical prices 
increased from 75.8 in October to 76.5 for 
November because of three advances in 
price. Bismuth metal, on which prices of 
bismuth compounds more or less depend, 
advanced 10 cents to $1.00; menthol con- 
tinued its rise, touching $3.65 for Novem- 
ber; mercury metal was quoted five dol- 


lars a flask higher, reaching $74.00. 


Ergot is running away with the index of 
botanical prices, but even so, three of the 
four changes were increases; the index 
jumped from 74.5 in October to 82.1 for 
November. The ergot situation has be- 
come acute, with an advance from 85 cents 
in October to $2.25 in November; agar 
continues its advance, jumping 7 cents to 
82 cents for November; rhubarb was 8 
cents higher at 38 cents, highest since 
May 1929; buchu dropped from 37 to 35 


cents. 
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6< 
Ti greatest sin gle 


nutritional factor — 


next to milk, in preventive medicine 
that the human race has ever pos- 
sessed’’ is the pronouncement of Profes- 
sor Mellanby relative to Cod Liver Oil. 


In the winter months both children and 
adults should fortify their resistance 
to colds and other infections by taking 
Cod Liver Oil. A daily supply ensures 
vigorous growth and is for children 
the best defense against rachitis. 


A teaspoonful of Norwegian Cod 
Liver Oil contains more vitamins than 
does the maximum quantity of milk 
and butter you can consume in a day. 

















NORWEGIAN 
COD LIVER OIL 


World-renowned for its quality. 








Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Lanoline Quinine 
Camphor —_—_—_sLithol Resorcin U.S.P. 
Chalk Precip. U.S.P. Magnesia Calcined Rosin, Powdered 
— U.S.P. Sal Ammoniac, Lump 
scree Sted, Magnesia Carbonate Spermaceti 
Gelatine U.S.P. : : z Rs 
G Manna-Mannite Sulphur Precip. 

ae Menthol Thymol 
Haarlem Oil oe Bane 


Halibut Liver Oil Mineral Oil U.S.P. Wax—Bees, U.S.P. 
Heavy Russian Witch Hazel 


Kamala 
Zinc Oxide U.S.P. 


Kaolin Quince Seed 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 




















0)) RC 
A-A BRAND . 
Jinest nedicinal $uality | 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER * 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 














CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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CITRUS OILS ADVANCE AGAIN 


New Developments Give Further 
Strength To This Market 


In spite of steady advances over the past 
few months these oils as a group show no 
tendency to ease off. As a matter of fact 
the situation is tighter now than ever and 
the tendency is still toward higher levels 
in all respects. 

The position of Californian oil strength- 
ened steadily and only a restricted sale 
was possible because of the small supplies 
available. The price during late trading 
was $3.00 per pound nominal for cold 
press oil. Distilled oil was in somewhat 
more liberal supply but the price here was 
also advanced to 75c per pound. 

New production of Californian oil is not 
far away but a very severe storm during 
the latter part of October is said to have 
resulted in serious loss to citrus fruit crops 
in the southern part of the state. The 
damage t» the 1935 crop is estimated at 
approximately $4,000,000. It is reported 
that about one-fifth of the Valencia orange 
crop was damaged. Growers expressed 
the opinion that the loss of about one- 
quarter of their anticipated production 
would solve any season’s surplus problem 
and would undoubtedly result in higher 
prices to offset the storm damage. 


Spot prices on Italian oil were again 
advanced with prices now at a range of 
from $2.65 to $4.00 per pound. The sup- 
ply of oil continued to be affected by the 
demand for fresh fruit. Premier Mus- 
solini hurdled the League of Nations’ em- 
bargo wall around Italy by completing 
with Chancellor Hitler an informal agree- 
ment whereby Germany will continue 
supplying Italy with coal and other ma- 
terials vital to continuance of Italy’s war 
in Ethiopia. 

Twenty-five per cent. of the Italian 
purchases from Germany will be paid for 
in oranges and with the additional heavy 
shipments of fresh fruit to Italian armies 
in Ethiopia it does not seem likely that 
Italian orange oil will be any more plenti- 
ful for some time to come. 

Bergamot also showed a further advance 
to the basis of from $1.95 to $2.10 per 
pound. 
by the replacement position. The call on 


This advance was caused mainly 


spot at present prices was solely for 
prompt requirements and made a moder- 
ate total. 

The production of bergamot oil during 
the 1935 season was limited by the scarcity 


unfavorable 
weather prevailing during the summer of 


of fruit, resulting from the 


1934. The average yield of bergamot oil in 
Italy amounts to around 190,000 kilo- 


grams annually. In the 1935 season it was - 
estimated that production had not ex- 
ceeded 127,000 kilograms. 

Recent statistics carry out the conten- 
tion that French Guinea orange oil is 
destined to play an increasingly important 
part in the picture. A marked expansion 
is occurring in exports. Figures for the 
first quarter ending 1933, 1934 and 1935 


being 47, 99 and 131 metric tons, respec- 
tively. From 90 to 100 per cent. of the 


shipments were destined for France and it 
is from this point that the rest of the 
world receives its supplies of this oil. 

As far as lemon oil is concerned there is 
no basic change in the situation as pre- 
viously reported other than that prices 


continue to advance. Italian oil is now 


selling at from $1.75 to $2.20 per pound 
with the Californian oil at $1.30. It was 
thus seen that the domestic article con- 
tinued to have a substantial price advan- 
tage over the Italian. 

In making the recent price advance in 
domestic oil the California producers also 
announced that the contract period had 
been reduced to three months as compared 
with their previous policy of selling on a 
six month contract basis. 
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Only Pure White Beeswax 
will produce Pure White 
Cream. T. L. Beeswax has 
been the standard for 
more than eighty years. 
Samples on request. 


Pioneer Brand Pure Refined 


Yellow Beeswax 


Ideal for lemon creams 
and similar preparations. 








& ) . THEODOR LEONHARD WAX CO., Inc. 
— es Established 1852 

A.CoDRURY &CO, ALBERT ALBEK, HALEDON, PATERSON, N. J. 

219E. NorthWaterSt. $15 So. Fostex Ave. Long Distance Telephone: SHerwood 2-1444 
Chicago, Illinois Los Angeles, Calif. m 














PURE OTTO oF ROSE 
BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 






BUY WITH 


Karnare Rahmanili CONFIDENCE 
Karlovo Kalofer STEARATE OF 
MAGNESIA 
Ligh re esiveness. r ek 
White, oe Pacmaan. we 
SOLE DISTILLERS BY fin. eet Penner 3 
ie oe ce ks ALUMINUM 
VAC U U Re Pp ae Oo Cc E Ss Ss pollen. Made to satisfy most . 
exacting requirements. Fite : 
STEARATE OF bie 
Quality is our first consideration. We have ZINC MAGNESIUM 
always supplied the finest Otto of Rose it | sadisschicieg- Manetiadibies dibs 
is possible to produce. pe coring y= yoy Mews 
| desired. Highest standard of + toe 
ity and Uniformity. 
Used by the Principal Consumers Here and Abroad Prompt Shipments in any quantity 
Write for samples and prices 
SOLE AGENTS STOCKS CARRIED: Chicago, St. Louis, San Francisco 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 








~Gerorce Luepers « Co. 


New York Chicago San Francisco Montreal 


L = . a ee eee 
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GUM ARABIC AT 
NEW HIGH 


Considerable excitement was caused in 
gum circles because of cables received 
naming higher prices for shipment ma- 
terial. Prices on all grades were advanced 
substantially on spot with amber sorts 
selling at from 13c to 14¢ per pound, 
white No. 1, 24c to 25c per pound (the 
highest price to be reached on this grade 
since June, 1931) second 22c to 24c and 
powdered gum 16/4c to 19/c per pound. 
The strength in Arabic reflected the tend- 
ency of all merchandise to advance that 
has its origin in the Sudan. Although the 
crisis caused by the recent concentration 
of Italian troops along the Sudan border 
has been eased somewhat, the scare was 
sufficient to cause uneasiness on the part 
of buyers of material that would be diffi- 
cult to obtain should England and Italy 
come to blows over the African situation. 

Total exports of gum arabic from the 
Sudan during the first six months of 1935 
decreased in quantity compared with the 
corresponding period of 1934, the respec- 
tive figures being 11,092 metric tons com- 
pared with 12,925 metric The 
United States took 1,971 metric tons of 
the exports for the first six months of 1935. 

Arrivals of gum arabic at trade centers 
the end of June were satisfactory but a 
large part was said to be rain damaged 
gum and consequently sold at low prices. 
Good quality gum represented about 40 
per cent. of the total daily arrivals. During 
June, due to the limited quantity of ar- 
rivals at the trade centers, and because of 
a better demand from abroad, the small 
quantity of good gum was not enough to 
and conse- 


tons. 


cover export requirements 
quently part of the carryover stocks were 


also cleared. 





Courtesy Manufacturing Chemist 
Australian Eucalyptus Tree 
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A Beautiful Field of Roman Chamomile 


THE WAR IN AFRICA 


Its Affect on 


The principal cosmetic raw materials 
that come from Ethiopia are civet, a per- 
fume fixative, and crude beeswax. Local 
houses with direct connections at Addis 
Ababa, the capital of the country, report 
inability to make contact with their agents 
on civet in that city. Further supplies are 
probably unobtainable for the time being 
and local sellers here have been forced to 
protect their supply by advancing prices 
with the view in mind of discouraging any 
special demand because of the uncertainty 
of the situation, and so make stocks here 
From $4.00 to $4.75 


per ounce is now being asked. As Ethiopia 


go as far as possible. 


is the sole supplier of civet, what is hap- 
pening in Ethiopia controls the situation. 
With regard to beeswax there is no likeli- 
hood that the war will have a material 
affect on prices here because this raw 
material is produced in many parts of the 
world and, as a matter of fact, although 
Ethiopia does supply certain grades this 
source of supply is not of great importance. 
The most serious results of the war is 
likely to come through the affect on ship- 
ments of raw materials from Italy. As re- 
gards Italian drugs in general, the market 
is naturally very firm although items such 
as orris root, squill, juniper berries, stra- 
monium and linden have not as yet been 
marked by advances which might have 
been expected. Neither has such items as 
talc and olive oil fully reflected the strength 
naturally inherent in the situation. On 
the other hand, holders of these items are 
disposed to conserve supplies on hand 


The Drug and Cosmetic Industry 


Raw Materials 


while buyers are desirous of covering their 
requirements. 

The affects of the war so far has been 
most severely felt in the citrus oil group, 
lemon, orange and bergamot oils being 
advanced sharply over the prices prevail- 
ing several months ago. These oils are 
still very firm and are discussed more fully 
elsewhere in this department. Prices of 
substituting materials are also expected to 
become firmer. 


VANILLIN 


Manufacturers have corrected the situa- 
tion which resulted in the previous low 
prices for this item. The advanced level 
places quotations on the following basis: 
Ex-eugenol 100 pound lots $3.50 per 
pound, smaller quantities $3.60 to $4.10. 
Ex guaiacol 100 pound lots $3.40, smaller 
quantities $3.50 to $4.00. 


AGAR AGAR 


There were 26,000 pounds more agar 
with an increased import value of $20,000 
received into the United States during 
the first nine months of 1935 compared 
with a similar period of 1934. Imports 
were as follows: 1934 (9 months) 381,000 
pounds $125,000; 1935 (9 months) 407,000 
pounds $145,000. The spot market was 
very firm after several price advances. 
Number 1 is now selling at from 85c to 
90c per pound. 
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CETYL ALCOHOL 


for 
Facial Creams, Shaving Creams, 
Lipsticks, ete. 


1 Ib. 10 lbs. 25 lbs. 501bs. 100 Ibs, 


Technical $1.25 $1.00 $ .90 §$ .85 § .75 
Refined (94%) 1.40 1.15 1.05 1.00 -90 
Pure 2.15 2.00 1.80 1.75 1.75 


All quotations F.O.B., New York 


Lower quotations for buyers of 500 Ibs. 
or more in single delivery. 





4 Ps We have available also, Oleyl, Steryl, 
/, | Lanolic Alcohols, as well as Isocholes- 
terol (tech.) and Cholesterol (CP.) 


R. F. REVSON CO. 


91 Seventh Avenue New York 
Cable Address: Coschems 
Specializing in 
Chemicals for the Cosmetic Industry 





























BY WOMEN EVERYWHERE... 


* favored because bath crystals that really refresh, 
that soften water luxuriously, that are soothing and 
beneficial to the skin—have their base in SOLVAY 
SNOWFLAKE CRYSTALS. 


* favored because this ideal bath-crystal base is MYSORE: GO RNMENT 
the perfect agent for enchanting color, for alluring ; S 
fragrance, for crystalline radiance. an a Aero) 


* favored because SOLVAY SNOWFLAKE 


CRYSTALS is uniform, dependable—unvarying in e 
highest quality. ay il fy fw 


Write today to Dept. B5 for prices and all the facts 
about the sales-building power of this superior 





bath-crystal product. Distilled from 
SOLVAY SALES CORPORATION Santalum Album 
Alkalies and Chemical Products Manufactured by 
The Solvay Process Company INSIST ON ORIGINAL 
40 RECTOR STREET NEW YORK 


CANS AND CASES 


Agents for the 
United States and Canada 


Oly 2 y W. J. BUSH & CO. 




















i icin Essential Oils Hil 
SNOWFLAKE CRYSTALS New York 
TRADE MARK REG.US. PAT. OFF, Chicago National City, Calif. Montreal 
* * 
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AMERICAN 
PEPPERMINT OIL 
STILL UNSETTLED 


This material is still quite unsettled due 
to the heavy production from the new crop 
and the fact that mother nature fell down 
on the job and turned out a crop that is low 
in menthol content. The total production 
of oil is said to be over 1,000,000 pounds 
but some of the oil is running as low as 33 
per cent. in menthol content with the 
average in bulk somewhere around 45 per 
cent. Some oil, of course, will be available 
at 50 per cent. or better but the rest of the 
new crop will either be sold at a premium 
according to the menthol content or the 
menthol content will be raised to meet the 
U. S. P. requirements. 

Natural oil sold on spot at from $1.85 to 
$2.20 per pound and the redistilled oil at 
from $2.15 to $2.50. 
normal prices for this commodity. 

The Federal Trade Commission is mak- 


These are below 


ing an investigation into charges of mono- 
polistic conditions in the peppermint oil 
industry in Michigan, it was learned. 

The charges were submitted to the 
commission by Representative Fred L. 
Crawford, Saginaw, who stated that he 
had been given information indicating 
that one firm, which he did not name, 
maintains a monopoly on the purchase of 
peppermint oil, and that the farmers were 
not being paid a sufficient price for their 
oil. Representative Crawford asked that 
the charges be investigated in connection 
with the study of agricultural products 
now being made by the commission but 
instead, it is understood, the commission 
is making an independent and immediate 
investigation, and that two examiners will 
be sent to Michigan to work on the case. 


ERGOT 


This item continued to be outstanding 
as the speculative conditions in the Span- 
ish market have not been corrected. In 
order to reflect the position in Spain it 
was necessary for dealers on spot to ad- 
vance their prices to the basis of from 
$2.25 to $2.50 per pound. This is the high- 
est price this item has reached in many 
years. 

The Russian crop will be coming in 
shortly and this may tend to ease the 
situation somewhat although the Russian 
crop is not expected to be as large as here- 
tofore because of the fact that general 
crop conditions in Russia have steadily 
improved in regard to quality. As ergot 
is a fungus growth on rye the amount col- 
lected is, to a large extent, contingent on 
the general condition of the rye crop. 
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Natives of Japan engaged in washing seaweed from which Agar-Agar is made 


TIN QUOTAS RAISED 


The International Tin Committee in- 
creased the export quota of this material 
from 70 per cent. to 80 per cent. as of 
October 1, at a meeting held at The 
Hague. This is the highest quota in the 
history of the committee and means a 
yearly production of 132,520 tons of tin 
for the four principal member countries, 
Bolivia, Malaya, Netherlands East Indies 
and Nigeria. 

Actually the production, or more exactly 
exports, of members of this committee 
will be larger than this figure as five minor 
tin producing countries will also be as- 
signed indefinite quotas, these comprising 
Siam, French Indo-China, Portugal, Bel- 
gian Congo and Cornwall. 

The 80 per cent. quota is based on 
standard for the four principal tin produc- 
ing countries which is regarded as 165,650 
tons per year, or roughly the production 
of 1929. At the start of the year the mem- 
ber countries were working on a 40 per 
cent. quota and hence the recent action 
doubled the percentage in effect at that 
time. 





Victoria Violets near Grasse 
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The decision of the committee to raise 
the quota is easily understood in view of 
the extreme scarcity of spot tin throughout 
the world. It is believed that 80 per cent. 
exports will more than balance current 
world tin consumption and will be able to 
cause some surplus stocks to be built up to 
act as a cushion for the market. Tin 
prices have been most erratic and some 
special shipping movements have been 
made to relieve shortages where they were 
most pronounced. 


FURTHER ADVANCE 
IN JAPANESE 
MENTHOL 


We must again report an advance in the 
spot market price of menthol. Dealers for 
the most part are quoting $3.65 per pound 
in case lots and $3.75 per pound for 
smaller quantities. This is a price 20c per 
pound above our last quotation. There 
also seems to be some variance in the price 
schedules current as one source of supply 
that seems to be in possession of a fair 
amount of stock is quoting as high as $4.00 
per pound. 

Some factors now express the opinion 
that the upward tendency noted during 
the past few months has run its course and 
that the top has been reached at prevailing 
levels. This opinion is based on the fact 
that the Japanese have not been quite so 
relentless during late trading. ~ 

Stocks here continue small but sizable 
quantities are now afloat. The small 
stocks in dealers hands here have in no 
way reflected the price position as there 
has been little or no consumer demand 
over the past month. 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 





Ephedrine Alkaloid N. N. R. 
Ephedrine Sulphate N. N. R. 
Ephedrine Hydrochloride N. N. R. 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 








Talking with us about 
AGITATION 


is time well spent. See us at 
the Chemical Show-Booth 50 


NEW ENGLAND TANK AND TOWER CO. 
Everett, Mass. or 11 West 42nd Street, New York 


AGITATING EQUIPMENT SPECIALISTS 











SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 
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Calcium Peroxide, powder 


Cetyl Alcohol, 
high grade technical; uniform quality 


Cholesterine, C. P. 
Iso-Cholesterol, technical, 80% 
Magnesium Peroxide, powder 


Saponine 
highest purity and other grades 


Zinc Peroxide, powder 


For Samples and Prices write to 


ALCEFA LABORATORIES, 115 Broad St., N. Y. C. 








Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 


83-93 Park Place . . m New York 
ESTABLISHED 1851 


Philadelphia Los Angeles 


Chicago 














STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION 
ETC., REQUIRED BY THE ACT OF CONGRESS OF 
AUGUST 24, 1912 


Of The Drug and Cosmetic Industry, published monthly at 
Pittsfield, Mass., for October 1, 1935 


State of New York, County of New York—-ss. 


Before me, a notary public in and for the State and county aforesaid, per- 
sonally appeared Thomas R. Farrell, who, having been duly sworn according 
to law, deposes and says that he is the Editor of The Drug and Cosmetic 
Industry, and that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management (and if a daily paper, the cir- 
culation), etc., of the aforesaid publication for the date shown in the above 
caption, required by the Act of August 24, 1912, embodied in section 443, 
Postal Laws and Regulations, printed on the reverse of this form, to wit: 


1. That the names and addresses of the publisher, editor, managing editor, 
and business managers are: Publisher, Drug Markets, Inc., 101 West 31 St., 
New York, N. Y.; Editor, Thomas R. Farrell, 101 West 31 St., New York, 
N. Y.; Managing Editor, Elmer F. Sheets, 101 West 31 St., New York, N. Y.; 
Business Manager, Frazer V. Sinclair, 101 West 31 St., New York, N. Y. 


2. That the owner is: (If the publication is owned by an individual his 

name and address, or if owned by more than one individual the name and 

address of each, should be given below; if the publication is owned by a cor- 

poration the name of the corporation and the names and addresses of the 

stockholders owning or holding one per cent or more of the total amount of 

ane be given.) Drug Markets, Inc., Frazer V. Sinclair, Thomas R. 
arrell. 


3. That the known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none, so state.) None. 


4. That the two paragraphs next above, giving the names of the owners, 
stockholders and security holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the books of the company 
but also, in cases where the stockholder or security holder appears upon the 
books of the company as trustee or in any other fiduciary relation, the name of 
the person or corporation for whom such trustee is acting, is given; also that 
the said two paragraphs contain statements embracing affiant’s full knowledge 
and belief as to the circumstances and conditions under which stockholders 
and security holders who do not appear upon the books of the company as 
trustees, hold stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other person, associa- 
tion, or corporation has any interest direct or indirect in the said stock, bonds, 
or other securities than as so stated by him. 

5. That the average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscribers during 
the six months preceding the date shown above is (This information is required 


from daily publications only.) p 
Thomas R. Farrell, Editor. 


Sworn before me this 9th day of September, 1935, Joseph Cass, Notary 


Public. a. . a 
My commission expires March 30, 1937. 
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Sun 
Bleached 


Beeswax 


We extend a cordial invitation to buyers of beeswax and those interested in seeing the process of trans- 
forming the crude beeswax into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 


Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 


Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


KOSTER KEUNEN ae 











SUNBLEACHED and YELLOW BEESWAX Walter H. Jelly & Co., Inc. 
412-420 N. Western Ave. 
Sayville (Long Island) New York Chicago, Ill. 











MILLERS 
of GUMS | VANILLA BEANS 
ARABIC - TRAGACANTH - KARAYA For over 75 years the recognised 


source of supply 
and other products 


Milled to your specifications. Laboratory controlled. 


J. B. GRUMAN CO. 


St. Francis, Komorn & Main Sts. Newark, N. J. 
Established 1854 














‘*‘Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth Karaya 









with American 
Uynthetic 


ISERMANN 


ynonymou S 








Improving the Soapless Shampoo 


Soapless shampoos as made at present have certain draw- All powdered gums standardized by 
backs that operate against their still wider use. How to Laboratory Control 


eliminate these drawbacks, thereby broadening the market 
for soapless shampoos, is described in Laboratory Data No. 


180, copies of which will be sent upon request by acter 
Van Bek & Co. THURSTON & BRAIDICH 


Incorporated 1904 55 Vandam Street New York 


Pioneer American Manufacturers of Aromatics Represented in Chicago by A. C. Drury & Co., Inc. 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 
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PEERLESS alien LABELS * covosser kanaven 


Precipitated 


Calcium Carbonate-U.S.P. 


Extreme Purity—Unfailing Uniformity 
A AA 
Complete range of densities from Heavy to extra 
light ‘“Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 











LET US SOLVE YOUR 


COLOR PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 









































ee 


METAL 





SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 


greater sales. Faithful service for over 40 years, 





| JOHN HORN, 837 Tenth Ave., New York City | 


{ (Sample booklet of labels sent to 


RESPONSIBLE MANUFACTURERS) | 


ae 
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Cosmetic 
®° Certified 


COLOR * Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
e 


Saponine Chlorophyll 
e 


INTERSTATE COLOR CO.,, INC. 


7 Beekman Street New York City 

















SPECIALTIES: 


Nucleinic Acid 


Cholesterol 
Emulsifiers Sodium Nucleinate 
Lecithin Preservatives 


Propyl Para Amino Benzoate 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 















IMPORTERS 


Gum Karaya 


rabic 
Gum A an Tragacanth 














Tas 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


* 
Your inquiries are invited 








SEYDEL CHEMICAL CO. 
| Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE. 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 
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New...Smart... Gorgeous! 


The best words we can find to describe a new Lip- 
stick creation by our laboratories. 


Nothing Like It... 
No Blue Cast! 


A sure-fire business builder for this winter. Make a 
test without cost to you. A sample is yours for the 
asking. We also manufacture unexcelled Dry Rouge, 
Creme Rouge, Creams, Lotions, Powders and Mas- 
cara. 


SOLO LABORATORIES, INC. 
347 W. Austin Ave., Chicago, Ill. 











GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N.a. 











PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 


Vaginal Jelly 


Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
2903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’’ 
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GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 
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NMIicKESSON 





CITRIC ACID U.S. P. 


Representing: Hawaiian Pineapple Company 


COD LIVER OIL 
Representing: Isdahl & Co., Ltd., A/S 


ALKALIES 
Representing: Solvay Sales Corporation 
DIGITALIS LEAVES 
(ALLEN) 


Representing: Stafford Allen & Sons, 
London, England 


Acetanilid Flowers Insect, Japanese 
Agar Agar No. 1 Lycopodium 
Chloroform U.S.P.&Tech. Paradichlorbenzene 


Quinine Sulphate 


McKESSON & ROBBINS, 
NEW YORK - BRIDGEPORT - MONTREAL 








4221 So. Western Ave., Chicago, III. 


816 First Ave., New York 
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BILE SALTS 
CHOLESTERIN 


IRON PEPTONATE 
















| 


THE WILSON LABORATORIES 





also 


24 Oregon Ave., Philadelphia 
869 Folsom St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 
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Professional 


Service 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk. President 
BIOCHEMISTS 


SPECIALISTS IN VITAMIN ASSAYS 


FORMULATION AND STANDARDIZATION 
or Mepicinat or Cosmetic 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 


Legal Testimony 
214 South 12th Street Philadelphia, Pa. 





DON’T GUESS. If you want to know what’s in it, 
let us analyze it for you. We supply certified 
analyses and formulas for specialties in all lines of 
manufacture. Practical, dependable information 
based upon years of experience available to those 
interested in manufacture of cosmetics. feminine 
antiseptics, ampuls and other pharmaceuticals, 
cleaning compounds, polishes, insecvicides, etc 
Laboratory service strictly confidential. Overten 
Laboratories, 4648 Hollywood Blvd., Hollywood, 
California. 





Complete information and Consultation Service 
covering State, Federal Laws; Label, Literature re- 
quirements; pharmaceuticals, medicaments, formu- 





las. Chicago Technical Service, 3542 Polk St., 
Chicago. 
Patents 








7 






| A 'Z.Hy POLACHEK 
YOUR IDEAS 234 BROADWAY( 
TRADEMARK ey BLE Aen is 
EG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 














PATENTS—Inventions patented. Trade-marks 
registered. Samuel Goldstein, 274 E. Gun Hill 
Road, New York, N. Y. SEND SKETCH TO- 
DAY. 





PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProBLEMS— 
CompLiancr WITH OFFICIAL REQUIREMENTS— 
Meetinc New anv ANTICIPATED COMPETITIONS 
with Improvep anp New Propucts 


39 West 38th Street :: New York 








H. A.Sem, Ph.D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mil! 
used in making Toilet Creams and Ointments 
Correspondence solicited. 





Your own line of Cosmetics will repeat only if 
quality and packaging are right. Our reputation is 
founded on these essentials. Write us for details. 
Klinker Mfg. Co., 9200-9210 Buckeye Rd., Cleve- 
land, Ohio. 





Products manufactured, packed, complete service. 
Southport Chemical Co., Garwood, New Jersey. 





Long Established Private Label Company guar- 
antees immediate increase in sales on perfectly 
compounded creams. Write for details. Dodina 
Laboratories, 30 East 20th St., New York, N. Y. 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 668 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





Dealers in rebuilt drug and cosmetic machinery. 
Send us your inquiries and list of idle equipment. 
Loeb Equipment Supply Co., 620 Lake St., Chicago. 





MOTH TAB DIPPING MACHINE, capacity one 
gross per hour; crated, FOB cars, without motor, 
$50.00. Rice & Co., San Antonio, Texas. 
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Classified 








Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
|| and be forwarded. 


THE DRUG & COSMETIC 
INDUSTRY 


101 West 31st St. New York 

















Business Opportunities 





Large manufacturer in Egypt desires exclusive 
United States distributor of uniqne Oriental per- 
fume specialties. Extensive sample collection avail- 
able. Box 1026 DRUG & COSMETIC INDUS- 
TRY. 


Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago territory. Well acquainted with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. 





LIVE SIDE LINE for experienced Drug Salesmen. 
New relief for Psoriasis-Eczema. Five dollar seller 
that repeats. Attractive commission. Well estab- 
lished firm. Write Mr. Silverberg, The Roxol Com- 
pany, 123-125 South Eighth Street, Saint Louis 
Mo. 





Situations Wanted 





Traveling representative Toilet Goods 7 years Cen- 
tral North West, fine following; 2 years New York, 
New Jersey. Very successful for best leading man- 
ufacturers. Speaks fluent French, German. Willing 
to prove worth; results absolutely certain. Box 


1023, DRUG AND COSMETIC INDUSTRY. 





CHEMIST, 38 years old; Ph.D., Organic and Bio- 
Chemistry; 15 years experience, Pharmaceuticals, 
Cosmetics Perfumery; Research, Control, Analyti- 
eal, Manufacturing, Departments; wishes connec- 
tion, Senior Research or Head of technical depart- 
ment, Box 1024, DRUG AND COSMETIC 
INDUSTRY. 





SALESMAN for detailing Drug and Cosmetic 
Stores. Will act as manufacturers agent, selling 
fast moving items. Well experienced and have fol- 
lowing with retail drug and cosmetic stores and 
jobbers, Selling in Metropolitan New York area. 
Box 1025, DRUG AND COSMETIC INDUSTRY. 





COSMETIC CHEMIST, large experience in the 
manufacture of all kinds of cosmetics and produc 
tion work, desires position. Full details on request. 
Box 1022, DRUG & COSMETIC INDUSTRY. 





ANALYTICAL CHEMIST (young woman), Grad- 
uate Pharmacist, specializing in the analysis of 
sulphonated oils, toilet and laundry soap, soap 
powders and cosmetics, desires position. Salary 
wanted $25.00 weekly. Good references. Box 1017, 
DRUG & COSMETIC INDUSTRY. 








CHEMIST (Ph.D.), 12 years experience, retail and 
manufacturing, desires position, research, control, 
or salesman, crude drugs, specialties. _Best_refer- 
ences. Box 1018, DRUG & COSMETIC INDUS- 
TRY. 





AI MAN AVAILABLE: Chemist, graduate of 
Cornell, Christian, 15 years experience, desires 
position in development and production control of 
cosmetic products. Best of references. Will go any- 
where. Box 1019. DRUG & COSMETIC IN- 
DUSTRY. 





Pharmacist, Manufacturing—30 years of age 9 
years general experience extending from purchasinz 
and stock control to original formula work, manu- 
facturing and_ production. Desire position in 
Pharmaceutical manufacturing or allied industry. 
Box 1020, DRUG & COSMETIC INDUSTRY. 
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ZING DEOUUCIEN «<6 6 6 ser exe ee 


THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORE 


ZINC OXIDE 


by the pioneer manufacturer of * 











VISCOMETER 
TESTED GUMS 





UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 
Karaya 


Arabic 


Direct connections in 
country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street 
Telephone: JOhn 4-1915—1916 


New York, N. Y. 
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E refine American White Mineral Oil 
\) \ and U.S. P. Petrolatum exclusively from 
the finest domestic crudes available. With a 
background of more than 50 years’ pioneering 
experience in the refining of U.S. P. petroleum 
products, coupled with an intimate knowledge 
of the requirements of the Pharmaceutical and 
Cosmetic Industries, we are equipped to serve 
you efficiently. 


L. SONNEBORN SONS, 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 
Refineries: Petrolia and Franklin, Pa. 


LOS ANGELES 
215 West 5th St. 


STOCKS CARRIED IN PRINCIPAL CITIES 


NEW YORK 
88 Lexington Ave. 


The Drug and Cosmetic Industry 


INC. 


CHICAGO 
820 Tower Court 


“That’s one of the reasons 
why I’ve prescribed American 
White Mineral Oil for years, 
My patients prefer it to any 
foreign White Mineral Oil. 
I’m on the staffs of four hos- 
pitals — and we use nothing 
but American White Mineral 
Oils. Why not—when they’re 
pleasant to take, gently effec- 
tive, and always uniform and 
dependable.”’ 





WHITE MINERAL OILS 
KAYDOL ORZOL 
U.S.P. Heavy U.S.P. Heavy 
PURITAN 
U.S.P. Heavy 


ERVOL BLANDOL 


U.S.P. Light U.S.P. Light 
CARNATION KLEAROL 


PETROLATUMS U.S. P. 
TYPE I: MEDIUM CONSISTENCY 
White Protopet—Yellow Protopet 
Refined in all the colors necessary for 
pharmaceutical, cosmetic and industrial 
requirements. 
TYPE Il: SOFT CONSISTENCY 
White Fonoline—Yellow Fonoline 
TYPE I1!: MEDIUM CONSISTENCY WITH 
HIGH MELTING POINT 
White Perfecta 


SPECIALTIES 


SONO-JELL—complete series for liquefy- 
ing cleansing creams, pomades, ointments, 
etc. 

TRI-OL—base for soapless oi! shampoos. 
DEO-BASE—light hydrocarbon distillate 
refined to complete freedom from kerosene 
odor. 
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